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Netsertive Improves Ad &
Budget Efficiencies
Compared to Another Provider

The Problem

Digital marketing has evolved to be more complex and noisier than ever. Even with all the data available to advertisers, it

can be difficult to evaluate the success of digital marketing programs.

Netsertive performed an analysis of advertising campaign performance for a national retailer that had switched to

another provider.
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When comparing dollar to dollar, the customer paid 4x more for every transaction by working with another provider than

when working with Netsertive.
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Analyzing the success of a digital marketing campaign isn't just about campaign performance, but also the opportunity
cost of those marketing dollars. Investment in Netsertive's SmartTarget technology, which uses network intelligence to
optimize spend across placements and keywords, allowed Netsertive to use only 1% of ad spend on irrelevant traffic,

while another provider used 31% of their ad spend on irrelevant traffic.

Improving the efficiency of ad spend trickled down to an improvement in the overall performance of the campaign as
well, resulting in a 44% decrease in cost-per-click, 17% increase of users to their website, and $36,278 in additional

attributed revenue.
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