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What started as a way to keep tabs on your classmates is now an 
integral part of your home improvement business’ marketing strategy. 
In 2021, Facebook reported 2.85B active users on their site worldwide. 
190M of those are in the United States. Your current and future 
customers are more than likely on Facebook. It’s no wonder that home 
improvement contractors and companies have taken advantage of 
Facebook as a powerful marketing tool. Here are some other reasons 
why you should consider making a Facebook Page for your home 
improvement business. 

Introduction
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A 2019 Modernize report states that 35% of homeowners do between an 
hour and five hours of research before contacting a company. When a 
customer is searching for their next contractor, odds are they’ll visit your 
Facebook Page to see if your business is legitimate. Because of this, 
it’s important to have the most up to date information on your Facebook 
Page, especially when it comes to your contact info.  

Contact info

Demographic information on your followers can help you understand 
who is interested in your home improvement services. Information like 
age, gender, relationship status, cities, and more is just at your fingertips. 
Use this information to make better marketing decisions. 

Facebook is an easy way to speak with your customers directly. Update 
them on new products you’re offering or projects you’re working on. You 
never know what interaction can spark inspiration in another person and 
get them excited about working with you. 
 

Get demo info

Engage customers

https://modernize.com/contractor-resources/articles/homeowner-survey-index-q1-2019?utm_source=prnewswire&utm_medium=pr&utm_campaign=homeowner_index_2019q1&utm_term=national_wire&utm_content=homeowner_index_2019q1_announcement&src=pr
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Facebook can help you generate traffic to your website. Share pictures 
or videos of new projects, and in the captions, include a link to your 
website’s contact form or homepage. 

Drive leads to your site

Creating a Facebook Page, group, event, etc. is all free. Of course, 
advertising will cost you money, but for a one-stop shop for your contact 
info, user demographics, and sharing your content, Facebook 
is a cost-effective tool you can’t afford ignoring.

Having an active and engaging Facebook Page improves your 
company’s search engine optimization (SEO). Services like Google and 
Bing index websites to get information about local businesses and 
services to improve their customer experiences. Having your contact 
information alongside keywords like roofing, plumbing, HVAC, or other 
home improvement terms, can improve your company’s SEO. 
 

Cost-effective

SEO



Page 6Facebook for Your Contracting Business

There are some things you should keep in mind when engaging with 
your customers on Facebook.

Things to keep in mind 
before you get started

Don’t use your personal Facebook profile, as your business’ Page. Just like 
everything to do with your business, separating it from your personal life 
is a good approach. Also, without a Facebook Page, you won’t get access 
to demographic information or the ability to advertise your business 
through your personal page.  

Personal page vs. business page

Politics and religion are two hot-button issues. Bringing these up can 
cause distress for your business if done improperly. These conversations 
can turn negative quickly. 

Avoid touchy subjects
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The easiest way to stay consistent is to make a schedule for when you’re 
going to post. There are guidelines on when the best times to post are, 
and they’ll be shared later in this article. However, you will know when the 
best times to post are for your business by seeing when you get the most 
engagement. It might be between the end of the work day and dinner or 
it might be after 9pm. Test as much as you can. 

Be consistent 

Just like bringing up politics and religion, negative conversations about 
your business can turn nasty quickly. However, don’t just respond to 
the good comments. Negative comments are an opportunity for you to 
educate that customer and others who may be reading your responses.  

Facebook provides data on how your posts perform. Use this information 
to decide what the top types of content are for your audience. If they love 
photos, post more photos. If they love videos, it’s time for your close up. 
Meet your audience where they’re at. 
 

Respond to all comments

Use data to create the best content
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Who doesn’t love free things? Consider a quarterly giveaway to get your 
customers excited. Facebook has shared some guidance on what to 
keep in mind when running a contest or sweepstakes on their platform.

Giveaways and contests

Discounts and free estimates are great, but you will more than likely not 
get much engagement out of those posts. The less engagement you get, 
the less Facebook will place your content on your followers’ News Feeds. 
Posts that are about your projects, employees, or more personal perform 
better on Facebook.  

Facebook isn’t just a one-way street. Having conversations with new or 
old customers about their homes or issues they’re running into can be an 
incredible way to build trust in your community.
 

Be personal not promotional

Have conversations

https://www.facebook.com/policies_center/pages_groups_events
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To create a page, visit the Facebook site here:

facebook.com/business/pages/set-up

To get started, you’ll need a page name, 
a business description, a profile picture, 
a cover photo, and a solid call-to-action 
for people who visit your page. A call-
to-action can be as simple as “Visit our 
site” or “Learn more.” 

Once you have entered this information, 
your page is built. However, there are 
some steps left until your Page is 100% 
complete. You’ll be asked to include 
information about your website, 
location, business hours, phone number, 
and messaging preferences. You will 
also be asked to invite friends and 
family to like your page. 

Make your own 
Facebook Page

https://www.facebook.com/business/pages/set-up
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From your Facebook Page, you have 
access to do several things like posting 
for your audience, managing a group, 
creating an event, responding to your 
reviews, and promoting your page.

Guide to Pages
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Click on create post from your Facebook Page

From there you’ll get a new prompt. 

In this box, you should be able to write 
text, add photos and videos, include 
calls to action, schedule your post, and 
boost your post. 

How to post
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It’s important to understand all the different types of posts that you can 
create on Facebook. 

Text posts tend to not perform 
great on Facebook. More visually 
appealing content will make it 
to people’s News Feeds. To help 
businesses create visual content, 
Facebook introduced a feature 
that brings life to your text posts. 
All you have to do is click on the 
rainbow-colored box with the 
“Aa” in it under 
your text.

Once you click on this box, you’ll see 
options for all kinds of graphics that can 
act as a background for your text. 

As you can see from the screenshot, 
there are several options when it 
comes to what kind of graphics you 
can use. Some people like to have fun 
with these graphics or keep them as 
straightforward as possible.

What to post

Text
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Photography is a powerful tool to communicate with your followers. 
Posting pictures of project progress, before/afters, your crews, 
employees, or something interesting you’ve seen in your workday are 
great ways to get people reacting, commenting, and sharing your posts. 
Posting a picture is very easy. All you have to do is open the post prompt, 
drag in a picture from your desktop or add it from your phone’s image 
gallery. Make sure to leave a caption! 

It’s important to make sure that your pictures are well-lit, in focus, and 
have visual interest. It’s easy to just pick a random picture to post, but put 
a little thought into how you’re taking your photos. It can go a 
long way. 

Photos
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There are a lot of opportunities to reach potential customers through 
video. 100 million videos are watched on Facebook every single day, 
according to the platform. Popular videos for home improvement 
contractors include project walkthroughs before and/or after completion, 
owner introduction videos, testimonials, and how-to videos. You can even 
use videos as ways to advertise new products or services you’re offering. 

Videos

Facebook allows you to live stream video to your audience with their Live 
feature. People will often use Lives to do walkthroughs or interviews with 
customers or employees about a project.

Live To start a Facebook Live session, go to 
your Facebook Page, and under Create 
Post, there should be a Create banner 
with buttons for Live, Event, Job, and 
Offer. Click on Live to start your session. 
When streaming a Live session make 
sure there aren’t too many distracting 
noises in the background. You want to 
make sure people can hear what you or 
your video subject are saying. Also, light 
your subjects well from the front. Lighting 
them from the back will cast shadows 
and make it hard to watch your Live. 

Starting a Facebook 
Live Session

https://99firms.com/blog/facebook-video-statistics/#gref
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Facebook Stories are snippets of video or pictures that you post and 
disappear in 24 hours. Stories comes with filters that you can use to 
make fun videos or enhance your appearance. 

Here’s how to make a Story quickly.

On your phone’s Facebook app, go to your business’ Facebook Page. 
Under create a post, click on Create Story.  

Stories

Posting articles or blog posts you’ve 
written or run across are an easy 
way to spark conversations on Facebook. 
Whether it’s another supply shortage 
or new trends in your speciality, try 
sharing things you know people will 
find interesting.

Links to articles or blog posts

From there, you can create different 
types of stories. You can choose 
images or videos from your photo 
gallery or create something new with 
the Facebook app. You can add filters, 
stickers, and text to any photo or video 
you choose. When you’re done, click 
on Share to Story

And, now your Story is live.
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Home improvement can be an engaging industry. You just have to 
decide how you’ll deliver your photos, videos, and other content to your 
customers. A content strategy is made up of what you’re going to post, 
when you’ll post, how you’ll measure success, and then how to make 
changes based on performance. 

We’ve already discussed what you can post, but what should you post? 
When your business is young or just starting out, it’s best to test and see 
what gets the most engagement. If your business is a little older, you 
probably already know what your clientele will engage with. 

What tends to perform best according to experts is videos and pictures—
in that order. You may feel that creating videos and photos that work on 
Facebook might be difficult, especially on top of all the things you have 
to do as a contractor. But, you might surprise yourself. Inspiration can 
strike at any time. Always keep your phone on you to make sure you can 
snag a picture in the moment that can become a topic of conversation. 
As your company grows and invests more in creating content, you can 
invest in action cameras and video drones that can really take your 
video content to the next level.

Content strategy 

What are you going to post
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According to SproutSocial, the best times to post on Facebook are 
Tuesday, Wednesday, and Friday from 9 a.m.-1 p.m. The worst day is 
Saturday. Although these are the best times on average, your business 
may be different. Don’t be afraid to test different times.

Facebook’s post scheduling tool can help you post at the best times or 
test different scheduling. Here’s how to use it.

On the left side of your Facebook Page, you should see a menu. The top 
button should take you to your Facebook Business Suite.

On the Business Suite, you’ll find a 
button to create a post. It will bring up 
the create a post screen. Here, you can 
create a new text, photo, or video post. 
You can add information like location 
and tag other users. 

Best times to post 

https://sproutsocial.com/insights/best-times-to-post-on-social-media/
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On the Business Suite, you’ll find a button to create a post. It will bring up 
the create a post screen. Here, you can create a new text, photo, or video 
post. You can add information like location and tag other users. 

In the bottom right corner, you’ll see the Publish button. Click on the 
arrow next to it. From there, you should be able to click on Schedule Post. 

On this screen, you should be able to 
select the date and time you want to 
post. You can schedule the same day or 
up to 75 days in advance. 

Save your selections, and then you can 
hit Schedule Post. 
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Facebook for Your 
Contracting Business: 
Engaging and growing 
your audience
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Making sure you communicate effectively with your customers wherever 
you are from in-person to online is critical to your success. Facebook 
makes it easy to use tools and find ways to engage your customers in 
meaningful conversations.

Business Suite

Facebook’s Business Suite is a powerful 
tool you can use to manage all facets 
of your business’ page. From this 
dashboard, you can view your business’ 
activity, manage messages, review your 
posts’ performance, view your posts 
schedule, create ads, analyze data, and 
more. The Business Suite is where you 
will manage most of your customer 
interactions on Facebook. 

Customer engagement
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Messaging

Customers have the ability to message your company through 
Facebook Messenger. In the Business Suite, you can manage your 
messages and comments on the Inbox page. Make sure you are 
answering questions and any feedback in a professional and timely 
manner. Be kind and understanding in your responses. 



Groups
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On the left hand menu, you can decide 
on a group name, whether it’s an open or 
private group, and you can invite specific 
fans of your business page. 

Content for your group can be different 
than your Facebook Page. Also, in this 
group, your followers can post their own 
content and discuss it with one another. 
We suggest putting together some 
ground rules for group members along 
the lines of what kind of language is 
allowed, how members should behave, 
and what kind of posts are allowed.

Groups help you link together like-minded people and provide them 
a space to generate discussions and share their experiences. As a 
contractor, you have a unique opportunity to link your best customers 
with others. Here’s how to create your own linked group on Facebook. 

On your Facebook Page, click on the groups tab. You’ll be taken to a new 
setup screen. 



Action button 
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Setting it up is rather simple, and you have many options to choose 
from. The most helpful button for your home improvement business 
may be the Book Now feature. You can easily set up a Book Now button 
on your Facebook Page in a few steps.

Click on the edit button right below your 
cover photo to the right. From there, 
choose to edit the button. From the 
options, choose Book Now. Facebook will 
then prompt you to choose from several 
different booking apps that can integrate 
with your Page. 

Call Now could also be great for people 
who are ready to set up an appointment 
immediately, but it might be difficult for 
users to use if they’re on Facebook on a 
device that doesn’t have phone service. 
Send a Message or Send an Email might 
be great alternatives for your business. 

Your Page’s action button lives at the top of your Facebook Page and 
guides your visitors to complete a task. 



Events 
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Then enter your event’s details in three 
steps. Finally, publish your event and 
start promoting the event through posts 
and Stories. 

You can create events with your Facebook Page and invite anyone to 
be a part of it. Make sure that you’re using clear titles, descriptions, and 
images for your event pages. You can also change settings for users 
to post to the event page, co-host an event with another business, and 
boost the event using Facebook advertising. Facebook allows you to 
create both virtual and in-person events. 

Next to create, click on Event. Then choose whether you want an online or 
in-person event. 



Jobs 
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When you arrive at the next screen, follow 
the instructions to post your job. If you 
need help on writing a job description, 
visit our Contractors’ Business Toolkit 
article on the subject here.

These are just some ways to leverage 
your Facebook to communicate 
with your community and 
potential customers. 

With so many users, your future employees are more than likely using 
Facebook. Posting jobs on Facebook gives you a new recruiting tool you 
may have not had before.  

To get started, click on the Job button next to Create.

https://www.gethearth.com/articles/how-to-find-the-right-employees-and-keep-them


Email your clients

Cross promote with 
other pages
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Now that you know what your Facebook Page can do, how do you get 
people to visit and follow your business? Here are some cost-effective 
ways to promote your Facebook Page. 

Emails work! Let your customers know that you have a new Facebook 
Page. A way to encourage them to follow your business is by offering 
discounts or free services to new followers. 

Email template

Subject: Join us on Facebook

Hey! 

Did you know we’re on Facebook? Follow [Company Name] on 
Facebook to get the latest news, project updates, and special offers. 

Click here to follow us! [Link to your Facebook Page]

See you there! 

Find ways to cross promote your page 
with other businesses and business 
associations in the area. Use your 
network to find companies that are 
open to cross promoting pages. If you’re 
unsure about how to network with 
other businesses, visit the Contractors’ 
Business Toolkit article on networking. 

Growing your audience

https://www.gethearth.com/articles/how-networking-works-for-your-business
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Add FB to your email signature

Add FB to your website

You should have a professional email signature when emailing 
with your current and potential clients. Make sure you have a link to 
your Facebook in your signature. You can use text like “Follow us on 
Facebook” or link an icon to your Page.

Add a link to your Facebook page on your website. Some website 
creator apps have built in social media menus that you can add 
and edit as needed. If you don’t have a website app, contact your 
webmaster to add a button for your business. 

Facebook has created assets for businesses to use when promoting 
their pages. Download them here.

https://en.facebookbrand.com/facebookapp/
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Facebook for Your 
Contracting Business: 
Advertising
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Introduction
Over the years, Facebook has become one of the world’s 
most powerful advertising tools due to the amount of 
information its users willingly give the platform. This means 
that in order to have a successful and growing business, 
you’ll need to consider advertising on Facebook. The 
following sections are primers for you to understand what is 
possible through Facebook advertising. 
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Before you set off on creating advertisements on Facebook. You need to 
decide on your objectives and how much you’re willing to spend. 

Do you want your advertising campaign to drive people to your 
Facebook Page or website? Would you rather they send you their 
contact information if they’re interested in a remodel or repair? Do 
you just want to build your mailing list? Do you want them to set up an 
appointment right away? 

Ask yourself what’s most important for your business right now.

Understand your objectives
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A great ad won’t do much for you if it doesn’t get in front of the right 
people. There are several ways Facebook helps you target the right 
audiences. Understanding these will help you make a more informed 
decision when you’re creating your ads. 

Your Facebook Page’s Audience Insights can tell you the demographics 
of the people who already follow your page. This can help you in 
two ways. 

1. You can tell who your content is resonating with so you can lean into 
that audience with more advertising. 

2. You can try to expand your audience by trying different content or
targeting so you can diversify the people engaging with your company 
by age, gender, and other demographic information.

Understanding targeting

Understand your current audience
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If you want to target people like those who already follow you, Facebook 
can build a lookalike audience for your ads built from your existing Page 
audience. These lookalikes are more likely to connect with your existing 
Page content.  

Use Lookalikes

You can also target users according to recent buying behavior. You can 
use keywords to help your advertisement find more relevant users like 
home improvement, real estate, or words linked to your speciality like 
grass sod or siding.

Recent buying behavior
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Often people will share life events on Facebook. As a home improvement 
contractor, there are some life events you should consider targeting. 
Someone who just recently moved can more than likely need some 
help improving the property they just purchased. Newlyweds are also 
young and perhaps in need of some help with a new property or existing 
property. Young parents may not have the time to do household repairs 
themselves. Targeting new parents might be worth your time. Also, you 
may want to target users who hold management positions or other 
occupations that can take people away from their homes and families 
like medicine. 

Recent life event targeting

Layered targeting lets you target very detailed audiences. It’s the 
difference between targeting anyone between 25-45 in the Chattanooga 
area versus targeting any woman between 25-45 in Chattanooga with 
a bachelor’s degree whose income is in the top 10% range for Americans 
and recently moved. Your audience might get smaller, but you now have 
the ability to generate ads and content that meet their needs.

Get detailed 
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Combining two different audiences might be something worth looking 
into. If you think that your ad content can resonate with the audience you 
originally intended to use but might be especially interesting to someone 
with even more specific preferences, you might want to consider 
combining audiences. 

Example

Age: 24-45
Gender: Women
Education: Bachelor’s
Income: Top 10%
Interests: Music - Country

Maybe your video ad uses country music, and you think it’ll be something 
a country music fan may appreciate. Try targeting them specifically. 

Combine different audiences
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As a home improvement contractor, you talk to your customers every 
day. You know exactly what your audience is likely looking for or what 
pain points they’re experiencing when they decide to pick up the 
phone and call you. Your deep knowledge of homeowners is a great 
advantage. You speak their language. But, it’s important to know 
the several ways you can deliver your message to your new and old 
customers.

Image ads are the easiest way to create a quick advertisement for your 
business. Pick an image that’s interesting or related to your contracting 
services. Make sure your headline and subheadlines are clear and 
deliver the message quickly. Remember that your ad needs to catch 
people’s attention as they’re scrolling through Facebook. 

Creative 

Image 
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Videos can provide a multimedia edge to your ads. You can film your 
own video ad and upload it to Facebook. The platform also includes a 
video creation tool that allows you to upload images to create a video 
slideshow for your ad. 

Videos 

Carousel ads let you add several pictures 
to your placement with different headlines 
and subheadlines for each image.

Carousel
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A lead ad’s sole focus is to generate contact information for your 
business from potential customers. When creating your ad, there will be 
an option under Goal for “Get more leads.” Once you choose that option, 
you will be given the opportunity to create a form that you can customize 
to your needs. 

Lead 

There are over a billion people on 
messenger, according to Facebook. 
Messenger ads look like messages in the 
Messenger app, but they’re really ads. 

Messenger ads
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Stories are short-lived pieces of content that live on the Facebook 
platform. According to Facebook, 300 million people are using stories 
every day. Creating a Stories ad might be worth your while, especially if 
you have some great eye-catching video or photo content. 

Stories ads

To increase transparency and user trust, 
Facebook has made it simple for users 
to check out all the ads a company is 
running. That means that curious users can 
see every ad you’re testing. 

Any person can see all your 
Facebook ads
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Now that we know enough to get ourselves in trouble, let’s make an ad. 

You’ll then be asked to create an ad type. 
Click on Create New Ad. You can also 
have Facebook create automated ads for 
you. Just go through the simple process 
and let Facebook do all the work. Creating 
your own ads just means you have more 
of a say in what the advertisements say 
and who they target. 

From your Facebook Page, click on Promote. 

How to create an ad
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The first step to creating an ad is setting a goal. 

Choose a goal Facebook lists the possible objectives 
for you in the Create Ad prompt. Also, 
you should understand that different ad 
goals mean you’re paying for different ad 
performance measures. If your goal is to 
get more website traffic, your Facebook 
will charge you for impressions over 
other actions. 



Page 41Facebook for Your Contracting BusinessFacebook for Your Contracting Business

In this step, you’ll decide who you want to target with your ad. 

Target audience Click on the Audience Details box. Then, a 
new dialogue box will appear.
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Here you will see an overview of your target audience. Click on Detailed 
Targeting next to the search icon. 

Now, you’ll have the ability to narrow 
down your target audience through 
interests, life events, and more. You 
can even target what kinds of devices 
you want to advertise on or if 
someone’s interested in specific 
home improvement stores. 
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Your campaign costs will be determined by the amount of days your 
campaign will run and how much you set your daily budget to be. 

Set budget and schedule You can also choose to run the ad 
continuously at your daily budget. You 
should have a good idea what you want 
to spend on your campaign by this point. 
However, if you need help creating a 
marketing plan that includes a budget, 
visit our Contractors’ Business Toolkit.

There are factors that will affect how 
quickly you go through your budget. The 
competitiveness of your industry, the 
effectiveness of your ad, and how your 
ad is performing all affect how much it 
costs to serve your ad to a user. For more 
information, visit the Facebook site.

https://www.gethearth.com/contractors-business-toolkit
https://www.facebook.com/business/ads/pricing
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Finally, you decide where you want your ad to be seen. 

Ad placements You can choose from Facebook, 
Instagram, and Messenger. Keep in 
mind that some ads perform better on 
certain platforms. Something visually 
appealing and engaging might do 
better on Instagram. However, your main 
customers may not be on Instagram 
enough to make it worth your while. 
Something funny and witty might perform 
better on Facebook. Testing and checking 
your ad statistics will help you figure out 
what works best for you. 
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As you’re wrapping up creating your ad, make sure you check this box. 
Estimated Daily Results and Payment Summary help you make sure 
you’re happy with how your ad is expected to perform. 

Finishing off your ad If the amount of people reached isn’t 
high enough for your liking, try to 
broaden your audience. If it’s too many 
people, try to narrow it down. Always 
check the price tag before hitting the 
Promote Now button. 
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As your campaign goes on, you need to check in on how it’s performing. 
In your Facebook Business Suite Dashboard on the left side menu, you will 
see three horizontal lines next to “More Tools.” Click on it. 

View results and tweak accordingly From the options select Ads Manager. 
From Ads Manage, you can view the 
progress of all your campaigns and how 
they’re performing. 
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We hope you enjoyed Facebook for Your Contracting Business. If you 
want to learn more about how Hearth can help your business grow visit 
gethearth.com.

SOLO is a sales conversion platform that specializes in creating dynamic, 
customizable proposals for both roofing and solar services. To learn 
more contact: 

David Wilson, VP of Sales
(801)866-5390 
david@gosolo.io

Facebook for Your 
Contracting Business
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https://www.facebook.com/business/help

