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Earlier this year, we released a report detailing why publishers should proceed with
caution when spending on iOS and focus their retargeting efforts on Android campaigns.
Now that time has passed and the industry has stabilized since Apple’s announcement,

we can confidently say that the prognosis for retargeting on iOS may not be as dire as we
once thought. Read on to learn about the opt-in rate we’re observing for iOS 14.5 and

above.

https://www.adikteev.com/resources/att-framework-ios-14-5-us


Evolution of opt-in rate per OS

We ran a study comparing several metrics across all iOS versions, iOS 14.5 and above,
and Android. We found that the opt-in rate did indeed drop between May 2021 and
September 2021.

In the chart above, the white bar includes all iOS versions, including iOS 14.5 and up. As
more and more users update to iOS 14.5+ and are shown the ATT framework pop-up, the
opt-in rate drops. We begin to see these bars become almost even by September as more
users have updated to iOS 14.5.

However, one thing to keep in mind when looking at the results of our September study is
that the opt-in rate was already lower on iOS than on Android. In May 2021, the opt-in rate
for all iOS devices was already a full 36 percentage points lower than Android. As of
September 2021, the overall iOS opt-in rate dropped to 43%, with Android remaining pretty
consistent. With the gap already having been quite large between Android and iOS, the
current difference between the two isn’t as significant as it seems.
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Performance

The rollout of Apple’s ATT framework has led to a drop in available IDFAs, even if it’s not
as dramatic as expected. But even with a smaller number of user IDs, performance on
iOS 14.5 and above is still quite high.

We can conclude that although there are fewer device IDs available on iOS 14.5, high
ROAS are still achievable given the right retargeting strategy. With this in mind, app
marketers should consider reallocating some of their budget to iOS 14.5.
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For non-gaming apps, cost per transaction on old iOS versions is significantly higher than
on iOS 14.5 and above. Cost per transaction on iOS 14.5 and above for non-gaming apps
has gone up only to $2.07 as of September 2021. For old iOS versions, it’s as high as
$6.10, a $4.03 difference.

Strategic recommendations

The initial prognosis for retargeting on iOS was a bit grim in June of 2020, but it seems
that this might have been premature. Our study has found that the opt-in rate hasn’t
dropped nearly as much as it seems at first glance. Also, when comparing performance
between older iOS versions and iOS 14.5 and above, both ROAS and cost per transaction
seem to be heads above those of older iOS versions.

Marketers looking to optimize their budget through the rest of this quarter and into Q1
2022 should pay attention. Initial conservative estimates led us to believe that shifting
budget to Android would prevent loss of revenue, but it seems that iOS is still very much
in play for app retargeting. Analyzing your app audience to identify the most valuable
users for your app, then engaging them with targeted creatives, can still boost revenue
and keep them engaged and spending in your app.
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The key to a successful app retargeting strategy on iOS is a solid understanding of the
app audience. With fewer IDFAs available, it’s essential to deploy smart re-engagement
strategies for your highest spending users. Historically, iOS users spend more than
Android. Even with marginally fewer IDFAs available, we recommend increasing the
budget on iOS to take advantage of the low cost per transaction and high ROAS. A skilled
retargeting partner can help set up highly personalized campaigns tailor-made for your
app audience. At Adikteev, we even offer a complementary pre-launch analysis to give you
a 360 degree view of your app, and offer the ideal strategy for your users. Get in touch to
learn more about how Adikteev can customize your approach to retargeting for the new
year and beyond.
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