YETI

How Instagram Ads helped Yeti
Increase Their Social Traffic by +71%

Sporting Goods & Outdoor




Over a two year period (July 2019-June 2021), Yeti increased their web traffic in the US by over +122%.
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During this time period, mobile traffic increased by +168%, whereas desktop traffic only increased by +59%.
In June 2021, mobile accounts for 70% of traffic which was a +12% increase from 2019.

Traffic Breakdown

July 2019 June 2021
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Yeti also experienced an increase in their social traffic in the US, which increased by +71% from January 2020
to June 2021.

*Social traffic from mobile is unavailable from Jul.“19-Dec.’19

® Social Web Traffic
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Yeti increased their average monthly social ad spend by +138% from July 2019 to June 2021. This additional
ad spend resulted in +134% increase in paid social impressions.

+138% Ad Spend
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© 2021 RightMetric Digital Ltd. All rights reserved.



From Q3 2020 to Q2 2021, Yeti increased their ad spend by +1693%, +327%, +219%, on Instagram, Facebook
and YouTube, respectively.
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In Q2 2021, Instagram made up 61% of their total social ad spend, followed by Facebook (23%) and
YouTube (17%).

Social Ad Spend (USD)

Q220 -
Q221 $896K $2.4M $650K
0 $3M
® Facebook ® Instagram ® YouTube

Spend is a directional approximation and does not include retargeting, search or behavioural targeting.
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Looking at their Instagram ad spend breakdown by creative type, they mainly focus on story ads
which make up 71% of their Instagram ad spend.

Instagram Ad Creative Type Breakdown

April 2020 - June 2021

$3,105,200 @ Story Post — $2,187,200

Total Instagram ad
spend from April 2020 to
June 2021.

@ Photo Post — $566,700

@ Video Post — $231,700

Other — $119,800
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Yeti's Instagram ad spend spikes in September 2020, December 2020 and March 2021 correlate with their
Built for the Wild, V Series, Hauliday, and Color Collection campaigns.

V-Series & Built for the Wild Hauliday Color Collection
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Built For the Wild

@ yeti & - Follow

© Q

104,091 views

N

yeti Untold stories from the wild. Kick back and enjoy

our latest adventures behind the lens.

Click to View

Ad Type:
Video Post

Campaign Dates:

9/2/2020 - 9/29/2020

Impressions:

10.4M

Views:

137K

Likes:
1.6K

Ad Spend:
$79K
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Best Practices
1.91:1 Video Post

Yeti's brand celebrates adventure
and exploring the outdoors. The
“Built for the Wild” campaign was
designed to appeal to those longing
for adventure and position Yeti as a
the tool for attaining this
aspirational lifestyle.

Opportunities

Use Instagram ads to drive traffic to
website.

Create engaging content that is
aspirational to your audience.

Partner with influential people to help
you create content that is interesting
or inspiring to your target audience.



https://www.instagram.com/p/CEo6jbBj9_o/

V Series

@ YETI®

Discover the ground-breaking performance in a YETI
with an iconic, stainless steel design.

; Ad Type: .
Ll A el 1:1 Video Post »t

OLD SCHOOL LOOK. NEW SCHOOL TECH.

Campaign Dates .

9/18/2020 - 10/10/2020 &

Impressions:

5.2M

Views

520K

Likes
2.2K

YETI.COM Ad Spend

$44K
Explore more "‘—\

Click to View
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Best Practices

1:1 Video Link Post

Provoke emotion with audience with
storytelling

Ad creative is relatable to a wide
audience by focusing on
things/lessons that are passed down
amongst generations

Opportunities

Showcase quality by positioning the
product as something to have for
“generations”

Foster an emotional bond with the
user and the brand by sharing
relatable stories.

Avoid showcasing the USP of the
product and instead focus on the
lifestyle that the product can provide.


https://www.instagram.com/p/CFsZDLVjggM/

@ yeti @

HAULIDAY

GIFTS THAT GO
A LONG LONG WAY

View Profile
o

This built-for-the-long-haul gear celebrates the folks
who prefer taking the scenic route.

THE

ROAD TRIPPER'S
HAUL

- ' a SHOP GIFTS UNDER SI00
g |

View More on Instagram

oQu
113 likes
yeti

YETI

YETI.COM
DETOUR-READY GIFTS
SHOP ROAD TRIP GIFTS

SHOP NOW

Click to View

From coolers to drinkware, these gifts are destined to go

a long, long way.

Click to View

Ad Type:
1:1 Image Post

Campaign Dates:
11/26/2020 -
12/25/2020

Impressions:

4.7M

Likes:
12.9K

Ad Spend:
$45K
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Best Practices

1:1 Image Post

Showcase product offering through
a holiday gift guide.

Ad creative subtly adds a festive flair
by using a green font and featuring
red and green products.

Opportunities

Increase web traffic and drive sales
with an awareness and retargeting
campaign on Instagram.

Create a holiday gift guide that is
unique to your brand such as Yeti's
“Hauliday” gift guide.

Use price point as a call-to-action to
shop gifts under a certain amount.

© 2021 RightMetric Digital Ltd. All rights reserved.


https://www.instagram.com/p/CIBr3mUDGTi/
https://www.instagram.com/p/CIjL7VrDBWV/

THE NEW

PRICKLY |
v PEAR PINK

COLLECTION

View Profile

=
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View More on Instagram

oQ

25 likes

yeti

Inspired by the bright, juicy cactus fruit that thrive in

parched terrain.

Add a comment...

yeti @

1.5m followers

THE NEW

GRANITE
GRAY

COLLECTION

YETI

View More on Instagram

VG

242 likes

yeti

View Profile

New limited-edition drinkware inspired by the steep,
granite monoliths carved into Yosemite Valley.

view

Add

/ all comments

a comment...

Click to View

Click to View
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Ad Type:
Photo Post

Campaign Dates:

3/13/2021 -
4/3/2021

Impressions:

10.6M

Likes:
2.2K

Ad Spend:
$84K

Color Collection

Best Practices

1:1 Photo Post

Promote new limited edition
products

The creative is intended to be
promotional. The collection name is
clear, and the products are
apparent to the user.

Opportunities

Run promotional product campaigns
to target users who are already
familiar with your brand.

Positioning your product around a
story that is related to the product
itself can provoke emotional
connections with customers.

Use short, powerful captions with bold
imagery can help increase ad recall.



https://www.instagram.com/p/CMSlSnaDJ2v/
https://www.instagram.com/p/CMcxF18jnmt/

NSAELCEWENTS

From July 2019 to June 2021, Yeti increased their web traffic in the US by +122%. This increase was experienced predominately in their mobile traffic, which increased
by 168%. Furthermore, they had a 71% increase in social traffic from January 2020 to June 2021.

Paid Social Tactic —Budget Allocation: During this period, Yeti increased their social ad spend by 138%, resulting in a 134% increase in paid impressions. Yeti heavily
increased their Instagram ad spend. In Q2 2021, Instagram ads made up 61% of their total social ad spend.

Paid Social Tactic — Instagram Ads: Story posts make up 71% of Yeti's ad spend on Instagram, followed by photo posts (18%). Yeti's Instagram ad spend spiked in
September 2020, December 2020 and March 2021 to promote unique campaigns. Try experimenting with story ads to promote campaign creatives on Instagram and
increase web traffic through the platform's swipe up feature.

Ad Creative Tactic — Partner with Influential People: The “Built to be Wild” campaign appeals to those longing for adventure and positions Yeti as a tool for
attaining this aspirational lifestyle. Yeti partnered with influential people to create content that was interesting and inspiring to its target audience.

Ad Creative Tactic — Provoke Emotions: Yeti's V Series ads aim to provoke an emotional response to a vast audience with the shared experience of passing down
things/lessons amongst generations. Try to avoid showcasing the USP of the product itself and focus on creating an emotional bond with your target audience.

Ad Creative Tactic — Holiday Campaign: Yeti's "Hauliday Gift Guide" campaign focused on their product offering and price point. The campaign followed Yeti's
brand and subtly added a festive flair with green font and featured green and red products. Try increasing web traffic and sales with awareness and retargeting
Instagram ads.

Ad Creative Tactic — Product Ads: Yeti's Color Collection ads were promotional, and the creative focused on their product. Try utilizing product facing ads to target
users who are already familiar with your brand. Use short, powerful captions with bold imagery can help increase ad recall.
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