Anti-Asian Hate Crime
Campaign Toolkit
A single act of hate against an Asian American, is an act of hate
against an American, against our industry and our country

Updated 3/29/21
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Introduction
The AIMM Alliance commits to inform, educate, engage, and invest by driving actions to advance
justice and support for the AAPI community. For this reason, we've created the "Stop the Hate The Rise in Violence Against Asian Americas" toolkit - an important resource for all companies to
leverage in order to help their entire workforce learn more about the increase in anti Asian hate
and violent crimes in America, and what they can do to help stop these incidents and crimes from
continuing to happen. It provides a call to action that is based on AIMM’s Member Pledge and
summarizes key actions, tools, and research that can be used to support brand campaigns, and
help provide a safe haven for the AAPI community.
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HISTORICAL MOMENTS -

PERPETUAL FOREIGNERS
always viewed as enemies and outsiders

CHINESE
EXCLUSION ACT
OF 1882

Banned the Chinese from
immigrating for 10 years
Prevented already
migrated residents from
gaining citizenship

EXECUTIVE ORDER
9066
(1942)

Forcing 11-00,000+
Japanese Americans into
internment camps
Suspected them from
spying and leaking
information

BIAS FROM THE
COVID-19
PANDEMIC (2020)

30%+ of Americans have
seen and/or heard
someone blame Asians
and/or Asian Americans
for the pandemic

SOURCES: Publicintegrity.org; aycevote.org.; infographic visual by Sammi Yeung

3

HISTORICAL MOMENTS -

MODEL MINORITY MYTH
always viewed as enemies and outsiders

For most of American history, Asian immigrants were seen as ineligible for immigration or citizenship
even if allowed entry as laborers and subject to the most severe restrictions.
Asian immigration laws were reformed after World War II, with the Immigration Act of 1965 removing de
facto discrimination in favor of skilled employment leading to Asian immigration increasing at
geometric rates. This initial flood of skilled and educated Asian immigration is the origin story of the
modern Asian Model Minority Myth. Disproportionately skilled Asian immigrants, who have attained high
levels of economic success, have been used to suggest that racism has disappeared in American
society, when in reality those immigrants have been of privileged education in their native countries and
do not represent the full spectrum of Asian and Asian Americans. Marketers would benefit in
addressing the shift in values from Asian immigrants to the first generation and beyond by showcasing
the full depth and breadth of who Asians and Asian Americans are.

Sources: https://immigrationhistory.org/ and https://usceconreview.com/; US Department of State
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PERSPECTIVE ON WHAT IS HAPPENING NOW
A MUST WATCH VIDEO

click here

Source: Color of Chloe, YouTube
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The Facts

68%

>3,800
Reports

40%

of U.S. adults believe "it has
become more common for
people to express racist
views toward Asians since
the pandemic began"
Source: Pew Research

of crimes are against Asian
women and elderly citizens
as they are perceived as
being the most vulnerable
Source: Stop AAPI Hate

of hateful incidents reported
during the first year of the
pandemic. Over 500 this year
alone
Source: Stop AAPI Hate

Anti-Asian Sentiment on Social Media

68.4%

800%

72,000

IN NEGATIVE TWEETS

REFERENCES OF CHINESE VIRUS

POSTS TAGGED #WuhanVirus

REFLECTING ASIANS DURING THE COVID-19 PANDEMIC

AND SIMILAR TERMS AMONGS MEDIA OUTLETS

ON INSTAGRAM AS OF EARLY APRIL 2020

Source: MPDI.COM

Source: NBCNEWS.COM

Source: FRONTIERSIN.ORG

It's Wrong, It's Un-American, and it Must Stop!
President Biden

Source: Infographic visual by Sammy Young
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WE'VE COME TOGETHER AS A
UNITED FORCE REPRESENTING THE
MARKETING INDUSTRY TO EFFECT
CHANGE, AND BE PART OF THE
SOLUTION.

Americans may love Chinese food, but
they don't love the people who make it.
They treat Chinatowns like playgrounds,
their residents like backdrops for photos.
They reach for the products of Chinese
labor and with the same hands knock
them down on the street."
Jenny G. Zhang

READ LETTER
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You and Your Organization Can Make a Difference
LEAD WITH EMPATHY

Educate
Cultivate and share resources to
support the awareness and
education of the history of the
Asian American experience and
celebrate their ongoing
contributions to the U.S.
Create awareness of current
incidents and condemn all forms
of hate and violence in our
communities; promote solidarity
among all Americans to
#StopAsianHate.

Amplify
Acknowledge and celebrate Asian
Americans as strong contributors
to our nation.
Invest in reaching Asian and
Asian American consumers via
messaging that is inclusive and
culturally relevant. Test your
creative through the Cultural
Insights Impact Measure (CIIM)
to make sure you're being
inclusive, culturally relevant and
fully representative

Invest

Support

Invest, promote, and amplify
Asian businesses and
communities as part of our
efforts to address systemic
racial inequities and to
increase diversity via supply
chain.

Work with Employee
Resource/Affinity Groups to
create safe spaces for mutual
exchange where all employees
can actively listen, gather
feedback, and provide support.

Speak Up
Use your voice and influence
in whatever capacity you can

Share a list of anti-Asianviolence resources, and
support nonprofits and
community groups that are
helping keep Asian
communities safe.
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1. Educate
Take steps to further educate yourself and others about the history and contributions of the
AAPI community.

RESOURCES:
Below are suggested videos and web resources that can help facilitate self-learning, team/group educational sessions or foundational
content to create safe spaces for deeper dialogues.

PBS Asian American Series - a five-hour film series that delivers a bold, fresh perspective of American history
told through intimate and personal lives of Asian Americans.
The series cast a new lens on U.S. history and the ongoing role that Asian Americans have played in shaping
the nation’s story. Find your local story to view.
Nat Geo: US History of Scapegoating AAPIS
When leaders call COVID-19 the "China virus" it hardens back to decades of state-sanctioned discrimination
against Asian Americans.
Model Minority Myth: Racial Wedge Between Asians and Black
The myth obscures dramatic differences in economic precarity among Asian American subgroups. It
minimizes the challenges they face; for example, poverty rates among Hmong (28.3%), Bhutanese (33.3%)
and Burmese (35.0%) are about twice the U.S. national average.
Drop The Hyphen In Asian American: On the historical divisiveness of an unnecessary punctuation mark.
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1. Educate - cont.
Shed light on current incidents and condemn all forms of hate and violence by
promoting solidarity among all Americans to #StopAsianHate.

RESOURCES:
On March 24, 2021 the ANA's Alliance for Inclusive and Multicultural Marketing (AIMM) brought together a group
marketing, advertising, and advocacy leaders via a webinar to discuss how brands can amplify the voices of the AAPI
community through allyship and solidarity. (Click here to view webinar)

A virtual panel discussion held on March 4, 2021. The recent increase in violence against Asian Americans has
garnered the attention of the nation and the White House. At this critical juncture, it is imperative to raise awareness
and understanding of the situation and to respond appropriately to ensure the safety of those in Asian American
communities. The 1990 Institute brought together highly respected leaders from the Asian and Black communities to
lend their perspective and present solutions on how to improve community public safety while underscoring the
necessity for allyship among all our communities.
Click here to download video and presentation.

A Facebook and 3AF town hall focused on how brands can effectively support and take action. Click here to view.
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1. Educate - cont.
RESOURCES:

StopAAPIHate.org
Latest Research from Ipsos Research
PSA Campaign: Call it Covid
Anne Anlin Cheng, What This Wave of Anti-AsianViolence Reveals About America: Too often, attention to nonwhite
groups is only as pressing as the injuries that they have suffered (NYT). As devastating as the following statistics
are, Cheng points out that “we as a nation have been more focused on quantifying injury and shoring up identity
categories than doing the harder work of confronting the enduring, ineffable, at times contradictory and messier
wounds of American racism.”
Golden Globes categorizes "Minari" as a foreign film when it's an American story (USAtoday)
Asians make up the largest racial cohort of Tech professionals (Silicon Valley), yet we are the LEAST LIKELY
among all races to become Managers and Executives, and Asian women are the LEAST LIKELY to become
Executives (Ascend)
On Anti-Asian Crimes: Who is our real enemy?
AsianAmerican Support Resources
How to be an ally (USA Today)
-
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2. Amplify
Test all creative (in English or in-language for all Asian languages) via the Cultural Insights
Impact Measure (CIIM), and gain access to CIIM rated shows in order to ensure you're reaching
this segment in culturally relevant and impactful ways. It's important to note that CIIM ads and
shows' measurements provide discrete scores for Asian English Media Viewers to help marketers
and content creators be more inclusive of the AAPI segment and to progressively attain a higher
cultural relevancy with this group.
Acknowledge and celebrate Asian Americans as strong contributors to our nation and accurately portray and
fully represent them in ads and programming.
Examples of Strong Asian Artists, Authors, Activists, Creatives, Politicians, Speakers:
Activists and Politicians
Kamala Harris – Vice President of the United States
Grace Lee Boggs – Activist
Fred Korematsu – Activist
Tulsi Gabbard – US Representative

Artists and Writers
Corky Lee – Photographer
Kevin Kwan - Author
Helen Hoang - The Kiss Quotient
Jhumpa Lahiri - The Namesake Lan Samantha Chang Inheritance

Entertainment
Ali Wong – Comedian/Actress
Bruno Mars – Singer
Daniel Dae Kim - Actor
Jamie Chung - Actor
Tiger Woods – Athlete
Chrissy Teigen – Model
Mindy Kaling – Actress/Comedian
Steven Yeun – Actor
Kevin Kwan- Actor
Abigail Hing Wen- Actor
David Yoon & Nicola Yoon- Actor
Jenny Han-Actress

Science and Technology
Michio Kaku – Theoretical Physicist
Lisa Su – Tech CEO (ADM)
Sundar Pichai – Tech CEO (Google)
Eric Yu – Tech CEO (Zoom)
Academia
Professor Renee Tajima-Peña - UCLA Asian
American Studies, Dir. of the Center for Ethno
Communications, and Documentary Filmmaker
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3. Invest
Contribute, promote, and amplify Asian businesses and communities as part of our
efforts to address systemic racial inequities.

Support AAPI businesses by including them in efforts to increase diversity throughout supply chains,
support micro-enterprises, and promotions that bring all consumers to Asian business centers and
communities.
Make a financial contribution to AAPI advocacy, non-profits and/or community support services.
RESOURCES:

VoicesMagnified Campaign featuring AAPI Change Makers
ASCEND (National)
LEAP (National)
Asian American Business Development Association (New York)
Community Restoration Organizations
Policy Reform and Social Justice Organizations
Legal Defence Organizations
LGBTQ and Gender Based Organizations
Source: The Strategist
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3. Invest - cont.
Hire Asian specialists to identify relevant messaging and cultural insights for campaigns
that will connect at the heart of AAPI consumers through inclusion in mass market
campaigns and/or targeted efforts.
Increase your marketing/advertising spend to reach ALL consumers, including the
AAPI segment
Specialized AIMM Member Companies/Advertising/Communication Agencies:

www.ethnicitymatters.com
4100 Yonge St. Suite 416
Toronto, Ontario M2P 2B5
Contact: Howard Litchtman, Partner
Co-Founder
howard@ethnicitymatters.com

www.intertrend.com
228 E. Broadway
Long Beach, CA 90802
Contact: Joe Min, Executive Director
joe@intertrend.com

IW Group
www.iwgroup.agency.com
6300 Wilshire Blvd, 21st Floor
Los Angeles, CA 90048
Contact: Nita Song, CEO
Nita.song@iwgroupinc.com

Plan C Agency
www.plancagency.com
120 E. 8th Street - Suite 808
Los Angeles, CA 90014
Contact: Giancarlo Pacheco, CEO
giancarlo@plancagency.com

www.tdwandco.com
92 Lenora Street, #888
Seattle, WA 98121
Contact: Tim Wang, Founder & Principal
tim.wang@tdwandco.com
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4. Support
Work with Employee Resource/Affinity Groups to create safe spaces for mutual exchange
where all employees can actively listen, gather feedback, and provide support.
Support AAPI owned businesses by including them in efforts to increase diversity
throughout supply chains, support micro-enterprises, and promotions that bring all
consumers to Asian business centers and communities.
RESOURCES

Check in on your employees/teammates (email, call, 1:1)
Elevate to executive leadership/champions to condemn racism, hate, and violence to express solidarity
in both internal and external communication
Create a safe space to facilitate a dialogue with members (employee roundtables, team meetings,
executive leadership meetings, lunch and learn, firechats)
Educate members about the issues, history of Asian Americans, and recognizable achievements
Share resources such as mental health programs, community support groups
Promote giving to organizations that support AAPI community
Build compassion and seek support from allies including other ERG/BRG's
Host internal programming focusing on specific moments of social and systematic injustices
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4. Support- cont.
DEI & Corporate Considerations
Acknowledgment of the negative impact of COVID-19 towards Asian Americans living in the U.S is the first step that organizations can take to
condemn racism, hate and violent crimes. Re-assessing current policies, DEI programs, and identifying specific actions to take is how an
organization can show commitment to support and drive change. Creating safe spaces for dialogue and leveraging ERG/BRG/AG builds greater
understanding of their experiences, resulting in a culture of appreciation and empathy. Organizations can also show appreciation of the
continuous contributions and achievements of Asian Americans by sharing history, fully representing the segment in any creative.. Overall,
organizations must foster an inclusive environment that allows all corporate members to learn, work, and serve collaboratively by promoting
inclusion, equity, compassion, and respect.

Creation of corporate
statement in solidarity with
AAIP community and with
action steps to end hate

Use of educational resources
Celebration of AAPI
contributions and
achievements

Support of the ANA-AIMM
letter commitment

Accurate AAPI representation
on ads and programming

ERG/BRG Collaborations

Anti-Harassment & AntiDiscrimination Policy
Report Incidents

Sharing of supportive
resources (Internal/External)

Communication and
Reinforcement of DEI
commitments
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4. Support- cont.
Share a list of anti-Asian-violence resources, support nonprofits and community groups
that are helping keep Asian and Asian American individuals, families and communities
safe.
RESOURCES

ApexforYouth - serves underserved Asian and immigrant youth from low-income families in NYC
Asian American Federation - advocates for pan-Asian American community through research,
public awareness, and nonprofit support
Hate Is A Virus - a nonprofit of mobilizers and amplifiers that exists to dismantle racism and hate.
GoFundMe - StopAsianHate
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4. Support - cont.
Report an Incident
Stand Against Hatred
Stop AAIP Hate
FBI Regional Offices
Volunteer
AsianAmericans for Community Involvement
National CAPACD
Community Services
Check in on AAPI neighbors and friends to let them know they have your support and to
acknowledge their struggle. Post messages of support in your local Nextdoor portal.

NCAPA National Council of Asian Pacific Americas
Asian American Legal Defense Fund
Pro-Bono Legal Support
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5. Speak Up
Silence is complicity of violence. Use your voice and influence to spread messages of
solidarity against Asian and Asian American violence. Your support can help an previously
perceived invisible community feel visible and valued.

Post

Spread the word

Share on your socials
Retweet

Join panels
Report

Hashtags
#stopasianhate #SeeALL #anaaimm
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Social Media Campaign Captions
Sample Captions For CORPORATE USE
We understand the important role that brands can play in standing up
against Anti-Asian racism and hate. Through allyship and solidarity, our
industry can effect change and inspire others to do the same. Please join
us in signing ANA-AIMM’s most recent pledge to take a stand against the
hate and violence targeting the AAPI Community. #StopAsianHate
#SeeALL #anaaimm
At (COMPANY name), we will continue to stand against hate. In our efforts
to #SeeALL and advance justice and support for the AAPI community, we
have recently signed ANA-AIMM’s pledge taking a stand against the hate
and violence targeting the AAPI community. Join us and pledge your
support today! anaaimm.net #StopAsianHate #anaaimm

Social Media Handle:
@ana_aimm
Hashtags:
#StopAsianHate
#SeeALL
#anaaimm

Download Images Here

At (COMPANY name), we have pledged with ANA-AIMM to take a stand
against the hate and violence targeting the AAPI community. Learn
more about our commitment to actions advancing justice and support
for the AAPI community and pledge your support today! anaaimm.net
#StopAsianHate #SeeALL #anaaimm
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Social Media Campaign Toolkit
Sample Captions For PERSONAL USE
We must unite against hate and work to #SeeALL. I recently pledged with
ANA-AIMM to take a stand against the hate and violence targeting the
AAPI Community. Sign the #anaaimm pledge and join me in my
commitment to effect change and work towards advancing justice and
support for the AAPI community. anaaimm.net #StopAsianHate

Social Media Handle:
@ana_aimm
Hashtags:
#StopAsianHate
#SeeALL
#anaaimm

Download Images Here
I recently made a commitment with ANA-AIMM to take a stand against
the hate and violence targeting the AAPI community. We must all work
to be agents of change and use our individual and collective power to
end incidents of hate and systemic racism. I encourage you to sign the
#anaaimm pledge and work to effect change today. anaaimm.net
#StopAsianHate #SeeALL
We must all do everything in our individual and collective power to
#StopAsianHate. I have recently signed ANA-AIMM’s pledge to take a
stand against the hate and violence targeting the AAPI community, and
I encourage you to do the same. Through allyship and solidarity, we
can unite against hate and #SeeALL. #anaaimm www.anaaimm.net
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Social media campaign toolkit
General Guidelines

#SeeALL Logo Downloads
Please use logo with ANA-AIMM attribution for industry use
Please use logo without attribution for personal use

Please:
Refrain from using profanity or defamatory language
Do not include any controversial personal views
Do not include references to religion or politics
Include provided handles and hashtags on every post

ANA-AIMM Logo Downloads

Social Media Handle:
@ana_aimm
Hashtags:
#StopAsianHate #SeeALL
#anaaimm
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Track (and share) your progress
Track the progress and the impact of your efforts based on your AIMM commitment. Members who sign the AIMM AntiAsian Hate Commitment letter (either in print or online) are encouraged to report on progress back to AIMM, in order
to announce and celebrate all achievements (big & small) via a national communications plan during AAPI Heritage
Month in May 2021.

Commit to AIMM
Pledge

anaaimm.net

Activate Actions
Provided in Toolkit

It's about
progress not
perfection

Promote Actions via
Corporate and Social
Channels

To track collective
industry efforts please
tag all posts:
@ana_aimm
#stopasianhate
#SeeALL #anaaimm

Earn recognition
from AIMM for being
a Change Maker in
our industry

An official AIMM
"Change Maker"
seal will be granted
to those companies
that implement
tangible solutions
that lead to change
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MISSION
To be a powerful force prioritizing diverse
consumers and advancing inclusive and
multicultural marketing to achieve business
growth and equity for all.

anaaimm.net
Press Inquiries: AIMM@Kaplow.com
AIMM Membership Inquiries: chanel@AnaAimm.net
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