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Mears maintains Institute of Customer Service ServiceMark 
achievement 
 
Mears has once again been recognised for its customer service excellence 
by achieving ServiceMark – the National Customer Service Standard. 
 
The Institute of Customer Service ServiceMark accreditation 
independently recognises an organisation’s achievement in customer 
service, as well as its commitment to upholding those standards. It is 
awarded based on customer satisfaction feedback and an assessment of 
employee engagement within an organisation’s customer service 
strategy.  
 
All organisations undergoing ServiceMark accreditation must complete 
three stages: an internal assessment of engagement with customer 
service strategy across the business, customer feedback via The Institute’s 
Business Benchmarking survey, and an independent assessment. 
 
In the assessment report, Mears staff were praised for demonstrating care 
for their customers and their holistic approach to the entire customer 
journey.  
 
Matthew Williams, Group Head of Customer Insight at Mears, said; “We’re 
delighted to have once again received recognition for the company’s 
dedication to service excellence. We aim to place people at the heart of 
everything we do and The Institute’s ServiceMark is testament to that.” 
 
Jo Causon, CEO of The Institute of Customer Service, added: “by retaining 
ServiceMark accreditation, Mears has shown its ongoing commitment to 
continuously strengthening its service delivery. I am delighted they 
received the great scores and positive feedback needed to achieve 
reaccreditation.” 



 

  
 
 
 
 
Notes to Editors 
 
Mears is one of the UK’s leading housing solutions providers to both the 
public and private sector. 
 
With more than 5,500 employees, we work with clients to help develop, 
fund and implement innovative solutions. We are a highly responsible 
partner, who is committed to; delivering the highest levels of customer 
service, keeping our promises, creating a great place to work, and tackling 
issues that matter to people and communities. 
 
Sharing values leads to shared success – All Mears colleagues are bound 
by a common set of behaviours. We call this the Red Thread. It’s in our 
DNA and it helps us achieve more as individuals, as a team, and as a 
company. 
 
www.mearsgroup.co.uk  
 
www.instituteofcustomerservice.com 
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