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Automotive brands are running social contests with the objective of raising brand
awareness and generating engagement amongst their audience.
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To increase brand awareness, Audi Canada partnered up with LEGO for a giveaway
where 5 winners received a 1985 Audi Sport Quattro S1 LEGO set.

Brand Awareness

Result: 1,627 entries

audicanada @ - Follow

audicanada & CONTEST: The
building blocks of history
#40yearsofquattro #quattro #LEGO

Want to win your very own 1985 Audi
Sport quattro S1 from @LEGO Speed
Champions? We will be picking 5
winners to receive 2 @LEGO sets for
you and a friend. To enter:

1. Follow @audicanada & @LEGO

2. Tag a friend and make sure you're
both following us for a chance to win.
Contest entry closes on July 3, 2020
at 11:59pm EST. Winners will be
contacted on July 6th. Five prizes
available to be won (ARV $50).

Maximum of 5 entries per person. For
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@ Liked by vwbuilds and 10,467 others
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Tactics

e To enter, participants need to follow both the Audi &
LEGO Instagram accounts. This helps to increase both
brand’s followings, rather than having entrants simply
submit a contest entry through an external URL link

(i.e. Jeep).

° Tag a friend in the comments (both friends need to
follow) which helps to increase brand awareness &
reach

e  Brand partnerships allow both parties to tap into each
other's audiences and gain exposure to new potential
followers.



https://www.instagram.com/p/CB6YSNMAHyh/

As a result of this giveaway, Audi Canada increased their number of new followers on
Instagram by +135% MoM in June of 2020.
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To raise awareness of BMW's virtual auto show, BMW hosted a giveaway where participants had to enter
their email address and register for the virtual show for a chance to win 1 of 200 giveaways.

Brand Awareness

@ bmwcanada & - Follow

e
Y @ bmwcanada @ It's the last day to

enter the contest for BMW Auto

e Show And A Movie. You won't want
to miss this exclusive event
showcasing the future of #BMW. See
link in bio to reserve your spot before
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SEE THE FUTURE TAKE SHAPE.,

Discover the next generation of BMW innovation with BMW Auto Show and A Movie.

ENTERTO WIN THE AUTO SHOW
AND A MOVIE GIVEAWAY

Complete your details below to enter for your chance to win a Cineplex Store access code to enjoy a movie on us, or a BMW Lifestyle product.
You can unsubscribe at any time using the links in the emails provided or using the contact information below.

Title * First Name * Last Name * E-mail Address * Postal Code *

Choose One v

Stay informed about news, special offers, products and services from or on behalf of BMW Canada Inc.

Yes, | would like to participate in the BMW Auto Show and A Movie Giveaway and | am of legal age in the province/territory in which | reside. View the full Rules and

Regulations here.

Click to View.

Tactic:
Requiring an email address to enter a contest/giveaway is a
great way to acquire more newsletter subscribers.


https://www.instagram.com/p/CK4UZWuDubv/
https://www.bmw.ca/en/topics/details/2021-autoshow.html#/bookmark=aHR0cHM6Ly9ibXctZnJhbWVzLnJpY2htb25kZGF5LmNvbS9hdXRvc2hvd21vdmllL2VuP2FtPW5vJnJuPSR7dXJsUGFyYW1ldGVyLnJufSZ1PSR7dXJsUGFyYW1ldGVyLnV9

BMW used four different pieces of creative with similar text overlays to drive awareness of the contest.

Brand Awareness

G bmwcanada @ - Follow

bmwecanada @ It's the last day to
enter the contest for BMW Auto
Show And A Movie. You won't want
to miss this exclusive event
showcasing the future of #BMW. See
link in bio to reserve your spot before
it's too late.
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Click to View.

bmwcanada @ - Follow

bmwcanada @ An Auto Show
reimagined. BMW Auto Show And A
Movie is coming to your screen on
Feb 27 at 7 PM EST/PST. Re:
and join us for this exclus
#BMW Auto Show experie
enter for a chance to win 1 of 200
giveaways. See link in bio
Hurry, registration closes Feb
spots are limited.

Voici un Salon de I'auto repensé.
L'événement Salon de |
Cinéma BMW arrivera s
le 27 février a 19 h HNE. Ins
vous & nous pour

irtuelle exclusive
to #BMW, ainsi que
pour courir la chance de gagner 1
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0 bmwcanada & What's next for
#BMW? See for yourself at BMW

Auty
will explore the models, ideas, and
innovations driving us forward.

Join us virtually on February 27th
and be provided with an exclusive
ode to w
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"} bmwcanada @ It's almost here! BMW
Auto Show and A M

tomorrow at 7

AND AAMOVIE

1 forward to sharing more about the
3/ models, ideas, and innovati
oW,

- o driving #8MW forward - Don't
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https://www.instagram.com/p/CKwreyqjovZ/
https://www.instagram.com/p/CK4UZWuDubv/
https://www.instagram.com/p/CK2CfR8jK_k/
https://www.instagram.com/p/CLw_PY9Dtxh/

Both Chevrolet & Volkswagen partnered up with other brands for giveaways to

amplify the contests and reach new audiences.

Brand Awareness

M, chevrolet ®
e

v""'”“ 2020-@
We're exclted to be a part of Hockey Canada’s 17 days of Glveaways” Our glveaway wlil
be some cool #GoodDeedsCup swag!

ENTER for the chance to WIN custom merchandise that will help show your support on
and off the Ice: https://hockeycanada.ca/.../programs/days-of-¢

R Roll Up to Win™* a
WI All-New 2022 VW Taos

at Tim Hortons®

Who has made the greatest Impact on your hockey journey? #DaysC
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@ vwcanada @ - Follow

@ vwcanada @ We're excited to partner

with Tim Hortons® and announce
that the all-new 2022 Taos is a grand
prize in this year's Roll Up to Win™*
contest. You could be one of 15
winners to drive the newest member
of our SUVW family. Click the link in
our bio to learn more about the Taos.
#VWCanada #VWTaos *No purchase
y. Canada only.
4.1Ol Iw_czc.\'in ca

pour vous annoncer gue le tou
nouveau Taos 2022 sera le grand prix
du concours Déroule pour
gagnerMD* cette année. Vous
pourriez faire partie des 15
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Liked by monolith.multimedia and
341 others


https://www.facebook.com/168118829869230/posts/4118159158198491/
https://www.instagram.com/p/CMNNasKHT1e/

Jeep ran two contests where both prizes were gift cards/vouchers that could be
used towards the purchase of a car or on Amazon.

Brand Awareness

$70K Car Voucher

Q jeepca @ « Follow

&

jeepca @ Enter for your chance to
win a voucher worth up to $70,000 to
be used toward the purchase or
lease of a new 2021/2022 Alfa
Romeo, Chrysler, Dodge, Jeep, Ram
or FIAT vehicle. Enter on jeep.ca

doe_janie | couldn't find the link -
either. any suggestions where to
look?

Reply

kimwilliamssongwriter | went on
jeep.ca to enter and couldn't find
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WIN YO UR @ Liked by biancafarella and 209 others

$2K Amazon Gift Cards

ENTER FOR
A CHANCETO

WIN 1 OF 5

$2,0

AMAZON.
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Q jeepca @ - Follow

jeepca ®  MAKE THE MOST OF THE
SNOWY SEASON

Enter before March 1st, 2021, and
you could WIN one of five $2,000
Amazon.ca Gift Cards to help you
gear up for fun outdoor activities all
winter long. There's no better way to
weather the winter.

Follow link in bio to enter.

modzivisuals Just entered!! §4

Reply

nana emurfti laan narte hara
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GIFT CARDS!

145 others

Add a comment

Click to View.

Click to View


https://www.instagram.com/p/CJ7tS6Rj0ya/
https://www.instagram.com/p/CJvpp8kDrL7/

Volkswagen ran a #BeTheChange contest, where the audience had to comment and
share what they are doing to #BeTheChange in their own community.

Click to View.

vwcanada @ - Follow

vwcanada @ There's no action too
big or too small - from working with
a charity, to supporting local
businesses, to helping your
neighbour with their groceries, and
more. Comment below to share what
you're doing to #BeTheChange in
your own community or beyond, and
you could win a #Volkswagen prize
pack from our new sustainable 'Be
the Change' Collection. Including a
VW backpack, umbrella, and water
bottle. #/WCanada

Contest ends on March Sth at 11 am.
50 prizes available (ARV $95). Skill-
testing question required. One entry
per person. Winners to be drawn on
March §, 2021. For full contest rules,
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@ Liked by berlin_klassik and 188 others

Engagement

Result: 37 entries

Tactics

° Contest-specific hashtag to encourage their audience to
upload their own content and engage with the brand.

° To enter, the audience had to comment which helps to
increase engagement.


https://www.instagram.com/p/CLw2cxpnv5V/

Ford encouraged their followers to create UGC, by asking them to post photos of
their Ford vehicles to win a professionally edited version of their car photo.

Engagement

«@» fordcanada @ - Follow

fordcanada @ Ford owners love :

taking and sharing photos of their : .
vehicles. And we're big fans of all the 3 Tactics
creativity and effort that goes into

each shot! § ° Contest specific hashtag.
But have you ever taken a photo of . X .
your Ford Vehicle that didn’t quite : . Encouraged users to submit their own photos which can

match the beauty of the vehicle or its 3 then be used as UGC for their own social platforms.
surroundings? Want to give your Ford 3

photo a tune-up? Now's your chance!
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‘ Liked by stuntmanstu and 907 others

° Results: 392 entries

Click to View.


https://www.instagram.com/p/CMNDQINDa3k/

Car giveaways hosted by influencers have proven to be successful, David Dobrik
gained 1.2M followers by hosting a Tesla car giveaway
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daviddobrik & - Follow

daviddobrik @ Hey guys for
Christmas Seatgeek and | are giving
away this Tesla to one of y‘all!! Just
follow me and @teamseatgeek, share
to your story, and tag a friend in the
comments! Choosing the winner on
Christmas Eve!! - UPDATE THE
WINNER IS: @valerierrico

No purchase necessary. Exclusions
apply. Terms and Conditions here:
https://bit.ly/2PNwgYI
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@

sawayferreira_
https://gofund.me/5¢c1b2a5b
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. Liked by juliebuii and 4,411,305 others

DECEMBER 21, 2019

@ Add a comment...

Click to View.

In December of 2019, David Dobrik partnered up with
SeatGeek to host a 3-day Tesla car giveaway (not
sponsored by Tesla).

The contest asked people to follow both David and
SeatGeek, and tag a friend in the comments for virality.

Results

e  David Dobrik gained 1.2M followers while
SeatGeek gained 2.0M followers in 3 days.

e  4.4M likes on the post and 2.9M comments
(David Dobrik account)


https://www.instagram.com/p/B6WZnYgg6hE/

The ROI for SeatGeek from the partnership with David ended up being quite
significant compared to the estimated cost, gaining 2M followers in three days.

Approximate Cost: $35K USD

Cost Breakdown

° Tesla car cost: $35K USD (approx.)

m e  Assuming that SeatGeek paid for the car:
i - | ‘

— / o  They gained 2,040,628 followers for $0.02
" ~—

USD each
—

o 723K engagement on the teamgreek post
which is $0.05 USD per engagement

*Note: This does not include cost of how much SeatGeek
& paid David Dobrik.

~ $35,990 Purchase price $29,690 After potential savings



Social contesting works best when it is part
of an overarching social media strategy that
is focused on providing valuable and
engaging content to the audience on a
consistent basis.

Goal: Give them a reason to stay and not
immediately unfollow after the contest.

Engaging Content
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Audience Interests Contests
Community Influencers
Engagement
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Key Takeaways

From the 135% MoM Instagram Audience Increase Through Social Contests Case Study:

Social Contesting Tactic — Brand Awareness & Engagement: Automotive brands are using social contests to increase brand awareness & engagement on
their social accounts. Brand awareness contests focus on increasing follower size and top-of-mind awareness. Engagement contests focus on increasing
likes/comments/shares and encourage followers to upload more user-generated content (UGC).

Brand Awareness Tactics:
° Partnerships: Audi, Chevrolet, and Volkswagen all partnered with other brands (e.g., Lego, Tim Hortons, etc.) to reach new audiences and amplify
their giveaways.
° Follow Required: Most brands required entrants to follow their account, as well as tag a friend (who also had to follow the account) in order to boost
their audience size.
° Large Incentives: Jeep used their Instagram to promote awareness of their “Win Your Wheels” contest where the winner receives a $70K dollar
purchase voucher. A large incentive is highly motivating for entrants to complete all of the required entry steps.

Engagement Tactics:
° Contest-Specific Hashtag: Volkswagen and Ford both used contest specific hashtags to encourage their audience to upload their own content and

engage with the brand.
° User-Generated Content: Ford ran a contest that encouraged their audience to submit photos of their own vehicles with the winner getting their
photo professionally edited. This allows Ford's audience to feel like they are part of a community while also allowing Ford to collect a bunch of UGC.
° Influencers: SeatGeek partnered with David Dobrik to run a contest to win a Tesla. The giveaway resulted in 2M new followers for SeatGeek and
garnered over 7M+ engagements. Partnering with an influencer for a new model release can also be a great way to spread brand awareness
amongst the target demographic.




