How President’s Choice Increased
Plant-Based Advertising on
Facebook by +283% YoY

Food & Beverage




Search interest for the term “Plant-Based Diet” has seen a significant increase in

2020. Search interest peaked in August of 2020, with a +100% increase MoM.
(compared to the first half of 2020)
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With an increased search interest for plant-based diets, PC made a shift in their
creative strategy from organic to plant-based products in 2020.
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To promote the PC Plant-Based product line, PC utilized three marketing channels:
Organic Social, Paid Social and Paid Search.
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PC launched two campaigns for their PC Plant-Based product line in 2020. Both campaigns
were cross-posted on Instagram, Twitter and Facebook.

Organic Social

Unexpectedly Plant-Based
Campaign

« Follow

preschoice & There are approx 1
billion probiotic live active cultures
in every 175 g serving of this
coconut-based yogurt alternative.
But we don’t suggest you count.

Unexpectedly pi
plant-based.

27w

‘ [a parivadsaria | am unable to find

expire date on any presidents
choice products. Whom should |
contact? Anyone to help.
Helpline is not responding and |
am concerned about my health
to use my existing products

27w Reply
—  View replies (1)
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Liked by mich_pennock and
130 others
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Nothing to Fear Campaign

He trie:
PC® Plant-based
Veggie Bites.  §

@ preschoice & Crunchy, seasoned
veggie bites perfect for dipping. Did
we mention they're plant-based,
too?

He likes them!
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PC highlights the fact that plant-based yogurt alternatives contain just as many probiotic
cultures as compared to dairy for the ‘Unexpectedly Plant-Based” campaign.

Organic Social

Unexpectedly Plant-Based
Campaign

Unexpectedly pi

plant-based. Caption highlights how PC's plant-based

yogurt has approximately “1 billion probiotic
live active cultures in every 175 g serving of
this coconut-based yogurt alternative”

O Liked by mich_pennoc k and
130 others




The “Unexpectedly Plant-Based” campaign included seven different creatives with the

coconut milk ice cream post receiving the highest volume of engagement.

Organic Social

Unexpectedly plant-based. Unexpectedly plant-based. Unexpectedly plant-based. Unexpectedly plant-based. Unexpectedly plant-based. Unexpectedly plant-based.

Click to View. Click to View. Click to View. Click to View. Click to View. Click to View.
Engagements: 135 Engagements: 159 Engagements: 159 Engagements: 194 Engagements: 155 Engagements: 150
ER: 0.16% ER: 0.19% ER: 0.19% ER: 0.23% ER: 0.18% ER: 0.18%

Unexpectedly plant-based.

Click to View.

Engagements: 160
ER: 0.19%

You


https://www.instagram.com/p/CDRND56pDku/
https://www.instagram.com/p/CDeFB9LBxyP/
https://www.instagram.com/p/CDJesLppNRg/
https://www.instagram.com/p/CC_Lf9WDAXZ/
https://www.instagram.com/p/CC8msd_jZgZ/
https://www.instagram.com/p/CC6B7cKggOd/
https://www.instagram.com/p/CC3hrkmJ5YW/

The “Unexpectedly Plant-Based” campaign received a -24% lower engagement rate
compared to PC’s Instagram benchmark.

Organic Social

Unexpectedly gk

plant-based Unexpectedly Plant-Based § PC's Instagram Benchmark
Avg. Engagement: 159 Avg. Engagements: 184
(-14% compared to benchmarks) : Q :

Avg. Engagement Rate: 0.25%

Avg. Engagement Rate: 0.19% : :
(-24% compared to benchmarks) : : *Benchmark is an average of all IG posts = |
: : published between Nov. ‘20 - Jan. ‘20 =

o
fé




The “Nothing to Fear” campaign aims to target newly vegan consumers as it focuses on
how plant-based alternatives taste just as good as dairy or meat products.

Organic Social

Nothing to Fear Campaign

He trie :
pc@ Plant-based @ preschoice & Crunchy, seasone d
Ve ie Bites h veggie k‘mest:ertecl Y‘Gr‘dfping Did
. & we mention they're plant-based, . 5
99 5 ) too? The “Nothing to Fear” campaign targets

consumers who are newly transitioning to a
plant-based diet.

The campaign features a diverse range of
people (i.e: kids, adults, females and males)
trying different plant-based products and
how they like the taste and how there is
“nothing to fear”.




The “Nothing to Fear” campaign included four different videos featuring veggie bites,
coconut yogurt, vegan protein chocolate powder and cheesecake.

Organic Social

He tries : She tries PC® Plant Based She tries PC” Vegan Protein He tries PC® Plant-based
PC® Plant-based Cultured Coconut Milk Chocolate powder. Cheesecake-Style dessert.
Veggie Bites. S Yogurt Alternative. ;

She likes it!

. e
D He likes it!

~ She
likes it!

He likes them!
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Click to View. Click to View. Click to View. Click to View.
Engagements: 77 | Views: 2,445 Engagements: 75 | Views: 2,158 Engagements: 67 | Views: 2,571 Engagements: 89 | Views: 2,643
Engagement Rate: 0.09% Engagement Rate: 0.09% Engagement Rate: 0.08% Engagement Rate: 0.11%
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https://www.instagram.com/p/B9o5KdSlQPr/
https://www.instagram.com/p/B9hFsRil2Qg/
https://www.instagram.com/p/B9Zg9fylY4_/
https://www.instagram.com/p/B9UM9aJF6KQ/

The “Nothing to Fear” campaign did not resonate with consumers. Compared to PC’'s
Instagram benchmark, this campaign received a -63% lower engagement rate.

Organic Social

She tries PC° Vegan Protein
Chocolate powder.

DL T PN ps 009D E @

She likes it!

Nothing to Fear Campaign : PC's Instagram Benchmark
Avg. Video Views: 2,454 5 : Avg. Video Views: 2,637
(-7% compared to benchmarks) : P :
: u Avg. Engagement Rate: 0.25%

Avg. Engagement Rate: 0.09% : : )
(-63% compared to benchmarks) : : *Benchmark is an average of all IG posts =
: : published between Nov. ‘20 - Jan. ‘20 v
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PC uses Instagram Stories to educate consumers about their plant-based products and to
inspire by sharing vegan recipes.

Organic Social

Q&A IG Story:

Bd) oeapanpased 2w - X

Ask our plant-based
product development
team anything!

Curious about dairy-free and meat-free

foods? Our team is waiting to answer
your questions.

Submit your questions to
our plant-based product

development team!

What protein do you use in*
meatless products?.”

PC gave consumers a chance
to ask their product
development team about their
plant-based products.

Consumers asked questions

about what protein they use,

best substitute products, and
recipes.

Recipe IG Story:

SWhat

you'll need: TR N

Salted shelled
peanuts, chopped

o PC regularly posts plant-based
sed B . .
Ao recipes where every story links

Flakes Coconut Milk

out to their website which
contains detailed instructions
on how to cook each dish.
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On Pinterest, PC aims to educate their consumers by posting various plant-based recipes featuring
their products. Each pin directs users to presidentschoice.ca, further driving traffic to the site.

Organic Social

Vegan sausage
and white bean
soup with
swiss chard

a0 ..

presidentschoice.ca

Easy Plant-Based Soup
recipe
A vegan version of this Tuscan soup is surprisingly easy (and

tasty) thanks to PC® Plant-Based Sweet ltalian Sausages and
PC® Plant-Based beefless broth,

President's Choice ©
@ 6.7k followers Follow

@1

New

Vegan Sausage and White Bean
Soup with Swiss Chard

Vegan-izing this classic Tuscan soup is surprisingly easy (and tasty) thanks to PC
Plant-Based Sweet Italian Sausages and PC Plant-Based Beefless Broth. When
trimming Swiss chard, you want to remove the thick, tough stems (slice up the
thinner stems along with the leaves). Toss the thick stems in the freezer for the
next time you make stock, or add them to hot vinegar and sugar for quick
pickles.

Level: Easy Preparation: 16 mins

Ready in: 45 mins Serves: 6

Dish Type: Canadian, American, Italian, Season: Fall, Winter, Spring, Summer
Vegan

Photos Comments

Tried this Pin?

Add = photoito shoi how ftant Adphoty Course: Dinner, Lunch Main Ingredient: Plant-Based Sausages

Nutritional Information +

PC Plant Based Beefless Broth >

President's Choice saved to Dinner Recipes for the
family

A vegan version of this Tuscan soup is surprisingly easy
(and tasty) thanks to PC® Plant-Based Sweet Italian

Sausages and PC® Plant-Based beefless broth. C

lick to View Landing Page.
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https://www.presidentschoice.ca/
https://www.presidentschoice.ca/recipe/vegan-sausage-and-white-bean-soup-with-swiss-chard

In 2020, PC increased their budget for plant-based advertising by +283% on Facebook.
However, only 3% of PC’s total ad spend in 2020 was allocated towards plant-based advertising. PC did not run any plant-based
advertising campaigns on display and Twitter.

Paid Social

Total FB Ad Spend for Plant-Based Advertising % of Total Ad Spend for Plant-Based Advertising

$150K +283%

$75K

$0K
@ Plant-Based Advertising Total Ad Spend 2020
2019 2020
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The top FB advertising campaign was the “Nothing to Fear” campaign which generated

36M impressions at a CPM of $3.84.

Paid Social

§ PC Express
g

Now you can shop PC Plant Based online and pick up

near you with PC Express. Get $10 off your first 3
orders of $50 or more

Total Spend:
$139K

Nothing to

Fear. Try Plant
. g Based.
Total Impressions:

36M

Avg. CPM:
$3.84

express -

W Siperstore

['LEARN MORE

ATLANTICSUPERSTORE CA
Now available!
Shop online with PC Express

*# President's Choice
8§ PCExpress President's Choice

Dipping into plant-based? Start with our creamy and

Crunchy, seasoned veggie bites perfect for dipping
refreshing cucumber and dill dip

Now you can shop PC Plant Based online and pick up Did we mention they're plant-based, too?

near you with PC Express. Get $10 off your first 3
orders of $50 or more.

She tries PC” Plant-based
Cucumber Dill Cashew dip.

He tries

PC" Plant-based

Veggie Bites.
SS

4 -
I Nothing to e

Fear. Try Plant
Based.

' This advertising campaign
Bexpress * Wiiposione - featured the same video
e e oeeeen | Creative that was published
Now available! Nothing to fear. Try PC. on PC's organic social [LEARN MORE |
Shop online with PC Express Based 1 S~
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The “Nothing to Fear” campaign also advertised a promotional offering: “Get $10 off your
first 3 orders of $50 or more”.

Paid Social

§  PCExpress B PC Express
i opren
Now you can shop PC Plant Based online and pick up Now you can shop PC Plant Based online and pick up
near you with PC Express. Get $10 off your first 3 near you with PC Express. Get $10 off your first 3

orders of $50 or more

| 4 - ‘
N ot AP

e
L

Tactics Used:

e Promotional offering: Get
$10 off your first 3 orders
of $50 or more

e Online grocery:
advertises PC Express

Ema“

B _,Sxpress < W &lperstore B express < W&iperstore

ATLANTICSUPERSTORE CA . ATLANTICSUPERSTORE CA
Now available! | LEARN MORE Now available! LEARN MORE
Shop online with PC Express Shop online with PC Express
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The campaign included 7 versions of the video creative, with the Mayo Style Spread video
receiving the highest ad spend of $23K.

Cashew Dip
President's Choice

Dipping into plant-based? Start with our creamy and
refreshing cucumber and dill Gip

She tries PC” Plant-based
Cucumber Dill Cashew dip.

Spend: $17K | Impressions: 4.6M
CPM: $3.82

Mayo Spread
President's Choice

Suttable for vegans and anyone eise looking for a
thick. creamy and delicious sandwich spread

She tries PC” Plant Based
Mayo Style spread.

PRES)

'SCHOICE CA
Nothing to fear. Try PC Plant
Based

Spend: $23K | Impressions: 6M
CPM: $3.85

Paid Social

Veggies Bites

President's Choice

Protein Powder

Presidents Choice
Crunchy, seasoned veggie bites perfect for dipping
Did we mention they re plant-based, too?

Shake things up pre or post-workout with our
convenient plant-based protein powder

He tries
PC" Plant-based
Veggie Bites.

She tries PC" Vegan Protein
Chocolate powder.

PRESIDENTSCHOICE.CA
Nothing to fear. Try PC Plant
Based

LEARN MORE
Click to View. Click to View.
Spend: $16K | Impressions: 4.3M

Spend: $19K | Impressions: 4.9M
CPM: $3.84

CPM: $3.84

Yogurt
President's Choice

Get all the creaminess and probiotic benefits of
yogurt in our dairy-free coconut milk version

She tries PC” Plant Based
Cultured Coconut Milk
Yogurt Alternative.

:0;
= She
likes it!

Essayez les produits PC A ba...

Cheesecake

President's Choice President's Choice
Voici la preuve que ke gateau au fromage style New Nos dessets crémeux style japonais sont

York peut étre 100 % a base de piantes et 100 % sucrés et an
inesistivie régimes 3 base de piantes

Il essaie le Dessert style
gateau au fromage PC™ A
base de plantes.

Hugo est intrigué par
les produits a base
de plantes.

LEARN MORE

Vous indre..
Essayez les produits PC A ba...
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Spend: $14K | Impressions: 3.6M

CPM: $3.85

Spend: $10K | Impressions: 2.8M

Click to View. Click to View.

Spend: $3.2K | Impressions: 832K
CPM: $3.82

CPM: $3.84

©

You


https://www.facebook.com/presidentschoice/posts/10158097724208833
https://www.facebook.com/presidentschoice/posts/10158097726038833
https://www.facebook.com/presidentschoice/posts/10158100273218833
https://www.facebook.com/presidentschoice/posts/10158119506773833
https://www.facebook.com/presidentschoice/posts/10158097723043833
https://www.facebook.com/presidentschoice/posts/10158098104363833
https://www.facebook.com/presidentschoice/posts/10158098107203833

On YouTube, PC ran 10 video ads to promote the plant-based line. All videos were 15

seconds in length.
YouTube ad spend for this campaign is currently unavailable.

Paid Social

Creamy Plant-Based Coconut Try PC® Plant-Based Mayo- Reimagine Your Chicken Reimagine Your Chicken

Milk Frozen Dessert Style Spread Based Dishes with Plant-Based... Dishes With Soy and Pea...

P == 4 & D =t w

WI y N
« pla‘:lt bt ”s’t‘& Mad&With ge
» profé‘n. v ' and peq.pro;eln.
S %
- 0:15 . & >

Skip the beef. Keep the Rich, Beefy Flavoured Both. Like mom's chicken soup - The Perfect Plant-Based skip the beef. Keep the
flavourful sizzle Only Beefless without the chicken. PC®... Dessert for Thanksgiving flavourful sizzle

f ® o ©
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The top performing YouTube ad featured the coconut cheese-style spread and generated
1.8M views.

Paid Social

) 006/015
Creamy spread, Totally Plant-Based Try PC® Plant-Based Mayo-Style Spread The Perfect Plant-Based Dessert for Thanksgiving
Click to View. Click to View. Click to View.
Views: 1.8M | Video Length: 15s Views: 1.2M | Video Length: 15s Views: 759K | Video Length: 15s
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https://www.youtube.com/watch?v=KICCuezQbLM
https://www.youtube.com/watch?v=ZMGT3cavpTc
https://www.youtube.com/watch?v=uzPTMZmrRLM

PC A/B tested two creative versions: “Plant-Based Protein” vs. “Soy & Pea Protein”.
The “Plant-Based Protein” video generated a higher volume of views for the beef product while for the chicken ad, the “Soy & Pea
Protein” video generated a slightly higher volume of video views.

Paid Social
Beefless Strips Chickenless Strips
D =%t w D =t wu <
Mode wilt OB Modeiintoy R acasit_ Jf
/ plant bas : based"' 3
: ! and eq.protein. TS
N prciém. v P P !"
5 .J ) "2.—'.»
A T : ST 0:15
P \ - . r —\ — . >
Click to View. Click to View. Click to View. Click to View.
Views: 693K | Video Length: 15s Views: 204K | Video Length: 15s Views: 420K | Video Length: 15s Views: 427K | Video Length: 15s


https://www.youtube.com/watch?v=iCZJV8s0zhc
https://www.youtube.com/watch?v=PI6avxotX0g
https://www.youtube.com/watch?v=Ws9MDDXa0ic
https://www.youtube.com/watch?v=Ror8wlmAR4k

PC went from serving 0 search ads containing plant-based keywords to 96 ads in 2020.

Paid Search

# of Search Ads Containing Plant-Based Keywords

100 Keywords Analyzed:
plant-based meat alternative
plant based dairy free
vegan dairy free
20 vegetarian plant

2019 2020



Search ads promote vegan recipes, lists out specific product types, and highlights product

benefits and incredible taste.

Tactic: Advertises PC's plant-based recipes

Delicious Plant-based Recipes -

With 100% Plant-based

Discover plant-based with incredible taste from our products grown from the
earth. Explore all PC plant-based recipes for plant-based versions of your
favorite dishes. Great Taste Awaits. Surprise Yourself. Types: Dairy, Pantry,
Beverages, Meat & Seafood, Snacks

Paid Search

Tactic: Highlights product benefits (nourishment)

Organic Plant-base

Proteins | Healthy Vegan Groceries
Get your protein nourishment with PC Plant based protein products - grown
from the earth. Learn more about plant-based protein in our products. PC
Plant-based products - 100% vegan. Surprise Yourself. Discover Plant Based
Great Taste Awaits. Types: Dairy, Pantry

Click to View Landing Page.

Tactic: Lists out product types (dairy, meat, etc.)

Learn About Plant-based Dishes - 100% Vegan Meals

Discover plant-based with incredible taste from our products grown from the
earth. Explore all PC plant-based recipes for plant-based versions of your
favorite dishes. Surprise Yourself. Great Taste Awaits. Types: Dairy, Pantry,
Beverages, Meat & Seafood, Snacks, Frozen, Deli

Click to View Landing Page.

Tactic: Highlights incredible taste

Start Your Plant-Basec

Plant-based Products

Start your plant based diet with incredible taste through PC Plant Based
Products. Know more about plant-based alternatives. Get the same taste
without the meat or dairy. Surprise Yourself. Grown From The Earth. Great
Taste Awaits. Discover Plant Based

Click to View Landing Page.

Click to View Landing Page.

Through search ads, PCis
targeting consumers who are
newly transitioning to a
plant-based diet through
using keywords such as “learn
about plant-based dishes” and
“start your plant-based diet”


https://www.presidentschoice.ca/product/pc-plant-based-vegan-protein-powder-unflavoured/21207243_EA
http://www.presidentschoice.ca/products/pc
http://www.presidentschoice.ca/products/pc
http://www.presidentschoice.ca/products/pc

Key Takeaways

From the How President’s Choice Increased Plant-Based Advertising on Facebook by +283% YoY Case Study:

Content & Messaging — Targeting New Vegan Consumers: PC launched two campaigns to advertise their plant-based product line on organic social which
targeted consumers who were transitioning to a vegan lifestyle. The “Unexpectedly Plant-Based” campaign focused on product benefits such as how yogurt
alternatives contain just as many probiotic cultures as dairy products. On the other hand, the “Nothing to Fear” campaign focused on how plant-based
alternatives taste just as good as dairy or meat products.

Content & Messaging — Educating Consumers Through Recipes: PC aims to educate their consumers and help them transition into a plant-based diet by
sharing easy vegan recipes. PC uses Instagram story and Pinterest to post plant-based recipes, where every story links out to their website which contains
detailed instructions on how to cook each dish. PC also gave consumers a chance to ask their product development team about their plant-based products in
the form of a Q&A via Instagram Story. The PC team answered consumers’ questions about what protein they use, and best substitute products.

Paid Social Focus — Facebook Ads: In 2020, PC increased their budget for plant-based advertising by +283% on Facebook ($139K). The top FB campaign
generated 36M impressions and featured seven different videos showcasing a different product in each video from cashew dips to protein powders. The
campaign also featured a promotional offering where consumers received $10 off for their first 3 orders of $50 or more.

YouTube Ads Tactic — A/B Testing Copy: On YouTube, PC ran two A/B tests where they tested between copy that advertised “Plant-Based Protein” vs. “Soy
& Pea Protein”. This A/B test was implemented on two of their meatless products - beefless strips and chickenless strips.

Paid Search Focus — Increased Focus on Paid Search: PC went from serving 0 search ads containing plant-based keywords to 96 ads in 2020. Search ads
promote vegan recipes, lists out specific product types, and highlights product benefits and incredible taste.




