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GOOD360 BUILDS ONLINE AUDIENCE THROUGH
CREATIVE SCHOLARSHIP PROGRAM

Good360 is a nonprofit that connects companies that have surplus goods with
nonprofits and charities in need of essential products. To boost their digital
marketing and their mission, Good360 brought Wpromote on board to support email
and organic channels. With a limited marketing budget, Good360 was looking for
ways to boost its organic traffic and gain visibility — the Wpromote scholarship

program addressed those goals.

Good

Good360’s Business Goals:

Boost overall keyword rankings by expanding Good360.org’s backlink
profile and increasing domain authority.

Introduce Good360’'s brand to an audience of current and future
influencers in the arena of sustainability.

Increase Good360’'s social media mentions.
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WHAT WE DID
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Sustainability Scholarship Promoted Good360’s Brand Amongst Students.
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Organic Social Sharing Increased Brand Visibility & Credibility In Addition To

Boosting Site Traffic.
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"When the Wpromote team provided a SEO strategy that would
help us gain backlinks and support our mission, we were thrilled.
The scholarship program was a smart, innovative way to generate
valuable backlinks and to get the Good360 name in front of a
cause-driven, influential segment of individuals. As a nonprofit with
limited resources, we appreciated being able to rely on the
Wpromote team for outreach and program strategy.”

Kristine McNerney, Director, Online Marketing & Merchandising, Good360

WHAT WE ACHIEVED

The scholarship landing page is now second only to Good360’s homepage

in number of backlinking domains and social shares. Overall, the
sustainability scholarship boosted Good360’s organic and social visibility

and led to thousands of new users visiting the site.

LINKING DOMAINS TO LANDING PAGE (70 WERE EDU LINKS)

13,000

UNIQUE VISITS TO SCHOLARSHIP LANDING PAGE DURING
CAMPAIGN
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SCHOLARSHIP APPLICATIONS RECEIVED
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CAL POLY

Financial Aid

GEORGETOWN UNIVERSITY
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Office of Student Financial Services
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