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Facebook Engagement
Rate Outperformed
Competitors by 7X
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Purpose of This Research

To identify the content and marketing strategy that contributed to the
Facebook growth of Salomon:

v Assess key growth periods
v ldentify factors behind successful growth

« Highlight applicable tactics and content opportunities
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Why Examine Salomon For Facebook Growth Insights?

v Audience Attention Growth. Salomon's gained by 64K Facebook page
likes from April 2022 to April 2023. Video views have increased by an
+81% YoY, and their engagement has seen a +653% YoY increase.

+ Viral Video Content. Two of Salomon's videos have amassed a total
of 26M views, indicating the brand's ability to create viral video
content.

v Engaged Audience. Salomon's Facebook audience is highly engaged,
fostering an active community with a 0.5% engagement rate, which
surpasses the average rate of its competitors by 7X.

v Paid Growth Strategies. Salomon's +31% YoY increase in web traffic
coincides with a +371% YoY increase in Facebook ad spending, ,
indicating the brand's successful use of paid ads on the platform.
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Key Takeaways

Applying Trends & Tactics

Competitor Trends & Tactics: Application:

0 Increased Facebook Ad Spending. Salomon raised its Facebook ad
spend by +371% YoY, coinciding with a +31% YoY increase in web
traffic.

0 Link Ads. Salomon allocated 57% of their Facebook ad spend to
link ad posts.

Carousel Ads. Salomon uses Advantage+ Catalog ads to target
specific audiences and drive e-commerce sales.

<

0 Compelling and Daring Content. Salomon's two viral videos, which
accounted for 61% of total views, captivated audiences with their
draining and thrilling nature.

ﬁ Optimize Videos. Viral videos used vertical format and 360-degree
action cameras and were 30-45 seconds long.

Q Increased Engagement. Salomon surpasses competitors in
Facebook interactions, with 4X their total engagements and a
653% YoY growth.
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Paid Growth Breakdown
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Paid Growth

From April 2022 to March 2023, Salomon
experienced a YoY growth in web traffic.
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Paid Growth
During this period, they increased their Facebook
ad spending by YoY.

Apr. ‘22 Mar. ‘23
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Paid Growth

This YoY surge in Salomon's Facebook ad spend marked
the most significant growth across all platforms.

Facebook
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Paid Growth
Next to Paid Search, Salomon allocated the highest
amount to Facebook ads from April 2022 to March 2023.

Facebook
® sk
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Paid Growth

Of Salomon's Facebook ad spend, 57% went to link posts, 24%
went to carousel posts, and went to .

@® Link @ Carousel Photo Video
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= Paid Growth

Top Link Post Ad Creatives

The top link ads featured an outdoor visual with an overlaid headline.

- @ R — The top link gds. f.eature cgptilvatmg outdoor
February 1t 9:50 AM - @ August 10 at 5:09 PM - @ imagery of individuals utilizing Salomon's
This season find all-new active apparel, footwear, gear Explore our new arrivals and get ready to push your prod ucts, accompan ied by an attention-
and more to propel you into new experiences. imi . . .
propel y P! limits. New apparel, footwear & more grabbmg headline presented in b0|d,
EARLY capitalized font overlaying the visual.
ARRIVALS
NEW SEASON, The ads are all about showcasing the
NEW ADVENTURES ¥ .
latest and greatest with the phrases such

as "all-new," "New Arrivals," and "New
Season." It creates an exclusive vibe,
making you feel like you don't want to miss
out on their newest collection.

SALOMON

SALOMON.COM

New Arrivals for New Adventures SHOP NOW

Salomon Early Spring 2023 Arrivals for Col...

SALOMON.COM SHOP NOW
New Season

Click to View Click to View
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Top Carousel Ad Creatives

Paid Growth

Salomon utilizes Advantage+ Catalog ads to drive e-comm sales.

Salomon &
16 mins - @&

Outdoor essentials just dropped on Salomon.com.
Find inventory refreshes on your classic favorites.

SR

snomen

QUICKLACE™

Salomon @
32 mins - @

From cityscapes to mountaintops, these new arrivals
will help you explore the outdoors in comfort and style.

Unisex Spare Parts Unisex Trail Women's trail Women's hikin:
Quicklace kit Bla...  Shop now Running Shoes running shoes... Shop now shoes patrol...
$10 $185 $160 $100

Click to View

Click to View

To optimize your ad set, Facebook
recommends filtering items by a few
broad categories, such as all women's
running shoes priced under $200. This
ensures that your ads are relevant to your
target audience and are more likely to
convert.

Utilize Meta Pixel/App Events to retarget
visitors who viewed but didn't purchase
items and remind them of those products
using Advantage+ Catalog ads on
Facebook.
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Viral Videos Breakdown
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Viral Videos

From April 2022 to March 2023, Salomon
experienced a YoY growth in Facebook views.

Apr. 21 - Mar. 23 I
|

Apr. ‘22 Mar. ‘23


https://rightmetric.co/

Viral Videos

Salomon experienced two surges in Facebook views: June 2022 at
10M and December 2022 - January 2023 at 14M.
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Viral Videos

In June 2022, Salomon shared a viral POV video featuring Philipp
Reiter scaling a mountain at great heights.

As of April 2023, the video has garnered over 11M views.

L

Click to View

Jun. 22
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Viral Videos

Salomon's Christmas 2022 video of "Santa" paragliding with a dog
went viral on Facebook, generating over 14.6M views.

Click to View

e e = -

Dec. ‘22-
Jan. 23
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Viral Videos

’T‘f"a Viral Video Breakdown

~ O sal « Foll /- sal - Follo ] . . . .
R e - X @ P w X « These two videos likely gained viral traction due
Philipp Reiter on his favourite mountain in his Special Christmas delivery. to their Compe"ing and daring nature. In this

hometown. 4

video, the intense POV perspective of Philipp Reiter
ascending an incredibly steep mountain is hard to
resist. Additionally, this video grabs attention with
its bold stunt, featuring a paraglider dressed as
Santa riding a dog, complete with 360-degree POV
footage as they glide through the sky.

... Do not try this if you have not been professionally
trained.

v Both viral videos effectively employed a vertical
format, were captured using a 360-degree action
camera, and were between 30-45 seconds in
length (specifically, 35 and 44 seconds long).

« This video features the Salomon sponsored
Adventure Film Director, Shams, who creates
paragliding content for the brand.

kA 27

Click to View Click to View
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Organic Engagement Breakdown %@‘
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Organic Engagement

Salomon excels in Facebook engagement volume among
competitors, yielding 4X of their total collective engagements.

)
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Organic Engagement

Additionally, Salomon excels in engagement rate (0.5%),

outperforming competitors with a 7X higher average rate.
Indicating its ability to engage with its audience on the platform effectively.

Salomon 0.5%
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Organic Engagement

From April 2022 to March 2023, Salomon experienced a
YoY growth in Facebook engagements.

Apr. 21 - Mar. 23 |
|

Apr. ‘22 Mar. ‘23
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Organic Engagement

Salomon’s spikes in engagement coincide with the
viral posts shared in June 2022 and December 2022.

—
. Salomon « Follow I I ., Salomon - Follow . %
© Jun18,2022-@ © Dec25,2022-Q
Philipp Reiter on his favourite mountain in his I Special Christmas delivery.
hometown. & |
Click to View | | Click to View

Dec. ‘22-

Jun.’22 Jan. 23
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Organic Engagement

\,

Salomon maintained a relatively consistent post cadence
on Facebook, averaging 21 posts per month.

Average # of Posts Per Month: 21

# of Facebook Posts

Apr. May Jun. Jul. Aug.
22 g : . 22

© RightMetric 24
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Organic Engagement

Salomon's Facebook content strategy focuses on videos (53%) and
photos (46%).

@® Video @ Photo Link

*% represent the portion of the total posts shared on Facebook from April 2022-March 2023.
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Video Posts

Salomon's Ski POV and Park Tricks videos generated the highest
levels of engagement on average.

Ski POV

Park Tricks

Mountain Running

Athlete BTS

Viral videos
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Video Posts

These videos give viewers a first-person view of the skiing experience,
allowing them to see what it's like to navigate down the mountain.

« Thevideos are captured using an

/. Salomon - Follow . < . Salomon ® e < | suonen) Salomon @ v
@ Aprig 2022-@ ./ Apr21,2022-@ N/ Apra,2022-@ action camera, are vertically
I
Happy place for the day. % Nothing better than a powder day. ) " g . .
.  can't stop won't stop 0
_ - Sl e bl oriented, and typically last between

» DR RsmEsn Fieberbrunn 30 to 60 seconds.

¢ Salomon's concise captions
mention the skier featured in the
video while incorporating emajis.
These emojis help grab viewers'
attention, add a playful touch, and
break up the text.

« This video employs a selfie angle,
providing a perspective that lets the
viewer see the skier's reaction as
they carve through deep powder.

P/;/f@

Click to View Click to View Click to View
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g’ Park Trick Videos

Video Posts

The videos showcase ski and snowboard athletes exhibiting their skills
in terrain parks or on a halfpipe.

< | _\ Salomon @
/ May 22,2022 -Q

Salomon Snowboards athlete Philp Schwan has too
much steeze. £

< .\ Salomon @
/ Sep2,2022-Q

Salomon Snowboards athlete Ryan Wachendorfer
summer boarding at Mt. Hood £

Click to View

Click to View

Slow-mo is used in this video to give the
viewer a better view of the trick and to
highlight the bottom of the athlete's
snowhoard, which features the Salomon logo.

Follow-Cam: In this video, the athlete is filmed
performing tricks in the terrain park while
someone follows them closely, capturing the
action from behind.

Salomon sponsored athletes are highlighted
in these posts through the use of content
features and tags.

While Salomon has a separate Facebook
account dedicated to snowboarding, some
snowboarding videos are also shared on their
main account and tagged with Salomon
Snowboards.
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Organic Engagement — Photo Posts

On average, Salomon's photo posts showcasing Mountain Views and
Endurance Running Triumphs had the highest engagement.

Salomon Facebook Photo Posts

_— Click for Example
N/

Mountain Views

Endurance Running Triumphs

Product UGC

Product Post

Athlete Feature

200 400
Average Engagement

* Based on photo posts shared from April 2022 - March 2023.
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C-— Photo Posts
D - .
= __ Mountain Views

Posts feature a single image of a breathtaking mountain scenery, with
the photographer being credited in the caption.

« Salomon's engaging branded

o Salomon @ ...,,...,.. Salomon @ [ suomen) Salomon @

Apr2,2022 - @ Apr 13,2022 - @ / sep23,2022- @ hashtag, #TomorrowsYours, has
Time to kick back and enjoy the view! » There is nothing more beautiful than being in nature. "Yesterday is today's memory, and tomorrow is
i Philipp Reiter Qa today's dream.” amassed over 20K Facebook posts.

@i Paul Zizka Photography

Photographer — Jonny Auh To emulate their success, create a
Quote — Khall Gibran distinctive hashtag to promote
your brand, incorporate it into
Facebook content, and engage
with users who use it in their
posts.

#TomorrowlsYours

« Although Salomon's products are
not explicitly highlighted in these
posts, the inclusion of such content
aligns with Salomon's brand
identity, which targets outdoor
enthusiasts who appreciate and
value nature.

Click to View Click to View Click to View
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?.';,ﬁég’? Endurance Running Triumphs

Photo Posts

These posts celebrate Salomon’'s endurance running athletes’
triumphs in challenging races such as the UTMB and Hardrock 100.

< seanen | Salomon @
/ Aug 27,2022 - @

Congratulations to Mathieu Blanchard and Marianne
Hogan at UTMB today. What an incredible 171km run
for these two!

A2nd ¢ place finish in under 20 hours for Mathieu
and 2nd ¢ place finish for Marianne.

We're so proud of the unbelievable efforts made by
every athlete who raced this week. ("}

Click to View

< .| Salomon @
/ Jul16,2022 - @

Salomon athletes Courtney Dauwalter and Frangois
D'Haene photographed kissing the "hardrock" to
officially mark their finish at a historic Hardrock 100.

Both athletes had a spectacular race. Courtney
stormed the women's field, finishing in 26h44m and
took the current women's course record by 33
minutes. She also finished 6th overall.

Francois battled hard and remained in the lead group
for almost the entire race until Kilian Jornet pulled
away after the final aid station at mile 92. Frangois
finished in 2nd position with a time of 21h51m.

We are so proud of these incredible athletes. ("

#runonemotion #hr100 #hardrock #salomonrunning

W
N
-

’ p

Click to View

< .\ Salomon @
/ Jul17,2022 - @

It was a pretty special day yesterday in Colorado at
the Hardrock Hundred Endurance Run where both
the men's and women'’s overall course records were
broken.

After Courtney Dauwalter smashed the women's
course record to finish as the women's leader and
Francois D'haene's magnificent battle to finish 2nd
overall behind Kilian Jornet, who set the men’s
course record, our Hardrock high is not dying
anytime soon. 3¢

#runonemotion #hr100 #salomonrunning
#trailrunning

Click to View

Content emphasizes the
achievements of Salomon
athletes, recognizing their wins and
sharing race details and updates with
followers. Posts strive to connect with
the endurance running community,
evoking a sense of celebration and
pride for both sponsored athletes and
fellow competitors.

These posts showcase an array of
high-quality, professionally
captured images taken throughout
and following the race. The photos
emphasize the authentic moments
lived by athletes, encapsulating the
commitment, perseverance, and
emotions inherent to the sport.
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