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OVERCOMING OBSTACLES
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From senior executives, emerging leaders
and even everyday role players, every

organization has an untapped economy

of wisdom poised to transform both
internal culture and external perception.

For an economy to exist and thrive,
something of value must be produced,
distributed, and consumed. However,
the wisdom residing within an
organization’s leadership oftentimes
isn’t abstracted, distributed, or
consumed by those inside or outside of
the organization.

WISDOM ECONOMY
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Multinationals like Unilever and
global NGOs like UNICEF, have
use our learning platform to
spread their leaders' insights
internally across organizations
and externally with the world.

Your Wisdom Captures lead to:

- Fewer repeated mistakes

- Shortened learning cycles

- |Increase in engagement and ROI
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FILTERS

CANCEL ) CLEAR ALL
By Category
0 X CONFLICT RESOLUTION OVERCOMING OBSTACLES
COMMUNICATION X GRITY DISCOVERY ) CREATIVITY
I'm Feeling
OVERWHELMED ) § ISC \ X IFUL MOTIVATED BORED
CREATIVE ) ANGRY HAPPY

Explore a library of
Exclusive films from
emerging and senior
leaders around topics of
relevance and interest. Use
our tools to
quickly find what you're
looking for.
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Thank you for being willing to share a
wisdom insight with us!

Click any category that is relevant to your insight

OVERCOMING FEAR CREATIVE THINKING CONFLICT

ATTITUDE DISCOVERY RISK TAKING e BACK

-

Ask questions related to workplace or
market challenges, opportunities and
unknowns. Use our public or private
settings when seeking

Share with us a short title for your in-
sight, below you can see some examples.

“Dealing With Conflict”

“Act like an ant”

&

-

“Achieving Clarity”
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Offer personal

related to questions
asked as well as
around topics of
relevance and
Interest.

When you're ready just hit ® and a
5-second countdown will begin.
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Offer personal
related to questions

asked as well as around topics of
relevance and interest.

MY TRACKS

NoTiFicATions )

DASHBOARD

How would you handle this situation?

Lorem Ipsum dolor sit amet, consectetur adipiscing elit, sed do elusmod tempor Incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

SEARCH Duis aute irure dolor in reprehenderit in voluptate velit esse clllum dolore eu fugiat nulla

pariatur, Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt

mollit anim id est laborum?
COLLARORATE

Josh Hotsenpiller
MY TRACKS ¢ CrowdHub CEO

NOTIFICATIONS DISCUSSION

DASHBOARD

@ Mike Taylor 2

Excepteur sint occoecat cupidatat non proident, sunt in culpa qui officia deserunt
mollit anim id est laborum?

e Sophia Anderson 8

Loss of Arctic sea ice is just one of the many changes that are accelerating it.
sunt in culpa qui officia deserunt moliit anim Id est laborum?

@ Mike Taylor 12

TYLER FOUCHE

COLLABORATE

SEARCH FILTERS

‘ Dealing with a difficult client?

o))) 12 COMMENTS

RELATED FILMS & INSIGHTS

Kling the TaskefZc

WASTE

” Tackling the Task of Zero Waste

Jessica Adelman

he

MENTALITY

o The Power of the Founder's Men...

Matthew McCarthy

POSY A QUESYION

e How would you handle this situation?

.) 12 COMMENTS

& What do you think about this?

.) 12 COMMENTS

‘ Not sure what to do?
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From top themes, films

& app.wisdomcapture.com & h | & i
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o USER CONSUMpr, o

e

THE WiSDOM
ECONOMY
CLOSED LOOP

Collaborations for a circular economy
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The Story

When Unilever set out to communicate their value position to key
customers and industry insiders, they chose Wisdom Capture. By
sharing defining moments that shaped their senior and emerging
leader's lives, they connected on both a personal, and professional level.

Senior leaders shared defining moments of overcoming personal failures

and value crises. Emerging leaders also shared about key leaders who
had shaped their decision making.

The Results The Outcome

3 - 4 films viewed per session Unilever added two film dates

61% of users returned within Twk and begun filming key inside

leaders to further scale wisdom

+10 min per visit eternally to their workforce.
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The entire Wisdom Capture team have been
exceptional to work with. Not only have they
been flexible and open to new ideas, but
ultimately deliver high-quality films and an
engaging user experience. Unilever has
partnered with them several times to bring our
vision to life and showcase our leaders in a

genuine and inspiring light.

ALISON CASTILLO

UNILEVER // INDUSTRY RELATIONS
& SUSTAINABLE LIVING

“Thank you also for coaching me through the

narratives, it was an honor to work with the
team. I can’t wait to see how it comes out - and

also look forward to doing more together.”

MATTHEW MCCARTHY

UNILEVER // VP FOODS,
NORTH AMERICA
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The Story

When Unicef sought to disrupt their leadership development process,
going from overly scholastic to overtly personal, they too reached out to
Wisdom Capture. Senior leaders shared life-altering moments and
choices, that had forever changed their outlook and leadership.
Emerging leaders shared of personal leadership challenges and how to
overcome while rising in the ranks.

The Results The Outcome

5 films per session Unicef added mobile apps to
their web based platform to help

68% of users return within 1 wk support global adoption-and

added three film dates to further

capture global leaders abroad.

8+ min per visit
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unicef

Wisdom Capture is the new standard bearer for Wisdom Capture captivated our leaders in a
the authentic communication of purpose driven way that brought vulnerability we have not
leadership, insights and values. seen before.

WILL KENNEDY NINA SEGAL

UNITED NATIONS OFFICE FOR UNITED NATIONS OFFICE FOR
PARTNERSHIPS // SENIOR PARTNERSHIPS // SENIOR

PROGRAMME OFFICER PROGRAMME OFFICER
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