
Sporting Goods & Outdoor

How the Bikes & Bike Accessories Industry 
Increased Ad Spend by +63% in Q3 2022  



The Bikes & Bike Accessories industry increased ad spend significantly in July 2022 with a +77% 
increase MoM in the US. Here’s how:

Ad Spend — By Platform: Ad spend on Facebook, Display, Instagram, and YouTube has continually 
increased since January 2022, with Facebook experiencing the most significant increase in Q2 2022. Facebook 
received the highest ad spend ($11.6M) followed by Display ($3.0M) and Instagram ($2.8M). 48% of the total 
OTT spend was allocated to streaming services other than Hulu, Pluto TV, Peacock, Tubi and Paramount. The 
top publishers for display ads was Bicycling ($297K) followed by Drudge Report ($215K). 

Ad Spend — By Brand: The top advertiser in the Bike & Bike Accessories category was Aventon ($6.3M) 
followed by Lectric eBikes ($2.5M) and Rad Power Bikes ($1.5M).

Key Takeaways
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The Bikes & Bike Accessories industry increased ad spend significantly in July 2022 with 
a +77% increase MoM.
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$3.0M
Q1 2022

*Spend is a directional approximation and does not include retargeting, or behavioural targeting. Search not included. Spend YTD as of 09/29/2022.
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Facebook received the highest ad spend ($11.6M) followed by Display ($3.0M) and 
Instagram ($2.8M).
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*Spend is a directional approximation and does not include retargeting, or behavioural targeting. Search not included. Spend YTD as of 09/29/2022.

$11.6M

$3.0M $2.8M

$1.8M
$161K $95K $55K

Total Ad Spend by Platform
Jan. ‘22 to Sep. ‘22



OTT
0

$8M

$4M

Ad spend on Facebook, Display, Instagram, and YouTube has continually increased since 
January 2022, with Facebook experiencing the most significant increase from Q1 to Q2 2022.
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*Spend is a directional approximation and does not include retargeting, or behavioural targeting. Search not included. Spend YTD as of 09/29/2022.

Total Ad Spend by Platform
Q1 2022 - Q3 2022

+99%

+137%

+149% +73%
+49%

-1% -89% +228%

+22% +37%
+2%

-19% +113% -71%
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Top 10 Bike & Bike Accessories Ad Spend
Jan.’22 to Sept.’22

The top advertiser in the Bike & Bike Accessories category was Aventon ($6.3M) followed by 
Lectric eBikes ($2.5M) and Rad Power Bikes ($1.5M).
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*Ad calculations for Walmart includes bicycle ad spend only. 
Spend is a directional approximation and does not include retargeting, or behavioural targeting. Search not included. Spend YTD as of 09/29/2022.
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https://www.aventon.com/
https://lectricebikes.com/
https://lectricebikes.com/
https://www.cyrusher.com/
https://beecoolbikes.com/
https://beecoolbikes.com/
https://www.trekbikes.com/ca/en_CA/
https://www.trekbikes.com/ca/en_CA/
https://ca.brompton.com/
https://ca.brompton.com/
https://www.walmart.ca/en
https://rambobikes.ca/
https://rambobikes.ca/
https://www.prioritybicycles.com/
https://www.prioritybicycles.com/
https://www.radpowerbikes.com/
https://www.radpowerbikes.com/
https://www.radpowerbikes.com/


Top 10 Publishers for Display Ads
Jan.’22 to Sept.’22

The top publishers for display ads was Bicycling ($297K) followed by Drudge Report ($215K). 
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*Spend is a directional approximation and does not include retargeting, or behavioural targeting. Search not included. Spend YTD as of 09/29/2022.

https://www.bicycling.com/
https://www.drudgereport.com/
https://www.drudgereport.com/
https://www.bikeforums.net/
https://www.bikeforums.net/
https://www.budgettravel.com/
https://www.budgettravel.com/
https://www.foxnews.com/
https://www.foxnews.com/
https://www.forbes.com/?sh=30cb5fd82254
https://www.newsmax.com/
https://www.newsmax.com/
https://www.accuweather.com/
https://www.accuweather.com/
https://www.aol.ca/
https://ca.yahoo.com/?p=us


© 2022 RightMetric Digital Ltd. All rights reserved.

Click to view Click to view Click to view Click to view

Top Facebook ads in terms of ad spend included the following: 

Spend: $911K 
Impressions: 122M

Spend: $531K 
 Impressions: 71M

Spend: $371K 
 Impressions: 49M

Spend: $345K 
 Impressions: 45M

Share of YTD Spend:

60%

Total Spend:

$11.6M

Top Brands:

Aventon: $4.7M
Lectric eBikes: $1.62M
BeeCool Bikes: $721K

*Spend is a directional approximation and does not include retargeting, or behavioural targeting. Search not included. Spend YTD as of 09/29/2022.

https://www.facebook.com/aventon/posts/pfbid02CYUpjnYNyosCnUmmhGwiwipWTJ9RwmwAkknGLJSKsfeySNqUzSpY7Hv7UruYEhSEl
https://www.facebook.com/aventon/posts/pfbid0ex9r3Rbgo842kq7JaW8M1LUWEKXiAWtjEnP76iji6sajFzGW5bSgBqZ8Qf6Cie1Bl
https://www.facebook.com/aventon/posts/pfbid0ecH2NYEhq5RWPHST7B1zyUbhPkTSSQnCbDsooBwPEFyUad1uJuakBZtG8FKVmHtMl
https://www.facebook.com/lectricebikes/posts/pfbid0sndzd1dKVMi3JDWnJD5AMUiAtTdG1roP41hQtNLiig9DBbtnfrDfT6fEwVpCZXV8l
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Top Display ads in terms of ad spend included the following: 

Share of YTD Spend:

15%

Total Spend:

$3.0M

Top Brands:

Aventon: $1.0M
Rambo Bikes: $592K

Brompton Bicycle: $588K

Spend: $449K |Impressions: 167M

Spend: $173K
Impressions: 48M

Spend: $128K |Impressions: 17M

Spend: $99K
Impressions: 12M

Aventon

Brompton Bicycle

Aventon

Brompton Bicycle

bicycling.com $297K

drudgereport.com $215K

yahoo.com $139K

bikeforums.net $70K

budgettravel.com $55K

Top Websites:

*Spend is a directional 
approximation and 

does not include 
retargeting, or 

behavioural targeting. 
Search not included. 

Spend YTD as of 
09/29/2022.
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The following were the top YouTube ads in terms of ad spend. Top ads focused mainly on 
electric bikes. 

Share of YTD Spend:

9%

Total Spend:

$1.8M

Top Brands:

Cyrusher: $881K
Anywhere Bikes: $391K

Rad Power Bikes: $358K

Spend: $346K
Impressions: 19M
Click to View 

Spend: $451K
Impressions: 25M
Click to View 

Cyrusher

Anywhere Bikes

Spend: $94K
Impressions: 5M
Click to View 

Spend: $89K
Impressions: 5M
Click to View 

Rad Power Bikes

CyrusherRugged Edition

E-Bike (XF900)

Kommoda

Rad Power Bikes

*Spend is a directional approximation and does not include retargeting, or behavioural targeting. Search not included. Spend YTD as of 09/29/2022.

https://www.youtube.com/watch?v=bCJ27a335Rc
https://s3.amazonaws.com/YM_Ads/BmgQeKDZQS2uPzT3-S-SEg.webm
https://www.youtube.com/watch?v=LnKihs-whHM
https://www.youtube.com/watch?v=d0MSTd-TSDs
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Spend is a directional approximation and does not include retargeting, or behavioural targeting. Spend YTD as of 09/29/2022. 
*Other includes all streaming services outside of Hulu, Pluto TV, Peacock, Tubi and Paramount. 

Apr. 2022
$19K

OTT ad spend spiked in April 2022 with Academy Sports + Outdoors’ 15 second ad. 48% of 
the total OTT spend was allocated to streaming services other than Hulu, Pluto TV, 
Peacock, Tubi and Paramount. 

Spend: $18K | Impressions: 742K |Click to View 

Share of YTD Spend:

0.3%

Total OTT Spend:

$78K

Top Streaming Services:

Other*

Hulu

Mobile Display
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Monthly OTT Ad Spend
Jan. ‘22 to Sep. ‘22

https://s3.amazonaws.com/YM_Ads/-dwS9hpqtfhTK9EnkLZenQ.mp4
https://s3.amazonaws.com/YM_Ads/-dwS9hpqtfhTK9EnkLZenQ.mp4



