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Part 1

Within the CBD industry, most brands fall under two categories:

Case Study | Brand Strategy

Focus on mental health, stress relief, and well-being.
Focus on physical pain and overall health compared to 

mental well-being.

Mind, Body, & Soul Physical Health & Well-Being



Part 2

Brands that focus on mental well-being tend to focus on stress relief and anxiety with an 
overall feminine aesthetic. 

Case Study | Brand Strategy

Eng. Rate: 0.50% Posts Per Week: 6 Eng. Rate: 0.92% Posts Per Week: 7 Eng. Rate: 0.52% Posts Per Week: 3

Engagement Rate Benchmark: 0.65%



Part 3

The top performing content categories for mental health and wellness focused 
brands this year have been lifestyle quotes, uplifting thoughts, and memes 

relating to everyday life. 

Case Study | Brand Strategy

Click to view Click to view Click to view

Lifestyle Quotes Uplifting Thoughts Memes

Engagement Rate: 3.4% Engagement Rate: 1.6% Engagement Rate: 3.8%

https://www.instagram.com/p/CCb74hthg0P/
https://www.instagram.com/p/CAsFmhjHCsl/
https://www.instagram.com/p/CDcDA7CBC_6


Part 4

Influencer types that brands in this category most often work with tend to be focused on 
personal wellness, beauty & lifestyle, and motherhood.

Case Study | Brand Strategy

Link to profile

Average Eng. Rate: 1.4%

Link to profile

Average Eng. Rate: 4.8%

Link to profile

Average Eng. Rate: 1.9%

Link to profile

Average Eng. Rate: 6.5%

https://www.instagram.com/themelodyh/
https://www.instagram.com/maryamajayi/
https://www.instagram.com/elyse.fox/
https://www.instagram.com/perfectly_redefined/


Part 5

In addition to influencer partnerships, these brands often engage in collaborations with brands 
in the fashion or food industry to host giveaways and contests to increase brand reach.  

Case Study | Brand Strategy

Fleur Marché regularly partners with select local brands to 
support and mutually grow complementary businesses via 

product sampling and IRL popups.

Fleur Marché Feals

Feals ran a giveaway contest with clothing company LOU & 
GREY aimed at increasing brand awareness and boost their 

audiences - with entrant CTA’s to engage and follow both 
accounts. 



Part 6

Brands that focus on physical health and pain relief tend to have a product-focused feed 
with an overall nature and outdoor theme.

Case Study | Brand Strategy

Eng. Rate: 0.32% Posts Per Week: 4 Eng. Rate: 0.29% Posts Per Week: 8 Eng. Rate: 1.10% Posts Per Week: 4



Part 7

Case Study | Brand Strategy

Engagement Rate Benchmark: 0.85%

The top performing content categories for physical health-focused brands are 
product shots with benefits listed, new product releases, and content featuring 

brand ambassadors and user-generated content. 

Click to view
Click to view Click to view

Product Shots & Benefits New Product Releases Ambassadors & UGC

Engagement Rate: 1.3%
Engagement Rate: 2.1% Engagement Rate: 3.8%

https://www.instagram.com/p/CCb74hthg0P/
https://www.instagram.com/p/CAsFmhjHCsl/
https://www.instagram.com/p/B6_udf_BQZD/


Part 8

Brands focused on the physical benefits of CBD usage most often partner with influencers 
in the fitness and sport categories - such as fitness trainers, professional athletes, and 

fitness models.

Case Study | Brand Strategy

Link to profile

Average Eng. Rate: 1.2%

Link to profile

Average Eng. Rate: 4.4%

Link to profile

Average Eng. Rate: 2.5%

Link to profile

Average Eng. Rate: 3.8%

https://www.instagram.com/bubbawatson/
https://www.instagram.com/reynoldsfiend/
https://www.instagram.com/latinathletics/
https://www.instagram.com/zogg.fit/


Part 9

When comparing audience demographics, the audience focused on mental health and wellness 
skews heavily female, and is slightly older, on average, than the physical health audience.

Case Study | Brand Strategy

80% Female 61% Male

Mind, Body, & Soul Physical Health & Well-Being
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Takeaways

Key Findings

CBD brands typically portray two distinct brand identities: 
● “Mind, Body & Soul” brand identity where they focus on mental 

health and stress relief. Skews heavily female (80%)
● “Physical Health & Well-Being” where they focus on pain relief 

and overall physical health. Skews male (61%)

Brands in the “Mind, Body, & Soul” category focus on: 
● Stress relief and anxiety reduction
● Content is centered around uplifting thoughts, quotes about 

happy lifestyles, and relatable memes
● Work with wellness, beauty, and lifestyle influencers
● Collaborate with local brands for contests & giveaways

Brands in the “Physical Health & Well-Being” category focus on: 
● Communicating the physical benefits of CBD usage
● Content is centered around usage benefits, new products, and 

brand ambassadors
● Leverage athletes and trainers as ambassadors

What Brands Should Be Thinking About

Determine which brand identity you fall under and how you can 
differentiate yourself from your closest competitors: Most brands 
are posting similar content, with the same overall brand aesthetic 
making it harder for consumers to choose a CBD brand. 

Create content relevant to audience interests: Based on the 
intended target audience, when creating content, find ways to insert 
Elements of Green into the conversation relevant to either the Mind, 
Body, and Soul category (quotes, uplifting thoughts, memes), or the 
Physical Health & Pain Relief category (usage benefits, new product 
releases, and relevant athletes/ambassadors).
 


