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With  a  robus t  background tha t  inc ludes  brand ing and iden t i t y  des ign ,  UX des ign ,  and c rea t i ve  
s t ra tegy,  my sens ib i l i t ies  a re  s teeped in  p rocess -dr i ven ,  human-cen te red methodolog ies .  I  have a  
fe r ven t  pass ion  fo r  t rans la t ing  concepts  in to  v i sua l  s to r ies ,  apply ing des ign- th ink ing to  processes  
tha t  op t im ize team workflow,  and iden t i f y ing h idden g i f t s  to  prope l  bus iness  goals .  My d i s t i nc t  
approach invo lves  inves t iga t ing  rea l -wor ld  human exper iences ,  then  apply ing those scenar ios  to  
produc t  c rea t ion  and brand deve lopment .  My main  goal  i s  to  he lp  companies  inc rease the i r  va lue  
by  s t ra teg iz ing the i r  v i s ion  and c rea t ing mean ing fu l  p roduc t  exper iences  and v i sua l  s to r ies  tha t  
empower  people  everyday.
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UX S t ra tegy
Produc t  S t ra tegy

Process  Deve lopment

Brand Iden t i t y
UX/UI  Des ignDes ign  

Language

Pro to t ype
Implement
Va l ida te
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September  2004 -  March  2008

Areas of  s tudy :  B rand ing and iden t i t y,  c rea t i ve  and marke t ing  s t ra tegy,  t ypog-
raphy,  g raphic  des ign ,  perspec t i ve  dra f t i ng ,  b rand ing and iden t i t y,  techn ica l  
wr i t i ng ,  p r in t  and d ig i ta l  landscape,  des ign  h i s to ry
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Augus t  2008 -  November  2009 Created or ig ina l  des igns  and i l l u s t ra t ions ,  s to ry  boards  fo r  p ro jec t  
campaigns ,  i n fographics ,  i conography.

November  2009 -  March  2011 Brand redes ign  inc lud ing logo,  messag ing ,  oversaw a l l  d ig i ta l  and pr in t  
des ign ,  c rea ted press  re leases  and campaigns ,  p rov ided ar t  d i rec t ion  to  
photographers  and copywr i te rs ,  managed in te rns .

March  2011 -  Apr i l  2012 Oversaw and produced award-winn ing fash ion  launch even t s ,  worked on 
brand redes ign ,  iden t i t y  sys tem,  and soc ia l  campaigns ,  c rea ted marke t ing  
campaigns  and press  re leases ,  des igned s ignage fo r  t rade show even t s .  

February  2015 -  February  2016

®

Managed a l l  v i sua l ,  UX and UI  des ign  fo r  methodhome.com and d ig i ta l  
landscape fo r  award-winn ing in -house c rea t i ve  s tud io ,  inc lud ing i l l u s t ra t ions ,  
g raphic  des ign ,  lo/hi  fide l i t y  mockups ,  w i re f rames  and user  flows ,  per fo rmed 
f ron t -end deve lopment  and A/B tes t ing ,  managed o f f - s i te  deve lopment  team.
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My c l ien t  ros te r  inc ludes  some o f  the  mos t  innova t i ve  brands  in  the  wor ld ,  such  as . . .
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Visua l  Des igner,  
UX Des igner

Produc t  s t ra tegy,  
UX S t ra tegy

2 weeks  

method® i s  an  award-winn ing brand p ioneer ing the  
movement  o f  na tu ra l ly  der i ved and sus ta inab le  c lean ing 
produc t s .  Produc t  innova t ion ,  scen t ,  and co lor fu l  des ign  
se t s  method apar t  f rom o ther  p roduc t s  in  the  
green-c lean ing segment .  Foaming Body Wash was  one 
o f  the i r  la tes t  magic  po t ions  tha t  I  worked on .

Chal lenge:  To  commun ica te  how our  ta rge t  wou ld  bene-
fi t  f rom th i s  new produc t ,  we had t wo ob jec t i ves   ec t ing  
her  to  a  des ign  fo rward l i fes t y le  and the  second was  to  
demons t ra te  mu l t ip le  ways  to  s t y le  a  ba throom wi th  the  
produc t .  me thod®’s  brand i s  inv igora t ing ,  co lor fu l ,  and 
fun .  Armed wi th  research  f rom focus  groups  and user  
da ta ,  the  team learned tha t  there  was  an  oppor tun i t y  to  
exhib i t  a  re f resh ing approach to  the  shower  r i t ua l  by  
des ign ing a  fun ,  in te rac t i ve  qu iz  to  de te rmine users ’  per -
sona l i t ies .  These persona l t ies  were  a l l  based on the  four  
co lor fu l  scen t s :  water  flower,  cucumber  mint ,  sea mis t  
and ruby orange .  

®
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How can we make soap an inv igora t ing  top ic  to  engage users?  
Based on da ta  f rom focus  groups  and ana ly t ics ,  e fficacy and 
s t y le  p lay  key  ro les  in  d r i v ing movement  w i th  our  ta rge t .  Tha t  

sa id ,  we pr io r i t ized con ten t  in  t wo areas :  v i sua l s  tha t  
commun ica te  an  e f fec t i ve  produc t  and a  v ib ran t  l i fes t y le  tha t  
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The u l t imate  goal  was  to  conver t  to  users  to  cus tomers .  To  max i -
m ize engagement  we focused on four  key  areas :  d i scover  the i r  

scen t -based persona l i t y,  i n t roduce the  new produc t ,  and insp i re  
users  to  s t y le  the i r  powder  room wi th  the  produc t .
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SCENT PROFILES TRANSLATE TO PERSONALITY PROFILES

The Eco Warr ior

you l ike green juice,  
grat i tude journals and 
acro-yoga. and your 
car of  choice is  a 
hybrid.  for you, 
low-f low showerheads 
and bamboo bath-
mats are more than 
just  a sty le statement.  
you’re out to save the 
world—one bathroom 
at a t ime.

The Mult i -Tasker

you tend to move 
fast—and we’re not 
talk ing about rela-
t ionships.  you be-
l ieve you can accom-
pl ish more when you 
do mult iple things at 
once, l ike showering 
whi le talk ing to cl i -
ents.  after al l ,  isn’t  
that what speaker-
phone is  for?

The Luxurist

you think everything 
looks better in pink.  
and your dai ly escape 
is  a long, steamy 
shower with lots of  
bubbles,  preferably 
with some Sinatra 
playing in the back-
ground. your f r iends 
cal l  you a gir ly  gir l .  
you don’t  think that’s  
a bad thing.

The Rock Star

you’re outgoing, loud 
and never shy away 
from crowds. r ipped 
jeans or studded 
accessor ies? why 
choose, when you can 
have them both. the 
shower is  your stage 
and you’re always 
ready for a show. the 
air  guitar  playing is  
optional .

Cucumber Mint

• Fresh
• Herbaceous
• Grounding

Sea Mist

• Clean
• Mossy
• Replenishing

Water Flower

• Rich
• Floral
• Calming

Ruby Orange

• Br ight
• Citrus
• Energiz ing
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ROCK STARWARRIORLUXURISTMULTI-TASKER

QUESTION 1

the shower is  
your place to. . .

User’s  choice 
represents 

a personal i ty.

ROCK STARECO-WARRIORLUXURISTMULTI-TASKER

QUESTION 2

this  would be 
your best 

accessory. . .

User’s  choice 
represents 

a personal i ty.

ROCK STARECO-WARRIORLUXURISTMULTI-TASKER

QUESTION 3

your favori te 
shower tunes 

are. . .

User’s  choice 
represents 

a personal i ty.

Personal i ty Results Based on User’s  Answers

MULTI-TASKER LUXURIST ECO-WARRIOR ROCK STAR
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Creat i ve  D i rec tor,  
UX Des igner

Process  Deve lopment ,  
UX S t ra tegy,  B rand ing 

1 month  
( specu la t i ve  pro jec t )

Mox ie lash  i s  a  beau t y  brand tha t  has  d i s rup ted the  way 
women apply  and wear  fa l se  eye lashes .  The beau t y  
brand’s  innova t i ve  magnet ic -eye l iner  techno logy a l lows  
i t s  cus tomer  to  apply  fa l se  eye lashes  in  seconds ,  in  con-
t ras t  to  conven t iona l  eye lash  g lue  appl ica t ion—which  
takes  much more  t ime ,  sk i l l  and e f fo r t .

Chal lenge :  redes ign  the  brand and produc t  exper ience ,  
by  updat ing the  ex i s t i ng  sa les  page,  whi le  demons t ra t ing  
how the  produc t  "works  in  seconds" .  Th i s  was  achieved 
by  fi rs t  ge t t i ng  an  acu te  unders tand ing o f  the  s takeho ld-
er ’s  goals ,  ga ther ing ins ight s  o f  the  ex i s t i ng  sa les  page’s  
engagement ,  and per fo rming a  ser ies  o f  deep ana lyses  
o f  the  ta rge t  marke t .  In  o rder  to  execu te  these  asks ,  I  
needed to  rebu i ld  the  team’s  workflow methods .  I  ap-
p l ied des ign  th ink ing to  recons t ruc t  a  documented pro-
cess  fo r  a  team of  pho tographers ,  copywr i te rs ,and mar-
ke t ing  managers  to  i te ra te  qu ickly  and remain  ag i le .
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The prev ious  land ing page was  very  produc t  focused—t yp ica l  fo r  
sa les  pages .  Bu t  conv inc ing to  buy  produc t s  w i thou t  con tex t  o r  
ins t ruc t ions  was  ask ing a  lo t .  The da ta  we harves ted revea led 

tha t  the  ins t ruc t iona l  v ideos  on  Moxie lash ’s  You tube accoun t  re-
ce ived the  mos t  engagement ,  so  we used those ins ight s  to  in fo rm 

how to  pr io r i t ize  the  con ten t .
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Moxie lash ’s  top beau t y  con t r ibu tor  Ins tagram influencer,  and makeup ar t i s t ,  
B ianca A lcazar,  was  my insp i ra t ion  fo r  a r t  d i rec t ing  the  looks  tha t  I  cons t ruc ted .  
Our  s igna tu re  look  was  named “Classy” ,  a f te r  one o f  Mox ie lash ’s  bes t - se l l i ng  

produc t .  The co lors ,  hues  and tone o f  th i s  look  i s  a l lu r ing ,  sensua l ,  femin ine  and 
sub t ly  power fu l .  Those v i sua l  charac te r i s t i c s  he lped to  define the  co lor  pa le t te ,  

p lus  look  and fee l .p lus  look  and fee l .
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Af te r  inves t iga t ing  the  brand’s  m i s s ion  and what  makes  a  “Moxie  Babe” ,  I  searched fo r  
a  t ypeface tha t  fe l t  power fu l  and c lass ica l ly  modern ,  ye t  approachable  and femin ine .  

Aven i r  Nex t  was  our  w inner,  which  we used fo r  the  headl ines  and body t ype ,  which  
pa i rs  beau t i fu l l y  w i th  Mox ie lash ’s  logot ype cas ted in  Bodon i .pa i rs  beau t i fu l l y  w i th  Mox ie lash ’s  logot ype cas ted in  Bodon i .
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Orig ina l ly,  t he  ed i to r ia l  pho tography and v ideography d idn’t  have very  much d i rec-
t ion .  To  he lp  the  c rea t i ve  team achieve a  h igh- toned,  cons i s ten t ly  i r res i s t ib le  s t y le ,  

whi le  s tay ing on brand,  I  cons t ruc ted a  documented process ,  which  inc luded a s tan-
dard ized c rea t i ve  br ie f  and copy deck  tha t  captu red the  ar t  d i rec t ion  fo r  a l l  i n -house 

genera ted con ten t .

PREVIOUS VISUALS PRODUCTION KIT NEW ART DIRECTED KIT
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Re -examin ing the  da ta  qu ickly  showed us  tha t  our  user  needed 
more than produc t s  to  conver t  her  in to  a  cus tomer.  Data  in fo rmed 

three iden t ified bucke t s  to  pr io r i t ize  con ten t :  on-board ing ,  
learn ing how to  use  the  produc t ,  and brows ing o ther  cus tomers ’  

p roduc t  exper iences .
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Our focus  landed on in t roduc ing the  MoxieLash  brand and MoxieLash  method to  our  core  aud ience 
wi th  s imple ,  d iges t ib le  in fo rmat ion  tha t  wou ld  insp i re  users  to  purchase the  MoxieLash  S tar te r  K i t .  S ince 
the  des igners  were  used to  jumping r ight  in to  wi re - f raming ,  I  dec ided to  in t roduce the  team to  pr io r i t y  
gu ides .  Th i s  approach got  everyone on board wi th  how we wou ld  reach our  goals  and se t  a  c lear  
con ten t  h ie rarchy.
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VALUE
PROPOSITION

IMAGE

Fierce lashes in 10 
seconds.

X

HEADER MODULE

HOW IT WORKS
HEADLINE

STEPS PROCESS
AND IMAGES

STEP 1

STEP 2

STEP 3

X

X

X

INSTRUCTION MODULE

1

WHAT YOU GET
HEADLINE

BUNDLED  IMAGE
OF PRODUCTS

COPY

X

BUY MOXIE BABE KIT 
CALL TO ACTION

2 Flashy Lash Sets, Matte 
Black, Fusion, Eyel iner, 
Moxie Makeup Removers, 
Luxe Cosmetic Case

KIT MODULE

2 3
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Fierce lashes 
in 10 seconds.

Hurry! Supplies are l imited. 00:10:45 Hurry! Supplies are l imited. 
00:10:45

Lorem ipsum dolor s i t  amet,  

consectetur adipiscing el i t ,  sed do. 

BUY MOXIE SET NOW

Prep
Lorem ipsum 
dolor sit amet, 
consectetur 

Set
Lorem ipsum 
dolor sit amet, 
consectetur 

Jet
Lorem ipsum 
dolor sit amet, 
consectetur 

Lorem ipsum dolor s i t  amet,  consectetur adipiscing el i t ,  sed do 
eiusmod tempor incididunt ut labore et dolore magna al iqua.

Here’s what you get

BUY MOXIE SET NOW

BUY MOXIE SET NOW

Prep
Lorem ipsum 
dolor sit amet, 
consectetur 

Set
Lorem ipsum 
dolor sit amet, 
consectetur 

Fierce lashes 
in 10 seconds.

Lorem ipsum dolor s i t  amet,  

consectetur adipiscing el i t ,  sed do. 

BUY MOXIE SET NOW

DESKTOP WIREFRAME MOBILE WIREFRAME
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Fee l  f ree  to  reach ou t ,  i f  you  need a hand making your  d reams come t rue!



R E S U M E  |  D E S I G N  B O O K M E L I N A  J O N E S

02

Re -examin ing the  da ta  qu ickly  showed us  tha t  our  user  needed 
more than produc t s  to  conver t  her  in to  a  cus tomer.  Data  in fo rmed 

three iden t ified bucke t s  to  pr io r i t ize  con ten t :  on-board ing ,  
learn ing how to  use  the  produc t ,  and brows ing o ther  cus tomers ’  

p roduc t  exper iences .


