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SPORT

Running. Hiking. Pickleball. Tennis. Fitness. Training.

FOOTWEAR

INNOVATION ABOUNDS IN THE NEW/EST
PERFORMANCE RUNNING SHOES, FROM
MAX.CUSHION ROAD SHOES, TO LIGHTWEIGHT
TRAIL FERFORMERS TO SPEED DEMONS

AND SUPER SHOES. TAKE A LOOK AT WHAT'S
NEW AND WHAT'S NEXT. BY CARA GRIFFIN

ITNESS
SPECIAL REPORT / PICKLEBALL

BY LAURA GAINOR
The nation's fastest growing sport s taking Americans by storm and 1
¥ more eve e on pla crmanent c
captivates players fro ey court for the
a , pickleb " g orts.
ave you had a chance to get out to pickleball courts yet? If not, or eve if you h
are still getting to know the game, here are 10 Things You Need to Know About Pickleball
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STYLE

Active Style. Run Style. Outdoor Style. Life Style.

DESIGN / PERFORMANCE CASUAL

A Show of Support

The 2021 crop
encapsulation, comfort, and performance. By Mackenzie Havey

LIFESTYLE

How Casual Became Functional & Functional
Became Casual. By Emily Walzer

s P

RUN STYLE

ANEW
DRESS GODE

INNOVATING LAYERS OF PERFORMANCE REFINEMENT & ECD RESPONSIBILITY. BY EMILY WALZER
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FOOTWEAR

Running. Hiking. Comfort. Sandals. Recovery. Sneaker Style.

ALL o
DAY i

EVERY
DAY:

SNEAKER STYLE

CHIC COMFORT GOES THE DISTANCE

RUN / FOOTWEAR

FLYING HIGH
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ESSENTIALS

Socks, Insoles and Gear to make the sport and active lifestyle better.

OUTDOOR / NEW PRODUCTS OUTDOOR/NEW PRODUCTS.

GETINTO GEAH

Whether for the trail, the
‘h td(I\makb g rd better.

ESSENTIALS / ALL ABOUT THE RUN

HUSTLE
HEROES

'SPOTLIGHTING STANDOUT SOCKS, INSOLES (AND LACES). BY SUZANNE Bl
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TRENDS

Insight and analysis of key markets and categories.

Ot R ENT INPORTANCE.

O

et 4 Y
More than 1 million hula hoops sold last year
and a new category of jump rope influencers
took Instagram by storm. Walks around the
neighborhood replaced crowded boutique
fitness classes and bike racks were back
ordered for six months. As the pandemic

upended our daily routines, changing our r WITHWELLBEING TOP OF IND, W
approach to exercise, “movement goals” s
became the pathway to a healthy lifestyle.

RED
RECOVERY

‘THEIR FODTWEAR BY SUZANNE BLECHER.

STRATEGIES,/TRENDS

CONSUMER/TRENDS
PERFORMANCE TODAY

WHAT WE SAY WHEN WE TALK PERFORMANCE IN 2022 = -
BY EMILY WALZER - = -

OF BRAND STRATEGY

BPLANED
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RETAIL

Information that retailers can use to make buying decisions and better run their business.

HOwW 10

Sell Style

Spacialty Rotailors Share their Apparel Secrots. By Suzanne Blacher

Keylssues
Impacting
—Specialty
Ruin Retdil

‘The run business is strong. Retailers tell us how they
are working hard to keep it that way. By Bob McGee

e COVID.

RETAIL / ALL ABOUT THE RUN
Ruining Specialty Retailers Lea into Successfil Strategies frou B.C. (Before Covid). By Bob McGee

SHOP TALK
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IN THE STUDIO: DESIGN INFLUENCERS

The force behind what's new and exciting in today’s marketplace.

S—— —

GEAR GETS GREEN
. W

Incubator Innovators

1 e

Making an Impact Weather Report
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CONSUMER SURVEY

A snapshot of what's resonating with consumers to help inspire creative solutions

TRENDINSIGHT e
Pickleball Players Weigh in on Key Questions
S

Understanding the Pickleball Consumer

Bl o

Have you ever 1140
played Pickleball? | consoms..

Of the more than
1,100 active
consumers we
polled, 56% of
respondents said
they either have
played or plan
to start playing
pickleball.
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1. Performance Materials
2.5tyle

3. price

4.Brand

5. Color

POWERED BY M E S H C} »

sportstylemag.com

CARPE
TRENDEM SEIZE THE TREND!
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SPONSORED
CONTENT

STYLE INSIGHT

Product presentations in a powerful cost-effective way. If you have the image, we've got the layout.

E== E== E=
SKECHERS

LP COMPRESSION APPAREL

MERINO EXTREME

RUN LUXE

SKECHERS VIPER COURT LP
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DISTRIBUTION

Six Digital Issues. Two Print Editions.

2X 5,000+

PRINT
EDITIONS

6X 7,500+ 30.7%

PUBLISHED DIGITAL B ee—
EACH YEAR DISTRIBUTION OPEN RATE

MAILED
DISTRIBUTION

sportstyle = ' SpOI‘tStyle

INSIGHT + TRENDS

INSIGHT+TRENDS

CONSUMER
SURVEY
RUNNERS

ENGINEERED
WEIGH IN

“b CUR
TO KEEP YOU
b RUNNING. - gi—- REX
NOVEMBER/DECEMBER 2022 ISSUE

sportstyle
ALL
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INSIGHT + TRENDS
= 24/7 PERFORMERS All
NEW WALKING SH

SET THE PACE

MESSAGE REC I I.IE
'WHAT WE SAY WH
'WE TALK PERFORM

TEAM SPORTS

TITLE IX TURNS 50

APPAREL, FOOTWEAR
& RUN ESSENTIALS

SPORTSTYLEMAG.CO

STYLE, FOOTWEAR
& ESSENTIALS

WHAT'S NEW AND
WHAT'S NEXT FOR 2023
PRODUCTS FOR EVERY RUNNER,
FROM BEGINNER TO ELITE

May/June

SPORTSTYLEMAG.COM

GEARING UP
OUTDOORS

STANDOUT NEW PRODUCTS
FOR THE TRAIL & BEYOND

SHOP TALK
CIRCULARITY & SUSTAINABILITY
SPECIALTY TEAM SPORTS.

All About the Run

November/December
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EDITORIAL CALENDAR

ISSUE AD CLOSE MAT DUE ISSUE AD CLOSE MAT DUE

JANUARY/FEBRUARY 1/13/23 1/20/23 JULY/AUGUST 7/7/23 7/14/23

Outdoor Insight: Apparel, Footwear and Essentials AtiaptaShos/Marct On-Court Style B REw
. i Atlanta Shoe Market
. . . anta oe arke
Design: Cross Functional Fabrics Footwear: Comfort
9
P  SPORT REPORT: TRAIL RUNNING/HIKING Design: Modern Lifestyle Performance

P SPORT REPORT: PICKLEBALL

MARCH/APRIL 3/10/23 3/17/23 SEPTEMBER/OCTOBER 9/14/23 9/21/23

Activewear: Fitness Apparel Trends Aprés Sports Trends: Sports Inpired by Lifestyle Apparel
Footwear: Wellness/Walking Footwear: Sneaker Style
Design: Advancing Performance Technologies Design: In The Studio
P>  SPORT REPORT: FITNESS-TRAINING/STUDIO/YOGA/HOME p» SPORT REPORT: RECOVERY
MAY/JUNE 4/12/23  4/19/23 NOVEMBER/DECEMBER 10/23/23 10/30/23
Outdoor Insight: Apparel, Footwear and Essentials (e izl Gl Outdoor Insight: Apparel, Footwear and Essentials LU
NSGA M Conf . . . The R ing Event
Design: Making Textile Recycling a Reality oR sl‘m:‘:gemem omerence E Design: The Age of Climate Consciousness ¢ Tunning Bven
D SPORT REPORT: RUNNING E P SPORT REPORT: RUNNING

ADVERTISING INFORMATION

PUBLISHER SALES
Jeff Nott Sam Selvaggio
516-305-4711 212-398-5021
jnott@formuladmedia.com sselvaggio@formuladmedia.com
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