Generations at a glance

With so much information about the generations put out into the world over the years, keeping track of the details about each can be difficult.
| Belowis the U.S. MONITOR's shorthand reference guide for the key facts and figures for each generation.
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(@ GEN ALPHA 20M-present 0-10 43.8 million 13% == -- == -
<@> GEN Z 1997- 2010 1-24 59.4 million 18% $21,796 $29,478 $301 billion* 2%*
S
;@ MILLENNIALS 1979-1996 25-42 79.8 million 24% $61,566 $75,796 $5.20 trillion 31%
@ GEN X 1965-1978 43-56 57.4 million 17% $74,822 $93,964 $5.14 trillion 31%
AT
@ BOOMERS 1946-1964 57-75 67.4 million 21% $46,731 $66,542 $4.90 trillion 30%
D Y
MATURES Before 1946 76+ 20.4 million 6% $27,099 $38,538 $999 billion 6%
]

l(AN TAR Sources: Kantar Analysis of U.S. Census Bureau, Bureau of Labor Statistics, and Bureau of Economic Analysis data
* Reflects only Gen Z heads of household ages 16-23 in 2020



Generations at a glance

With so much information about the generations put out into the world over the years, keeping track of the details about each can be difficult. Below is the
L U.S. MONITOR's shorthand reference guide for some of the key attitudinal differences among the generations that every marketer needs to know.
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