
Content Pillar 
Worksheets

Global Influencer Guide
Created with love by Indigo Cherry (2021)



Page — 2

—  Content Pillar Worksheets

www.prmg.com.au

01

03

02

What is a content pillar?
A content pillar is a substantial, meaningful and informative 
piece of content on a particular theme/topic that can be 
divided into many divergent areas, pieces, and materials.

Every influencer should plan and utilise content pillars 
to produce their content. This will ensure they’re truly 
connecting with their unique audience. 

This PRMG Global Influencer Guide will show any new or 
established influencer the steps needed to outline, explore 
and define their own content pillars.

How do I start?
Choosing content pillars that align with your personal brand 
and your existing audience is a great place to start. 

The content pillars will involve general, broad and relatively 
overarching themes that you value. These will be found 
within both your personal life and online presence.  

The more personal integrity and truth you allow while 
creating your content pillars, the better your audience will 
connect and engage with it.  

Choosing your content 
pillars
The best way to define your content pillars is to reflect on 
this: what is most important to you, and why? 

This can be specific to your own personality and belief 
system, or it can be contextualised through the lens of your 
social media/online presence. 

For example, if you run a food blog, you can think about why 
it’s important to share recipes and tips. If you’re a vlogger 
and you post about your everyday life, you can dive into 
what’s important to you - and, in turn, your followers.



Page — 3

—  Content Pillar Worksheets

www.prmg.com.au

S T A G E  1 
Content Pillar Planning

Brainstorm themes and values that are most important to you below. These will form your Content Pillars.  
They shouldn’t be specific topics or content ideas yet, just larger values or themes that you align with.  
Some examples are family, female empowerment, empathy, the environment, etc.

Ensure you take your time so that each one can be backed up with reason and logic. 

When you’ve chosen your three most important values, go through and list them below.  Write a small 
explanation about why these are important to you, then take them to a partner, friend or family member 
to discuss. Ask them to analysis these and question you on whether they are your most accurate values. 
This is a great way to confirm or reevaluate what you’ve chosen.  

1

2

3



Page — 4

—  Content Pillar Worksheets

www.prmg.com.au

S T A G E  1 
Content Pillar Planning

Take a couple of minutes now to list all the events taking place within the next 90 days that you have no 

control over. This can involve things like birthdays or the weather. 

Learning to differentiate between the events in your life that you can control and the ones you can’t will 
drastically improve your ability to create interesting, captivating and engaging content. 

Go ahead and list all the upcoming events outside of your control over the next 90 days below:
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S T A G E  1 
Content Pillar Planning

By now, you’ve chosen your top 3 overarching values/themes and you’ve listed all the events happening 
in the next 90 days outside of your control. From here, you’re going to complete Stage 1 of Content Pillar 
Planning - bridging the gap.

The bridge between the events outside of your control and the personal values you’ve chosen is where 
the engaging content can be created. 

Everyone experiences some uncontrollable events everyday, so it’s about how you interpret those events 
through the lens of your own values. This facilitates content that your audience can actually relate to and 
be inspired by.

Overarching personal  

values and themes  

(Content Pillars)

Events outside  

of your control

Content to create  
(that your audience can relate to)
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S T A G E  2 
Content Pillar Planning

After you can create content that’s relatable for your average follower/audience member, you can then 
look at creating your own events. This is not to say that the content bridging the gap isn’t engaging - but 
once you’ve developed a solid online presence, you have more freedom to start creating your own events. 

This can look like lots of things - perhaps you start a weekly Tuesday Insta Live Workout Session, or you 
spend every Saturday picking up rubbish at your local beach. These are different from the previous Stage 
as they’re events within your control, but still filtered through the lens of your own personal values. 

Overarching personal  

values and themes  

(Content Pillars)

Events you create -  

within your control

Aspirational, creative, 

innovative content 

creation
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C O N T . 
Content Pillar Planning

These Content Pillars will act as a foundation for your content and personal brand direction. From here, you 
will define and outline specific topics or content ideas branching from each Pillar. It’s important to utilise 
both Stages of the Process depending on what kind of audience you’re trying to target. Use Stage 1 and 2 
to systemically decide which topics you’ll expand on. Remember, you can reuse this method consistently 
to brainstorm new content ideas.
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C O N T . 
Content Pillar Planning

Once you’ve chosen your pillars and topics, use this guide page to decide what format of content you’d 
like to create. This kind of step-by-step process can be repeated and re-used whenever you’re feeling lost 
or stagnated in your online journey. Ensure you follow the steps consistently, as it’s important to focus 
on specific values that are organic and resonate with you.  That way, your audience will connect with your 
personal brand on a deeper level, which then leads to real customers. 

Blog post

Podcast

eBook

Long video/vlog

TikTok content Guides + articles

Video series

Webinar

Infographic

Short form video 
(Instagram TV etc.)

Newsletter update

Email marketing

Image
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Good luck and happy content creating! 
Message your Talent Scout if you have any questions  

or feedback on this process.

©2020 - Pacific Rim Marketing Group Pty Ltd.
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