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The companies in the product management category increased their advertising spend by +20% from 2020 to 2021. All 7 tools in the 
competitive set (Capterra, Monday, Wrike, Smartsheet, ClickUp, Airtable, Trello) invested ~91% of their total budget to target American 
consumers:

Budget Allocation — Paid Search is a Dominant Advertising Channel for All Companies in the Competitive Set. Year over year, all 
companies (except Wrike in 2021) invested most of their advertising dollars in running paid search campaigns. In total, the combined paid 
search investment grew by +36% year over year.

Messaging — Feature Comparison Campaigns (i.e. Smartsheet vs. Asana) Tend to be More Effective Than Feature-Based Ones: In 
October 2021, three companies in the competitive set (Monday, Wrike, and Smartsheets) ran campaigns aiming to favorably position 
themselves against other competitive solutions. In all three cases, these campaigns turned out to be more effective than feature-based 
campaigns (i.e. a single list of features). 

Targeting — Productivity Tools Target Males with iOS Devices: When it comes to targeting, both Monday and Airtable predominantly 
targeted male audiences (68% and 60% respectively) who use iOS devices and live in big metropolitan US cities. 

Key Takeaways
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The following companies were included in the competitive set for this analysis:
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The companies in the competitive set increased their digital advertising spend by +20% from 2020 to 
2021. Product management tools tend to increase their advertising spending in the latter half of the 
year — December was the peak month in 2020 ($8.8M worth of ads); in 2021, digital spending peaked in 
June ($9.3M) and continued to be +16% higher than during the first two quarters of the year.
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*December 2020 and November 2020 excluded from the totals to provide an accurate YoY change.
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Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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Capterra is the biggest spender in the competitive set — the company invested $30M in digital 
advertising between January and October 2021. This is +67% more than Monday, which spent $18M on 
digital advertising over the same time period.
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*December 2020 and November 2020 excluded from the totals to provide an accurate YoY change.
Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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2020
Jan. – Oct. Jan. – Oct.*

2021

Monday is the only company in the competitive set that decreased (-23%) its digital ad spend in 
2021 (Jan. — Oct.). All other companies significantly grew their digital investments, where Wrike 
more than doubled (+117%) its digital budget YoY. 
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Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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Jan. – May

Capterra Monday Wrike Smartsheet ClickUp Airtable Trello
0

$30M

$15M

D
ig

it
al

 A
d 

Sp
en

d,
 U

SD
, J

an
. ‘

21
 —

 O
ct

. ‘
21 $17M

$8M

$7M

$4M $4M $4M $2M

2021 2021

$13M

$10M

$6M
$3M $3M $1M $2M

Monday is also the only company that spent less during the second half (June – October) than during the 
first half of 2021 (January – May).

Jun. – Oct

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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2021
Jun. – Oct

All other companies increased their budgets by an average of +33%. Airtable spent 56% more in the latter half 
of 2021 (June – October), increasing its spend from a monthly average of $246K per to $408K. 

Capterra Monday Wrike Smartsheet ClickUp Airtable Trello
0

$30M

$15M

D
ig

it
al

 A
d 

Sp
en

d,
 U

SD
, J

an
. ‘

21
 —

 O
ct

. ‘
21

+28%

-17%

+24%

+56%

+23%

+66%

+4%

Change
Jan. – May

2021

Spend is a directional approximation and does not include retargeting, or behavioural targeting.



© 2021 RightMetric Digital Ltd. All rights reserved.

All companies in the competitive set focus on the US market and spend ~91% of their 
advertising budgets targeting American consumers. 
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Monday and Wrike allocated the highest share of their digital budgets to reach Canadian 
users — 14% ($6M) and 13% ($2M) respectively.
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Capterra Monday Wrike Smartsheet ClickUp Airtable Trello
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Both companies (Monday and Wrike) increased their budget allocation to target Canadians 
from 2020 to 2021.

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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Since January 2020, the competitor set has not made a significant shift in their channel 
focus, allocating ~75% of their total digital advertising budgets to run search ads. 
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Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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In 2021, the companies in the competitive set invested $7M (+175%) more in YouTube than in 
2020. Paid search investment increased by +36%, which translates into $12.3M of additional 
advertising spend. 

0 $80M$40M

2021

Mobile display $112K (-47%) Desktop Video $905K (-23%) YouTube $10.7M (+175%)

Twitter $434K (+497%) Instagram $1.5M (-30%) Search $60.3M (+36%)

Desktop display $539K (-75%) Facebook $4.8M (-47%)

Total Competitive Set 2021 (Jan. — Oct.) Digital Ad Spend: $78M (+20%) 

Channel Breakdown: 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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In 2021, Capterra spent 95% of its total digital advertising budget to run search ads, investing 
$28.4M into this channel (+35% more vs. the previous year). At the same time, the company 
decreased its investments in Facebook by -75% and Instagram by -16%.

0 $30M$20M

2021

Facebook $160K (-75%) Instagram $941K (-16%) Search $28.4M (+35%)

Total 2021 (Jan. — Oct.) Digital Ad Spend: $30M (+35%)

Channel Breakdown: 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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Click to view

URL spend: $149.4K |  Traffic share: 3.96%*

Top ads by share of traffic:

Top keywords by share of traffic:

Free project management software

To do list app Gantt chart template

In October 2021, Capterra focused its paid search efforts on driving traffic to their Product 
Management Software rating page. The company spent $149K to run ads to this page, 
which resulted in ~10K visits.  

*Share of total paid traffic.
Spend is a directional approximation and does not include retargeting, or behavioural targeting.

https://www.capterra.com/sem-compare/project-management-software/
https://www.capterra.com/sem-compare/project-management-software/
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Click to view

URL spend: $112.8K Traffic share: 4.85%*

Top ads by share of traffic:

Top keywords by share of traffic:

scheduling software scheduling app

best calendar app Best scheduling app

Capterra’s Scheduling Software Comparison page was supported with $112.8K worth of search 
ads (-22% less than the Project Management tools one), however, the investment resulted in +30% 
more visits (13K). 

*Share of total paid traffic.
Spend is a directional approximation and does not include retargeting, or behavioural targeting.

https://www.capterra.com/sem-compare/scheduling-software/
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/scheduling%20app/overview?mtd=false
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/best%20calendar%20app/overview?mtd=false
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/scheduling%20app/overview?mtd=false
https://www.capterra.com/sem-compare/scheduling-software/
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When it comes to Facebook and Instagram ads, Capterra invested 61% ($668K) of its total FB 
and IG budget in ads inviting users to review software in exchange for a $10 Amazon gift card. 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.

Spend: $124K | Imp.: 13M | CPM: $9.7
 Click to view

Spend: $2K | Imp.: 236K | CPM: $8.6
 Click to view

Spend: $25K | Imp.: 3M | CPM: $8.6
 Click to view

Ad examples:

https://s3.amazonaws.com/YM_Ads/10162243708700364.png
https://s3.amazonaws.com/YM_Ads/10164919268070364.png
https://s3.amazonaws.com/YM_Ads/10165250163365364.png


© 2021 RightMetric Digital Ltd. All rights reserved.

Paid search was the main advertising channel for Monday throughout 2021. The company 
spent $12.3M on running paid search, followed by Facebook ($3.2M) and YouTube ($1.1M). 
However, the company slightly decreased (-4%) its paid search spend.

0 $20M$10M

2021

Desktop video $165K (-38%) Twitter $390K (-58%) Facebook $3.2M (-56%)

Mobile display $844 (-96%) Instagram $390K (-58%) Search $12.3M (-4%)

Desktop display $1.1M (+5%) YouTube $1.1M (+5%)

Total 2021 (Jan. — Oct.) Digital Ad Spend: $18M (-23%) 

Channel Breakdown: 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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Click to view

URL spend: $345.3K |  Traffic share: 20.3%*

Top ads by share of traffic:

Top keywords by share of traffic:

Asana vs. monday asana

Asana app Asana pricing

In October 2021, Monday spent $345.3K to run ads to the page favorably positioning itself 
against Asana. Monday leveraged competitor’ keywords (“asana app/pricing”) to capture relevant 
traffic. The investment resulted in ~23K page visits.

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://monday.com/lp/comp/alternative/remote/asana
https://monday.com/lp/comp/alternative/remote/asana
https://monday.com/lp/comp/alternative/remote/asana
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Click to view

URL spend: $83.3K |  Traffic share: 5.2%*

Top ads by share of traffic:

Top keywords by share of traffic:

project management software project management

project free project management software

At the same time, Monday also ran ads to a general functionality overview page. The 
company spent $83K to capture traffic searching for “project management software.” 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://monday.com/lp/projectmanagement/bundle
https://monday.com/lp/projectmanagement/bundle
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Spend: $336K | Imp.: 35M | CPM: $9.5
 Click to view

Looking into the top 2021 Facebook ads, Monday focused $1.3M worth of ads (42% of 
total spend) towards starting a free trial.

Spend: $252K | Imp.: 32M | CPM: $7.8
 Click to view

Spend: $229K | Imp.: 30M | CPM: $7.7
 Click to view

https://s3.amazonaws.com/YM_Ads/3233353860101429.png
https://s3.amazonaws.com/YM_Ads/3514289378657499.png
https://s3.amazonaws.com/YM_Ads/3809895972430170.png
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iOS

Monday prefers to run Facebook video ads (59%) and targets them at male (68%) 
Android users (74%) who live in metropolitan US cities.

LinkVideo Carousel N/A*

59%

18%

21%

Facebook Ad Formats, January — October 2021

Gender:

Targeted Demographics:

System user:

FemaleMale

Android

Top Cities:

New York 8% LA 5% Houston 4%

Chicago 7% Dallas 4%

68% 32%

74% 26%

*Ad format unavailable



© 2021 RightMetric Digital Ltd. All rights reserved.

30% of total January — October 2021 YouTube spend was distributed amongst two videos. The 
video backed by $173K spend promoted Monday as a teamwork facilitating tool. The second video 
received a $171K investment and was designed to build awareness of Monday’s custom boards. 

Spend: $173K | Click to view Spend: $171K | Click to view

https://s3.amazonaws.com/YM_Ads/2I7470R-TL-puqf2RGMbvg.mp4
https://s3.amazonaws.com/YM_Ads/K4a7BeZ3Xf6eut41bRVJ6w.mp4
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Channel Breakdown: 

Wrike is the only company with paid search not being a dominant advertising channel. In 2021, 
Wrike invested 5X more advertising dollars in YouTube ads than the previous year.

0 $12M$6M

2021

Instagram $13K (+26%) Facebook $139K (+151%) Search $4.9M (+42%)

Desktop video $13K (-98%) Desktop display $192K (-79%)

Mobile Display $15K (-32%) YouTube $7.3M (+526%)

Total 2021 (Jan. — Oct.) Digital Ad Spend: $13M (+17%) 
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Throughout 2021, Wrike aimed to bring awareness to its features, such as in-app calendar and 
Gantt charts through the YouTube ads.

Spend: $565K | Click to view

“Try online work and project calendars. Unlike traditional 
calendars, Wrike Calendars are directly connected to projects 
and tasks…”

“Get a real-time, bird's-eye view  of your projects. Create project 
plans in one click. See the ‘Big Picture’ across  multiple projects, 
get real-time updates…”

Spend: $221K | Click to view

https://s3.amazonaws.com/YM_Ads/wWU_-EXliV_zVIWDcyGXXQ.webm
https://s3.amazonaws.com/YM_Ads/zAvGp0AFqhyaiaAfzQ2CGQ.mp4
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Click to view

URL spend: $84.8K |  Traffic share: 5.8%*

Top ads by share of traffic:

Top keywords by share of traffic:

gantt chart gantt chart excel

gant chart gantt chart maker

In October 2021, Wrike spent $84.8K to drive traffic to its Gantt chart landing page. This 
search campaign resulted in 3.5K visits.

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://try.wrike.com/web-based-gantt-chart-software/
https://try.wrike.com/web-based-gantt-chart-software/
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Click to view

URL spend: $60.2K |  Traffic share: 21.7%*

Top ads by share of traffic:

Top keywords by share of traffic:

trello trello board

trello app trelo

At the same time, the company ran a Wrike vs. Trello campaign and targeted competitor’s branded 
keywords (“trello”, “trello board“, “trello app”, “trelo”). While Wrike spent -28% less advertising dollars 
on this campaign, it brought almost 4X more traffic (13K) than the Gantt chart campaign. 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://try.wrike.com/wrike-vs-trello/
https://try.wrike.com/wrike-vs-trello/
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In 2021 Smartsheet relied on paid search to drive website visits. The company invested 
$6.3M in search ads, which is +24% more than the previous year. 

0 $6M$3M

2021

Twitter $10K (-13%) Desktop display $89K (-41%) Search $6.3M (+24%)

Mobile Display $30K (-63%) Facebook $173K (+247%)

Instagram $56K (-40%) YouTube $255K (n/a)

Total 2021 (Jan. — Oct.) Digital Ad Spend: $6M (+27%)  

Channel Breakdown: 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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Click to view

URL spend: $111.4K |  Traffic share: 6.1%*

Top ads by share of traffic:

Top keywords by share of traffic:

gantt chart gantt chart maker

gant chart gantt chart online

In October 2021, similar to Wrike, Smartsheet targeted those looking for “gantt chart” and “gantt 
chart maker”. The company invested $111.4K to drive traffic to its Powerful Gantt Chart landing page.  

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://www.smartsheet.com/s/online-gantt-chart
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/gantt%20chart/overview?mtd=false
https://www.smartsheet.com/s/online-gantt-chart
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Click to view

URL spend: $74.2K |  Traffic share: 10.8%*

Top ads by share of traffic:

Top keywords by share of traffic:

asana asana app

assana asana pricing

Leveraging a popular competitor comparison tactic, Smartsheet used keyword targeting to redirect 
users looking for Asana to its own website. This traffic was driven to their “Smartsheet over Asana” 
landing page. The campaign targeting competitors’ keywords was more effective for Smartsheet than 
the one promoting Gantt charts. 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://www.smartsheet.com/s/asana-comparison
https://www.smartsheet.com/s/asana-comparison
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While Smartsheet didn’t run any video ads in 2020, in 2021, the company invested $255K in 
YouTube advertising. Smartsheet ran three videos appealing to various challenges of running 
projects and communicated the idea that Smartsheets is the platform or dynamic work.  

Spend: $183K | Click to view

“In business everything's changing. But one thing. 
How people work. Let go of the old way and 
transform work into dynamic work. To do that you 
need the right platform. You need smartsheet”

“How do you launch your business ideas at scale, 
align resources or create teams. Customize 
workflows, build processes all on smartsheet the 
platform for dynamic work”

Spend: $42K | Click to view

“What makes smartsheet the best way to work? It's 
all your favorite tools integrated, automated and 
turbocharged. All on one dynamic platform 
smartsheet the platform for dynamic work”

Spend: $30K | Click to view

Video voice overs:

Spend is a directional approximation and does not include retargeting, or behavioural targeting.

https://s3.amazonaws.com/YM_Ads/y_jtFJ5IkXjaKxkUAE6EoQ.webm
https://s3.amazonaws.com/YM_Ads/OUSJvEeAa01JMZ9De5oQkQ.webm
https://s3.amazonaws.com/YM_Ads/uWOwYKBr5TYA2iLhtxfv7Q.webm
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Between January – October 2021, ClickUp significantly increased its investment in paid search 
(+161%) and YouTube (+38%).

0 $7M$3.5M

2021

Twitter $>1K (-73%) Instagram $20K (+4,506%) Search $3.7M (+161%)

Desktop display $2K (n/a) Facebook $643K (+45%)

Mobile Display $7K (-73%) YouTube $2.1M (+38%)

Total 2021 (Jan. — Oct.) Digital Ad Spend: $6M (+98%) 

Channel Breakdown: 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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Click to view

URL spend: $230.3K |  Traffic share: 34.6%*

Top ads by share of traffic:

Top keywords by share of traffic:

trello free project management software

trelo project management software

In October 2021, ClickUp targeted competitor’s keywords and aimed to capture search traffic for 
the “trello” and “free project management software” keywords. ClickUp invested $230K in this 
campaign, which equated to 46% of its total October paid search budget.

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://clickup.com/teams/project-management
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Click to view

URL spend: $84.0K |  Traffic share: 43.4%*

Top ads by share of traffic:

Top keywords by share of traffic:

ClickUp ClickUp

clikcup ClickUp app

ClickUp also invested $84K to target branded keywords which resulted in 36K visits to their 
homepage (+29% more than driven by the $230K-backed Project Management campaign).

clikup

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://clickup.com/
https://clickup.com/
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The top three 2021 YouTube ads ranged from promoting a 15% off lifelong discount, 
explaining ClickUp features, and showcasing the absurdity of unorganized project 
management on the example of a medical team.

Spend: $360K | Click to view Spend: $213K | Click to view Spend: $184K | Click to view

Spend is a directional approximation and does not include retargeting, or behavioural targeting.

https://s3.amazonaws.com/YM_Ads/y_jtFJ5IkXjaKxkUAE6EoQ.webm
https://s3.amazonaws.com/YM_Ads/VKeUTANDlVcDWy51-PJN9A.webm
https://s3.amazonaws.com/YM_Ads/b6z2qJkYAfjNegOrg2qegw.webm
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Airtable is the only company that significantly decreased its paid search spend between January 
and October 2021. At the same time, the company increased its investment in Facebook (+692%) 
and Twitter (+370%) ads.

0 $3.4M$1.2M

2021

Mobile display $9.5K (-60%) Instagram $100K (n/a) Search $2.4M (-21%)

Desktop display $9.5K (-60%) Twitter $283K (+370%)

Desktop video $45K (n/a) Facebook $414K (+692%)

Total 2021 (Jan. — Oct.) Digital Ad Spend: $3M (+3%) 

Channel Breakdown (change vs. same period last year): 

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
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Click to view

URL spend: $203.4K |  Traffic share: 85.4%*

Top ads by share of traffic:

Top keywords by share of traffic:

airtable airtabe

what is airtable gant chart

In October 2021, Airtable spend 75% to run ads targeting a mix of branded (“airtable”, 
“airtabe”, “what is airtable”), competitor (“microsoft access”), and industry-wide (“gant 
chart”) keywords. All ads directed users to the Airtable homepage.

microsoft access

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://www.airtable.com/
https://www.airtable.com/
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Airtable spent more than half of its Facebook budget to capture the attention of marketers with its 
marketing trends report. The ad mentioned the number of experts interviewed for the report and 
gained more traction and resulted in a significantly lower CPM than the ad with the same visual but a 
different caption.

Spend: $184K | Imp: 24K | CPM: 8K  
Click to view

Spend: $102K | Imp: 1.7M | CPM: $61
Click to view

Spend: $82K | Imp: 3.3M | CPM: $25
Click to view

Spend is a directional approximation and does not include retargeting, or behavioural targeting.

https://s3.amazonaws.com/YM_Ads/2996179660627322.png
https://s3.amazonaws.com/YM_Ads/2998878010357487.png
https://s3.amazonaws.com/YM_Ads/2996017190643569.png
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Airtable relies on Facebook link ads to reach a primarily male demographic living in San 
Francisco (17%) and Los Angeles (16%) and predominantly using Apple devices (78%).

Link Carousel

Facebook Ad Formats, January — October 2021

iOS

N/A* Gender:

Targeted Demographics:

System user:

FemaleMale

Android

Top Cities:65%

60% 40%

78% 22%

27%

SF 17% New York 8% Atlanta 3%

LA 16% Denver 5%

*Ad format unavailable
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Airtable ran Twitter ads to distribute its Marketing Trends report as well as share an 
ebook for tips on keeping teams connected.

Spend: $66K | Imp: 13M | CPM: $5
Click to view

Spend: $56K | Imp: 11M | CPM: $5
 Click to view

Spend: $53K | Imp: 8M | CPM: $7
Click to view

Spend is a directional approximation and does not include retargeting, or behavioural targeting.

https://s3.amazonaws.com/YM_Ads/t___1407029595203772430.png
https://s3.amazonaws.com/YM_Ads/t___1407075868988432384.png
https://s3.amazonaws.com/YM_Ads/t___1438292528147537921.png
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Trello more than doubled its paid search investment between January and October 2021, 
the company spent $2.3M to run search ads.

0 $3.4M$1.2M

2021

Instagram $1K (n/a) Facebook $61K (-72%) Search $2.3M (+104%)

Mobile Display $2.3K (-36%) Desktop display $70K (-91%)

YouTube $9K (n/a) Desktop Video $847K (n/a)

Total 2021 (Jan. — Oct.) Digital Ad Spend: $3M (+54%) 

Channel Breakdown (change vs. same period last year): 
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Click to view

URL spend: $127.0K |  Traffic share: 99.2%*

Top ads by share of traffic:

Top keywords by share of traffic:

trello trello board

trello download trello desktop app

Trello spent 88% ($127K) of its October paid search budget to run ads capturing branded traffic (“trello”, 
“trello board”, “trello”), which resulted in ~38K visits. The company directed the traffic from these ads to 
its homepage.

trelo

Spend is a directional approximation and does not include retargeting, or behavioural targeting.
*Share of total paid traffic.

https://trello.com/
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/trello/overview?mtd=false
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/trello%20board/overview?mtd=false
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/trello%20download/overview?mtd=false
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/trello%20desktop%20app/overview?mtd=false
https://trello.com/
https://pro.similarweb.com/#/marketing/keyword/search/840/2021.10-2021.10/trelo/overview?mtd=false
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Trello is the only company in the competitive set that invested a significant amount of advertising dollars 
to distribute video ads through desktop display rather than the YouTube platform. The company 
promoted three “Feels like magic” campaign videos that explained various features of Trello.

Spend: $380K | Imp: 17M | CPM: $22
Click to view

Spend: $251K | Imp: 12M | CPM: $19
 Click to view

Spend: $214K | Imp: 10M | CPM: $21
Click to view

“Turn meetings into doings. Feels like 
magic! Trello”

“Yeah. Keep everyone in the loop. Feels 
like magic Trello.”

“Multiply your productivity. Feels like magic.  
Trello. Turn meetings into doings. Feels like 
magic! Trello”

Spend is a directional approximation and does not include retargeting, or behavioural targeting.

https://s3.amazonaws.com/YM_Ads/btpYGWb0Lk2pAsNiAafTNQ.mp4
https://s3.amazonaws.com/YM_Ads/VqTojPTP7g_WTBy-CUkcIA.mp4
https://s3.amazonaws.com/YM_Ads/XQcd9_fytT25w0EjldqKTA.mp4
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Trello distributed its video ads on news and general interest websites, such as weather.com 
(62% of the total desktop video budget) and msn.com (35% of the total desktop video budget). In 
total, the top 10 publishing websites accounted for 99% of the total desktop video spend.

weather.com $529K

msn.com $299K

accuweather.com $29K

abcnews.go.com $9K

youtube.com $9K

usatoday.com $8K

pch.com $7K

nypost.com $4K

yahoo.com $4K

apnews.com $3K

Top Placement Websites:

Spend is a directional approximation and does not include retargeting, or behavioural targeting.

Spend:

http://msn.com
http://accuweather.com
http://abcnews.go.com
http://youtube.com
http://nypost.com
http://yahoo.com
http://apnews.com
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By advertising on the following websites, Trello also reaches the audiences of amazon.com, 
drudgereport.com, and cnn.com.

weather.com $529K

msn.com $299K

accuweather.com $29K

abcnews.go.com $9K

youtube.com $9K

usatoday.com $8K

pch.com $7K

nypost.com $4K

yahoo.com $4K

apnews.com $3K

Top Placement Websites: Audience Also Visits, Top Three Websites Based on Relevance:

facebook.com

outlook.live.com

weather.com

cnn.com

reddit.com

cnn.com

travelchannel.com

foxnews.com

facebook.com

drudgereport.com

cnn.com 

drudgereport.com

wunderground.com

nbcnews.com

google.com

espn.com

investigationdiscovery.com

news.google.com

amazon.com

reuters.com

amazon.com 

yahoo.com

foxnews.com

cbsnews.com

twitter.com

news.google.com

triviatoday.com

dailymail.co.uk

google.com

cnn.com

https://pro.similarweb.com/#/website/worldwide-overview/drudgereport.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/cnn.com/*/840/3m?webSource=Desktop
http://msn.com
http://accuweather.com
http://abcnews.go.com
http://youtube.com
http://nypost.com
http://yahoo.com
http://apnews.com
https://pro.similarweb.com/#/website/worldwide-overview/weather.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/cnn.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/reddit.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/cnn.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/travelchannel.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/foxnews.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/facebook.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/drudgereport.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/drudgereport.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/wunderground.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/nbcnews.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/google.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/espn.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/investigationdiscovery.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/news.google.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/amazon.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/reuters.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/yahoo.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/foxnews.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/cbsnews.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/twitter.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/news.google.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/triviatoday.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/dailymail.co.uk/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/google.com/*/840/3m?webSource=Desktop
https://pro.similarweb.com/#/website/worldwide-overview/cnn.com/*/840/3m?webSource=Desktop


© 2021 RightMetric Digital Ltd. All rights reserved.


