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"DOT COM DISCLOSURES" GUIDELINES 
FOR INTERNET MARKETING 

"GUIDES CONCERNING THE USE OF 
ENDORSEMENTS AND TESTIMONIALS IN 
ADVERTISING"
16 CFR § 255.0

".COM DISCLOSURES HOW TO MAKE EFFECTIVE 
DISCLOSURES IN DIGITAL ADVERTISING"

SONY CASE SETTLES

"THE FTC'S ENDORSEMENT GUIDES WHAT 
PEOPLE ARE ASKING"

X BOX AND MACHINIMA CASE SETTLED 

LORD AND TAYLOR CASE SETTLED

WARNER BROS. CASE SETTLED

FTC ISSUES 90 WARNINGS TO CELEBRITIES, 
INFLUENCERS AND BRANDS 

WORLD WIDE WEB GOES 
LIVE TO THE PUBLIC

FACEBOOK

YOUTUBE

TWITTER

INSTAGRAM

SNAPCHAT

ADVERTISING AND MARKETING ON 
THE INTERNET

Nov.
2019

"DISCLOSURES 101 FOR SOCIAL MEDIA 
INFLUENCERS"

2018TIK TOK

Sept.
1914 FTC ACT

15 USC § 45
March
1938


