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To Whom it May Concern, 
 
From a young age, I have been fascinated with understanding the science behind thought. I began to read books on psychology and 
self-improvement and eventually pursued a degree in Cognitive Science at UCLA. I took courses on how technology can be used to promote 
learning and how humans detect signals. I also performed cognitive research, exploring topics such as the effects of self-reflection on moral 
judgment. Through this academic coursework and research, I developed a strong understanding of human cognition, research methodology, 
and human-computer interaction which I have utilized to understand consumer behavior across various contexts and channels to create 
engaging brand stories. 
 
At Lyvly, a Santa Monica based startup, I learned how to engage consumers on an interpersonal level as I initiated and improved relations 
with over 300 prospects, formed over 70 strategic partnerships, and authored content for user onboarding. During my MADE internship as a 
Market Research and Insights intern at Santiago Solutions Group, I learned how to use syndicated data, survey creation tools, and Excel to 
analyze data, uncover insights, and tell consumer stories.  
 
Most recently, as a part of the Verizon Adfellows program, I have had the opportunity to rotate through various advertising agencies, each 
allowing me to understand consumers through a different lense. At VM1, a division of Zenith Media, I learned how to engage audiences within 
a digital space as I assisted in the launching, analyzing, and optimizing of programmatic media campaigns. At Verizon, I learned how to find 
user-centered solutions to technology-based problems as a UX researcher on the Consumer Insights Team. I led a UX test of a website 
where I moderated testing sessions with users to map out the user journey, identify pain points, and provide recommendations for the client. 
At my current rotation, at Mcgarrybowen, I am further building on my strategic research background as a creative strategist. I am constructing 
audience profiles rooted in consumer and market insights to guide the agency’s 2019 strategy. I plan to continue building on these 
experiences during my final rotation at Accenture this March. 
 
I believe my academic background in human cognition and research and proven track record of understanding and engaging consumers will 
allow me to excel on your team. 
 
For a more detailed account of my past experience, achievements, and abilities, please review the enclosed resume. Thank you for your time                      
and consideration. I look forward to hearing back from you. 
 
Sincerely, 
 
 
 
Mitchell Song 
 
 

 

 


