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6311 Braidwood Overview NW ( Acworth, Georgia 30101 ( (630) 287-1073 ( tonysuarez06@gmail.com
PROFILE

Innovative Marketing Executive with a track record of leadership and results in strategic marketing and sales. Brand architect able to build integrated multi-cultural resources which incrementally impact growth. Expertise in communications and branding for diverse, top-tier organizations. Proven success with P&L results. 

	Leadership:
	Proven leader with significant experience building and managing cross functional teams and aligning marketing with business objectives. Collaborates at all levels to establish strategic vision and roadmap key directions and goals to achieve financial expectations.



	Strategic

Marketing:
	Customer and market-focused with an outstanding track record of designing and leading marketing and sales initiatives to enhance product recognition and drive market share dominance. Combines broad functional expertise and the power of integrated marketing strategies to successfully position, launch and re-energize products and grow brand value.



	Collaboration:
	Key member of senior management team that fosters synergy across the organization to improve productivity, creativity and innovation. Leverages unique perspectives and expertise of cross-functional teams to achieve results greater than the sum of the parts.



	Brand Management:
	Designed and implemented brand initiatives and image-driven campaigns that generate revenue and enhance brand-awareness. Unique ability to derive information from data. Adept with diverse retail channels and media vehicles such as TV, print, radio and online.


PROFESSIONAL EXPERIENCE
Humana, Louisville, KY                                                                                                    October 2011- Present
Director of Strategy and Experience Transformation                                               November 2017- Current               
Responsible for improving the health care of our Multicultural members by setting the strategic direction, focus and approach to engage our minority members. Developed a platform and resources to build the skills of our frontline associates as they engage these multicultural members. Developed a Provider Advisory Board of Hispanic doctors, hosted quarterly Cultural Fluency seminars, podcasts and lunch and learn with clinical associates. Secured continuing education credits in support of our Cultural Intelligence series. Valued to the company of over 3 million dollars and impacting over 250,000 members

Developed Metrics platform to measure the membership rates, retention trends and health of the multicultural population.
Director of Marketing, Consumer Experience                                                     March 2014-November 2017                            
Responsible for consumer and marketing efforts targeted towards the multicultural consumer. Created the Multicultural framework, a unique consumer approach based on acculturation model. Focused on sales acquisition campaigns, retention programs through branding differentiation and operational excellence by improving our costs with our bilingual call centers.

Crafted consumer engagement programs that simplify Hispanic consumers interaction with Humana though our integrated digital efforts.

Hold a leadership role in the innovation lab created to improve the delivery of our consumer service experience via fast start and consumer experimentation efforts.
Director of Marketing, Health Care Services                                                                Jan 2013 – March 2014
Responsible for marketing development of Humana’s Health Care services that include pharmacy (Right Source mail order), Provider acquisition and retention programs of branded and non-branded assets, integration and marketing of newly acquired services like Concentra Urgent Care, Senior Bridge Home Health Care and Certify/Anvita analytics.

Drove Provider marketing growth delivering sales acquisition during Medicare enrollment period for South Florida marketing brands (CAC, Met Care and Continue Care) via unique marketing umbrella efforts, created new positioning and differentiation in the market place.
Director, Regional Marketing                                                                                                 Oct 2011-Dec 2013 
Responsible for all Regional marketing efforts from California to Puerto Rico

Manage a team of over 25 professionals supporting B2B efforts against both large commercial accounts and small independent brokers.

Lead the integration of national efforts in the local markets and the evolution to B2C efforts with Medicare and Medicaid customers.

Rolling out new branding efforts and activating company assets in support of sales generating opportunities and customer engagement efforts.

Suarez Enterprises LLC, Atlanta, Georgia 
July 2010 – Dec 2011
Launched consulting services specializing in designing Multicultural efforts that drive business results thru a proven “Systems Approach” and integrated and proprietary tools.

· Consulted CPG firms on Multicultural Strategies and efforts
· Helped craft the business plans and size up the profit opportunities for major retailer.
· Identified key markets for growth for various new players in the Multicultural industry.
· Introduced new measuring marketing models at ANA and AMA.
· Assisted start up of B2B company efforts thru the creation of tools for targeted cohort clients.
· Consulted and supported Food & Hospitality Industry Association via various initiatives
TAMPICO BEVERAGES, Chicago, Illinois 
Dec 2009 – July 2010
Vice President Marketing
In charge of all company marketing efforts both in the US and in International markets. Responsible for leading marketing, creative graphics and strategy teams

· Lead the launch of a new line of low-cal Beverages in partnership with PepsiCo. Projected to reach over 25 million cases annually.
THE MCDONALD’S COMPANY, Oak Brook, Illinois 
2006 - June 2009
Vice President, US Multicultural Marketing

Responsible for leading all marketing efforts targeting Hispanics, African American and Asian consumers, with $105MM+ total budget. In charge of developing national Ethnic consumer strategies and multicultural framework that build brand relevance, sales volume and community connections. Charged with leading advertising efforts, marketing initiatives, product positioning and media plans for the Ethnic consumers.
· Developed 1st multicultural strategic framework that grew marketing budget from $6.3MM to $16MM+.
· Created and implemented a community “Kitchen Cabinet” concept with Hispanic and Asian consumers, resulting in deeper consumer insights and a continuous pulse in the community.

· Implemented new sales tracking vehicles to manage performance of each segment in over 2,400 restaurants.
· Created the Ethnic DNA model, grounded on foundational research, which led to the development Ethnic insights influencing cross-functional teams.

· Responsible for the leadership of three marketing committees. Each charged with the development and implementation of the annual marketing plans.

· Lead the development of new consumer insights process, resulting in an internal cultural mind shift and approach to these targets.

· Crafted the company’s multicultural integration approach with overall national efforts.

· Assisted the menu development team with optimization strategies supporting new product initiatives.
· Enhanced our field participation efforts by integrating key consumer initiatives via single minded efforts in both new markets as well as major ones.

THE COCA-COLA COMPANY, Atlanta, Georgia 
2000 - 2006
International Marketing Manager, The McDonald’s Group

In charge of all McDonalds’ marketing efforts in Latin America across 30 countries. Responsible for developing consumer and customer programs at the country and zone level, based on both global direction and on regional insights. Managed the Coca-Cola relationships with country marketing managers.
· Developed the 1st Latin America-wide customer incentive program tied to the World Cup activity which maximized company assets / sponsorships.

· Implemented proprietary packaging initiatives in key countries such as Brazil, Mexico, plus others.
· Drove the marketing efforts of introducing consumer products to combat established brands which significantly grabbed market share and greatly increased profit and volume.
· Implemented the first “zone-wide” enhanced branding through permanent merchandising program.

· Created The Hispanic Business Vision Team resulting in 36 months of positive sales results.
· Utilized USC for in depth analysis of key hiring and retention of Hispanic employees.

D’ARCY , BENTON & BOWLES, Atlanta, Georgia
1994 - 2000

National Leading Advertising Agency with multinational offices offering both above and below the line services to Fortune 500 Companies. Parent organization to both Clarion Marketing and Bromley Communications.

Senior Vice President, Director of Retail and Urban Marketing – Clarion (2000)
Responsible for developing retail accounts for this leading marketing services agency with over 250 professional generating almost $300MM in billings. Created co-marketing opportunities and charged with creating new resources to target the rapidly evolving 45 million Hispanic consumer markets.

President - S & S Promotional Marketing, (1994 - 2000)
Vice President of Promotions- Bromley
Created S & S Promotional Marketing for the largest national Hispanic advertising agency in the US. Responsible for the strategy, design, creation, management, and vision of this newly created agency complementary services. 

COCA-COLA USA, Atlanta, Georgia 
1983 – 1994
Manager, Customer Marketing, National Accounts (1991 - 1994)
Manager, National Hispanic Promotions and Regional programs (1990 - 1991)
Manager, National Ethnic Promotions (1988 - 1990)
Manager, Hispanic Consumer Segment, North East Area (1987 - 1988)
Sales Development Manager, Los Angeles, California (1984 - 1987)
District Manager Training Program, San Diego, California, (1983 - 1984)

GILLETTE COMPANY, Los Angeles, California

Key Account Manager, Safety Razor Division
Territory Sales Manager, Personal Care Division
EDUCATION and BOARD AFFILIATION
Pepperdine University, Malibu, California

MBA
California State University, Northridge, California

BS in Marketing
Florida State University

Current Advisor to Center for Hispanic Marketing & Communications

Georgia State University
Part time instructor in Marketing Management & Marketing Strategy for the last 5 consecutive years
Educator/ Lecturer at Georgia State University

