
Every online retailer wants to constantly increase its 
sales. But as your online success increases, so do the 
new challenges that materialise. 

Lyco Group, established in 1995, has grown into the 
UK’s premier lighting company by maintaining a clear 
focus on providing the latest products at the best 
prices coupled with a level of customer service that is 
second to none. 

Protecting Revenue 
While Dramatically 
Growing Sales

FEATURING

Lighting Direct 2018 - 2019 vs. 2016 - 2017

Lyco Group & The Pixel: 
Partners since 2012

Transactions:

+36.45%

Revenue:

+47.77%

Ecommerce Conversion Rate:

+8.67%

In 2012, Lyco Group started working with Magento 
Commerce specialist The Pixel.  Since forming the 
partnership, the group has gone on to develop the 
enterprise into a brand that offers three separate 
websites supplying both D2C and B2B customers: 
Lyco, Lighting Direct and Online Lighting.

Working with The Pixel, Lyco Group migrated to 
Magento Commerce 2. The platform’s modern and 
modular architecture has empowered new functionality 
and provided unsurpassed flexibility. The move to 
Magento Commerce 2 has given the customisation and 
growth capabilities needed to make shopping journeys 
more engaging, with seamless and personalised 
customer experiences across all devices.

As a result, Lyco Group’s online sales continue to soar 
year-on-year.



Using advanced machine learning and drawing on a comprehensive network producing data 
representing more than £75 billion in annual transactions, Signifyd’s Commerce Protection 
Platform is able to automate the order review process, eliminate false declines and provide 
Lyco with a simple ship/don’t ship decision.

All approved orders come with Signifyd’s chargeback guarantee, shifting liability for fraud 
away from Lyco.

Since implementing Signifyd, Lyco’s order review process is now fully automated, meaning 
fulfilment decisions are given instantly and the IT team is free to concentrate on core 
operations once again. By trusting order review to Signifyd, Lyco have experienced an 
increase in approval rate of 6% and are fully protected against fraud chargebacks.

With the success of double-digit sales growth and increased order volume, came an increase in fraud 
pressure and monitoring.

As Lyco’s online revenues continued to grow, it became clear that its legacy order review workflows had not 
scaled at the same rate. A heavy reliance on manual review was in danger of harming approval rates and 
fulfilment times. The increasing manual review workload required the IT team to consistently work out of 
hours to meet customer delivery expectations.

Lyco needed to upgrade the fraud protection and manual review process that they had been relying on. 
With their new growth, they needed to improve efficiency and free up the IT and Support resources they had 
been dedicating to fraud review. 

Working closely with Signifyd, Lyco was able to fully automate the order review process, increase approval 
rates and improve operational efficiency across their online storefronts. Not only did Signifyd’s Revenue 
Protection and Abuse Prevention solutions allow Lyco to speed up fulfilment time and improve customer 
experience, but it also freed up IT resources to focus on the development of three brand new websites.
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