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PHONE CALLS AND THE

To learn how phone calls fit in the new customer journey, Invoca 
analyzed over 32 million phone calls. We found that consumers 
across industries are making phone calls after engaging online.

CUSTOMER
JOURNEY

TALK IS POWERFUL
No other interaction is more influential in the path to purchase than a phone call. 

CUSTOMERS LOVE TO CALL WHEN...

PHONE CALLS

30-50 %

CLICKS

2 %

CONVERSION 
RATES

4 min 7 sec

Phone calls are
quality leads that last an
average of...

4 min 7 sec4 min 7sec

MOBILE DRIVES PHONE CALLS
With a smartphone in just about everyone’s pocket, phone calls are flooding in.

INTERESTING CALLER TRENDS
Phone calls reveal a whole new level of understanding about your customers you can use to power better marketing.

GET FULL REPORT
The numbers are in: successful marketing depends on phone calls. Download 
the full report now for more insights into how calls are redefining the rules of 
digital marketing. 
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Executives rank phone calls as one of the most popular ways to engage 
customers, beating social media and in-person interactions. 1

They want to make a purchase

of mobile searchers say click-to-call is 
most valuable in the purchase phase.2

61%

They need assistance

of consumers say a phone call is the 
quickest way to get a response.3

75%

They use mobile search

say they “always” or “frequently” need to 
call a business from a mobile search ad.4

51%

MOBILE SEARCH

45 %

OFFLINE DIRECTORY
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EMAIL
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RADIO

6 %

CONTENT/REVIEW SITES

6 %

TOP 10
MARKETING 
CHANNELS

DRIVING CALLS

Did you know

MISSISSIPPI
drives the most calls per capita?

Did you know the most 
popular day for calls is 

TUESDAY, which, on
average, receives 48% more 
calls than Sundays?

Online display drives extremely 
high quality traffic with call 
durations averaging...

SUN MON TUES

5 min 7 sec5 min 7sec

5 min 7 sec5 min 7sec

(866) 604-2669
calling...
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Calls are RisingUnder the force of mobile, customer behavior has evolved. 

Consumers expect quick and easy answers, and they won’t 

settle for fat thumbs on small touchscreens. Consumers are 

making phone calls more than ever. 
Marketing Takeaway: Make It Easy For 

Consumers To Call

73
billion calls

20182015 2021

Mobile search will drive 73 billion calls to businesses by 2018.8

52%

61%
of people that connect with a business after a 

mobile search do so over the phone.9
of mobile searchers say click-to-call is most valuable in the purchase phase of shopping.10

Consumers are spending increasing amounts of time on their 

smartphones and marketers are taking action. In fact, mobile 

ad spend increased 85% in 2014 and accounted for over a 

quarter of global media ad spend according to eMarketer. But 

those dollars will be wasted unless you bring calls to your 

digital marketing dashboard. You’ve got to make it easy for consumers, especially those on 

a smartphone, to make a phone call. Failing to put phone 

numbers and click-to-call buttons in your ads, website, and 

landing pages will drive away potential customers. Make sure 

your phone number stands out and be sure to test its 

position, size and color for optimal results. 
Making it easy for prospects to call is the first step. The second 

step is using call analytics to learn more about your customers 

and how they interact with and respond to your marketing 

efforts. Use these insights to make data-backed optimizations. 

2015 Call Intelligence Index

Research into the role of phone calls in the omni-channel customer journey.

DOWNLOAD THE REPORT
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