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It All Starts Here.

We believe in the foundation and success of independent specialty brick-and-mortar stores. Shopping is not just about
commerce. There’s something called the in-store experience. The touching and feeling of product. The sit-and-fit process. The curated

assortment and exciting impulse purchases. The trusted service after the purchase. And, the customer’s immediate gratification.
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News, trends and analysis of key markets that are most profitable to retailers.

Comfort
Athletic
Work
Running
Insoles
Hosiery
Boots
Kids
Sneakers
Sandals
Casual
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Editorial Features

No fluff, celebrity coverage or party pictures. Just useful information retailers can use to
make buying decisions and better run their businesses in today’s competitive, dynamic market.
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WALKING THE
THE PERFECT PAIR FASHION FUNCTION

COMFORT

As the casualization of fashion takes over
in the workplace and beyond, footwear
brands are responding with a tried and true
combination — style plus comfort. Brands are
serving up options that look good, feel good
and add up to a “casual fashion” homerun.

Comfort Boots Retail Profiles

FOXFILES

Dansko's GEO on Tarifs, Trying New Things and Taking Over. By Jenrifr Emst Boaucy
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« HOW TO SELL «

BETAL

SOCKS WHAT'S
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Gold Medal Award-Winning Shops Across the U.S. Talk Trends
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Hosiery Retail Strategies Brand Profiles
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Consumer Surveys

Trend Insight: A snapshot of what’s resonating with consumers to help make

smarter business decisions, inspire creative solutions, and generate original ideas.

We surveyed 118 consumers. Here is what they told us.

_ We surveyed 155 consumers. Here is what they told us.
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Seize the Trend

TRENDINSIGHT  we surveyed 351 consumers. Here is what they told us.

Fitness Shoppers Are
Looking for Versatility at a
Great Price — And They're
Doing Their Research

Shoppers want more than ever from thei ftnes ftuear
thebestpriceoutthere,
and performance esturesto keep them at thetop of their

(seestory on page 50 greatooks,

game. And when it comes o those shacs, theye doing
their research — which incudes an in-stor ry-on.Fully
82 percent had resarched thei last buy, and 38 percent
of them said they “vitualy lvays” o

Weasked d 4181059 about

When you're shopping for footwear for your fitness workouts, what
are the attributes that are most likely to clinch the sale?
(in order of importance]

Where do you get the information you need about the attributes you
selected above?

e D of:lwn you bought, was it an

what theyre ooking for in theie fitnes shoes, what they
e 0 rescarch thei decision, where they buy them, and
‘what keeps them comring back o your stores. We lsoasked
where theyre doingtherrescarch, and theanswer s dear
theyie checking retail socil media. Sixty-two percent of our
respondentsfollow a local reailer on a st one channe.
(Facebook, where 56 percent of survery-takers followed
aneighborhood shop, was the most popular folowed by
Instagram, wehere 39 percent followed a retiler)

Thesurvey conduced by MESHOL incuded 118 espondents,
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Impulse Buy
Where was the purchase made? 2%
25%
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Spring
Shoppers
Want Newness

ustomers love spring shoes —and

they're actively looking for new

options. That’s the takeaway from
our latest survey with MESHOL. We asked
155 active men and women between 18 and
60 about their warm-weather shopping.
habits, and almost 90 percent of them sald
they are actively looking for new brands at
least some of the times they're shopping
—and 23 percent of them said they're on
the hunt for new labels every single time.
they shop. What's more, the field was
evenly split when it came to purchasing
intention: Half of our respondents said they.

Do you have
a favorite
footwear
brand?

A

When you go to a store to buy footwear, do

you go in

No |

shop but ll .S gt them
interested in your |

between brands [ know

all comes down to the in-store. expalencc
‘The biggest driver of consumer willingness
totry anew style was seeing the shoe on
display in-store: 41 percent of respondents
said it was their major motivator, even

the past. The brands | have been

th a specific brand in mind to buy?

Tusually go in with a
kind of shoe that | am

goingto buy for that particular
reason. For hiking, | usually go with a

p
g0 105" MALE, 45

Tlook at all the new products that are
labl “

support ithere s another shoe that catches.
my eye, I will inquire about it FEMALE, 28

hat | want

footwear, evenifitis a different brand than
FeMALE, 28

The survey, . included.
155 respondens, active men and women,
ages 1810 60.

Canre
TRENDEM ) sE1ze TE TREND!
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in a shoe, such as use, occasion, style,
color, elc. FEMALE, 35

1find a pair that catches my eye and they
it comfortably, 1will buy them, FEMALE, 22

1 then brand.

Inever look for a specifc brand —look
for what catches my eye. FEMALE, 22

i order online, I prefer brands | already
know. When 1 g0 intoa store for shoes, Il

Depends on what type of footwear 'm
looking r.

Lam open o new brands i the price-value

VeS0T
et Forfomatncn et
B Bodrare f 602-705-0557 o b ocnrekd
imesr01 com. For meve fomton on Terd st

aspecifictype

o
and a high arch. FEMALE, 20

of shoe that | have seen in ads. FEMALE, 22

oot 516:3064711 ron@fomuosmedi o,
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Runners Keep on Running;
What Are they Buying?

s the industry turns it focus to 2021, one thing that seems certan is that
Tn ourlatest . runners

of these devoted runners say they purchase new running shoes two or more fimes per

Sixty-seven percent of our running panel say that socksare “very important” to ther
running experience. Choice of insolesis deemed “very important” by 36 percent of
respondents. pe

headph

music and sunglasses

few months, ony 2 percent of those surveyed say they wilstop running. And nearly 80
purchase or have items for their cold

weather running needs, b it footwear, apparel or accessorics. B

The survey, conducted by MESHOI, included 351 respondents, men and
‘women, ages 18 10 60 who identify themselves as runners

SEIZE THE TREND!

How many times a month
do you typically run?

28%
19%

Tt S0t 15t Tortmes

How many years have
you been running?

16%
gy 1%

Lot T2pes g Soys 7oy e
r

Where do you mostly run?

3% 4%

Have you participated in any virtual
running races during the Covid-pandemic?

ND — 82 50— YES

Pt MESHO!
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Sit. Fit. And Be Recognized.

FOOTWEAR INSIGHT

For more information and criteria: www.footwearinsight.com/goldmedal

Footwear Insight, working with Franklin Retail
Solutions, mystery shops and rates top footwear
specialty stores in the United States. Each store is
graded on more than 24 criteria (beginning with the
greeting and extending through the fitting process,
selection and all the way through to checkout).
Top stores are recognized at an awards ceremony
Fall 2022 and in a special report, published in the

Nov/Dec issue of Footwear Insight.
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Gold Medal Service Awards Program

2022 Sponsorship package

e | 0go on all Gold Medal Service Awards materials

e | ogo on all promotional ads in Footwear Insight promoting Awards
e | 0go on Gold Medal Service Award plague

¢ | 0go placement on Gold Medal Sevice Awards Website

e Nomination of up to 15 stores to be shopped

e Full page ad in Nov/Dec issue of Footwear Insight

e Personalized letter or coupon included in awards box given or sent to winners (supplied)

For sponsorship information, please contact Jeff Nott, Katie O’Donohue or Sam Selvaggio

For more information and criteria: footwearinsight.com/goldmedal FormuladMedia
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2022 Editorial Calendar

Issue Features Show Calendar Ad Close Mat Due Issue Features Show Calendar Ad Close Mat Due
Jan/Feb Comfort OR Snow Show 1/5/22 1/12/22 Jul/Aug Workplace Comfort FFANY Market Week  7/6/22 7/13/22
Sneaker Style The IR Show Sneaker Style FSNYE NY
Socks Socks
Insoles Atlanta Shoe Market Insoles Atlanta Shoe Market
Materials & Design Materials & Design
Special Section: Special Section:
The Boot Book The Boot Book
Outdoor/Work/Casual Outdoor/Work/Casual
Mar/Apr Workplace Comfort 3/2/22 3/9/22 Sep/Oct Wellness NSRA Conference 9/7/22 9/14/22
Wellness Recovery
Eco-Innovation Style Trends
Kids Eco Innovation

Special Section:
Stars in a
Supporting Role

May/Jun Comfort FFANY Market Week  5/4/22 5/11/22 Nov/Dec Casual Comfort FFANY Market Week  11/3/22 11/10/22
TinzEs FSNYE NY UG FSNYE NY
Sandals Socks
Running OR Summer Market Insoles
Hiking
Socks
Insole
Materials & Design Special Section:
The Gold Medal
Service Awards

12:2:21
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Footwear Insight Magazine

Independent
Footwear Stores
and Boutiques

Sports Specialty
including Outdoor,
Running, Athletic,

and Sporting
Goods Stores

\

M a i Ied _ Bo-nus-
Circulation Distribution

Major industry
9 250 trade shows and
) conferences.

Family Footwear
Chains,
Department
Stores,
Mass Merchants,

and E-commerce Industry Suppliers,

Media, Financial
Community

7

Brand Executives Pedorthic Stores
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|
f’ footwearinsightextra.com

Published every Wednesday.

Original Content

News

Podcasts

+

The Footwear Insight Index: tracking 20 of the
most important publicly traded companies that have a
substantial footwear business (6 retailers, 14 brands).

30X

PUBLISHED
EACH YEAR

3,700+

DIGITAL
DISTRIBUTION

28.2% 52,950+

OPEN RATE PAGE VIEWS
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Footwear Insight Magazine Web Site
footwearinsight.com

52,950+

PAGE VIEWS
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Advertising Information

Publisher

Jeff Nott

516-305-4711
jnott@formuladmedia.com

Sales

Katie O’Donohue
828-244-3043
kodonohue@formula4media.com

Sam Selvaggio

212-398-5021
sselvaggio@formuladmedia.com
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