
Recent Industry Performance 

According to Electrical Wholesaling (“EW”), 

during 2022, participants in the electrical 

distributors industry faced an assortment of 

market conditions that impacted sales, which 

will likely continue into 2023. For instance, 

while the construction market performed well 

in 2022, distributors also had to deal with 

trickier issues such as rising costs and supply 

chain delays. Still, in its “2023 Market Planning 

Guide,” EW estimates that, in 2022, electrical 

distributors’ sales grew by approximately 

9.7%.  

Similarly, Christian Sokoll of DISC Corporation 

(“DISC”), a provider of sales forecasts and 

related market data for the electrical 

wholesaling market, estimates that 2022 sales 

by electrical distributors increased, totaling 

$136.6 billion, up 11.0% from 2021. Like EW, 

Sokoll alludes to the fact that not all of the 

year’s sales gains were due to demand. 

Indeed, he specifically states that a 16.0%  

year-over-year price increase “contributed 

significantly” to 2022’s returns.  

To be sure, higher prices for electrical 

products did have an impact on distributors’ 

sales during 2022. The most recent  

EW/Vertical Research Partners (“VRP”) survey 

concludes that electrical distributor sales 

increased 6.7% on 3.5% volume growth and 

3.2% price growth during the fourth quarter 

of 2022. According to Electrical Marketing, 

price inflation was responsible for about 

50.0% of distributors’ revenue increases 

during this time period. Meanwhile, EW’s 

“2023 Market Planning Guide” reports that, 

while year-over-year price increases for 

electrical products decelerated as 2022 came 

to an end, they still remained near record 

highs. In fact, Electrical Marketing’s monthly 

“Electrical Price Index” for December 2022 

was higher on both a month-to-month 

(+1.2%) and year-over-year (+10.4%) basis, 

reaching its highest year-over-year reading 

since August 2022 as well as its highest 

monthly increase since April 2022.   

Nevertheless, the National Association of 

Electrical Distributors’ “Expected Sales 

Growth Index” for the fourth quarter of 2022 

rebounded to 3.51, up from 3.40 in the third 

quarter of 2022. In other words, despite any 

concerns they may have had regarding the 

outlook for the industry in 2023, the typical 

responding distributor anticipated that sales 

would grow in the range of 4.0% to 10.0% 

during the next 12 months.  

...in 2022, 

electrical 

distributors’ 

sales grew by 

approximately 

9.7%. 



Despite this positivity, Nick Lipinski, an analyst for VRP, 

noted, “While some distributors continued to see strong 

underlying momentum and an active quoting environment, 

signs of a slowdown are mounting…Cancellations were not 

widely reported but have begun to creep in.” Lipinski 

concluded, “Overall distributors are not expecting any major 

declines, although some reported ‘small domino effects.’ 

But the tone continues to sound cautious.” 

Like many other electrical distributors, both WESCO and 

Rexel faced some market challenges in 2022, but they were 

also able to take advantage of the positives the market had 

to offer in order to achieve positive results for the year: 

• WESCO – WESCO reports that, during the company’s 

fourth quarter, ending December 31, 2022, net sales 

were $5.6 billion, up 14.6% from $4.9 billion in the 

fourth quarter of 2021. In addition, operating profit was 

$381.8 million for the quarter, up from $220.3 million in 

the fourth quarter of 2021, a gain of $161.5 million, or 

73.3%. Meanwhile, operating profit as a percentage of 

net sales was 6.9% during the fourth quarter, versus 

4.5% in the fourth quarter of 2021. Further, the cost of 

goods sold in the fourth quarter of 2022 totaled $4.3 

billion compared to $3.8 billion in the fourth quarter of 

the prior year, while gross profit was $1.2 billion in the 

fourth quarter of 2022, up from $1.0 billion in 2021. As a 

percentage of net sales, gross profit was 21.9% and 

20.8% for the fourth quarters of 2022 and 2021, 

respectively.  

 When looking at 2022 as a whole, net sales were $21.4 

billion for the year ending December 31, 2022, up 17.6% 

compared to $18.2 billion during the year ending 

December 31, 2021. WESCO also saw record operating 

profit of $1.4 billion in 2022, up from $0.8 billion in 

2021, a gain of 79.3%. Operating profit as a percentage 

of net sales also rose, registering 6.7% in 2022, versus 

4.4% in 2021. Meanwhile, the cost of goods sold in 2022 

increased $2.4 billion in 2022 to $16.8 billion, and gross 

profit was up from $3.8 billion in 2021 to $4.7 billion in 

2022. As a percentage of net sales, gross profit was 

21.8% in 2022 compared to 20.8% in 2021. WESCO 

indicates that gross profit as a percentage of net sales in 

both the fourth quarter and  2022 as a whole reflects 

the company’s focus on value-driven pricing and the 

pass-through of inflationary costs, along with the 

continued momentum of the company’s gross margin 

improvement program and higher supplier volume 

rebates as a percentage of net sales. Notably, the 

Electrical & Electronic Solutions (“EES”) segment—one 

of WESCO’s three business segments—reported net 

sales of $8.8 billion for 2022 compared to $7.6 billion for 

2021, an increase of 15.8%. In addition, the EES 

segment’s organic sales for 2022 grew 17.3%. WESCO 

notes that the year-over-year increase in organic sales 

for EES reflects price inflation, growth in the company’s 

industrial, construction and original equipment 

manufacturer businesses, as well as the benefits of cross 

selling and secular growth trends. Further, while supply 

chain constraints had a negative impact on sales in both 

2022 and 2021, WESCO reports that “these pressures 

have begun to moderate.” According to John Engel, 

WESCO’s Chairman, President and CEO, “I am confident 

2023 will be another transformational year with 

additional advances in our digital capabilities, strong 

topline growth, continued margin expansion and record 

free cash generation to support our capital allocation 

priorities.” Engel says he anticipates that WESCO will 

record mid- to high-single digit sales growth in 2023. 

• Rexel – According to France-based electrical distributor 

Rexel, during the company’s fourth quarter of 2022, 

sales were $5.8 billion, up 17.8% year-over-year on a 

reported basis and up 12.3% on a constant, same-day 

basis. The company’s same-day sales growth benefited 

from a boost in electrification in four product 

categories—solar, electric vehicle charging 

infrastructure, HVAC and industrial automation—which 

grew by about 30.0% during the quarter. In North 

America, Rexel’s fourth quarter 2022 sales totaled $2.4 

billion, an increase of 10.2% year-over-year on a 

reported basis. In the U.S., Rexel’s sales rose 9.4% year-

over-year driven by robust demand in the commercial 

and industrial end-markets, which offset declining 

demand in residential markets. The largest sales gains 

were made in the Mountain Plains (+31.4% in the fourth 

quarter), Gulf Central (+24.3%), California (+24.3%) and 

Midwest (+20.0%). Meanwhile, sales increased 14.0% 

year-over-year in Canada.  

 



 Moreover, with regard to 2022 as a whole, Rexel 

reported sales of $22.4 billion, a gain of 27.3% from 

2021 on a reported basis and 14.1% on a constant,  

same-day basis. Rexel’s full-year 2022 sales benefited 

from the acquisitions of Mayer and Horizon Solutions in 

the U.S. and Trilec in Belgium, which helped offset the 

divestment of businesses including Rexel Spain and 

Portugal. In North America, Rexel posted full-year sales 

of $9.5 billion, a 16.3% increase year-over-year. In the 

U.S., Rexel’s sales were up 16.8% year-over-year, with 

the largest gains once again registered in the Mountain 

Plains (+34.5% for the year), Gulf Central (+33.8%), 

California (+20.6%) and Midwest (+20.5%). In Canada, 

sales grew 14.2% year-over-year. According to 

Guillaume Texier, Rexel’s CEO, “Rexel had another 

excellent year in 2022, performing above the upgraded 

guidance it provided in Q3 and confirming that Rexel can 

consistently deliver in terms of profitability, agility and 

resilience.” He adds, “We are entering 2023 with a solid 

platform to drive further growth, continuing to harness 

powerful and sustainable electrification trends [and] 

deploy our digitalization strategy…” For 2023, Rexel 

forecasts same-day sales growth of between 2.0% and 

6.0% and an adjusted EBITA margin of between 6.3% 

and 6.7%.  

Meanwhile, after taking into account the input of 

respondents to a survey conducted as part of EW’s “2023 

Market Planning Guide,” EW forecasts that sales for the 

electrical distribution industry will rise by 4.6% in 2023. Still, 

EW cautions, “A big challenge in developing a 2023 forecast 

is figuring out how much of any sales increase is due to real 

demand and how much is due to price increases.” 

In comparison, DISC’s Sokoll predicts that there will be a 

“recessionary environment” in 2023, as a result of which he 

anticipates that electrical distributors’ sales will decrease by 

7.5% from 2022. According to Sokoll, “The largest losses will 

be in the contractor vertical market with YOY reductions in 

electrical construction investments off -10%. We are 

forecasting demand weakness in industrial, institutional, and 

utility markets as well. We are projecting a rally starting in 

the fourth quarter of 2023 with returns to positive  

year-over-year results by Q3 2024 and Q4 2024.” 

Additionally, Sokoll expects that the Inflation Reduction Act 

of 2022 will “…position the electrical distribution community 

for great long term growth opportunities.” As a result, he 

says that although 2023 may present some challenges for 

industry participants, “[T]he long-term prospects for the 

electrical business remain strong.” 

Electrical Distributor Industry Trends/Drivers 

Trends and drivers currently impacting electrical distributors 

include the following: 

• The Construction Industry: A Tempered Outlook – 

According to Dodge Data & Analytics (“Dodge Data”), 

during 2022, total U.S. construction starts increased 

15.0% compared to 2021, reaching $1.1 trillion. Notably, 

the construction industry experienced plenty of 

positives in 2022, as seen by the growth in construction 

starts. Moreover, going into 2023, construction backlog 

is high, and some sectors that experienced major 

setbacks throughout 2020 and 2021 due to the  

COVID-19 pandemic—such as hotels and retail—look to 

be recovering. At the same time, however, labor 

shortages, elevated materials costs and supply  

chain snarls continue to challenge the  

industry. In addition, high inflation throughout 2022 

caused the U.S. Federal Reserve (“Fed”) to raise  

interest rates several times, which impacted the 

construction industry as a whole and is having an 

outsized impact on the residential construction market.  

 

Looking to 2023, Dodge Data projects that total 

construction starts will remain flat at $1.1 trillion. 

Richard Branch, chief economist for Dodge Construction 

Network—an umbrella brand which combines Dodge 

Data with the Blue Book Network—notes that one of the 

overarching concerns for the performance of the U.S. 

construction industry going into 2023 is the possibility of 

a recession due to the fact that inflation is at its highest 

level in 40 years. However, for a variety of reasons—

including the Fed’s decision to aggressively raise interest 

rates throughout 2022 in an effort to combat high 

inflation—Dodge Data’s forecast assumes that the U.S. 

will narrowly avoid a recession. Still, Branch indicates 

that many construction sectors may “feel recessionary” 

in 2023. While the construction industry’s performance 

will likely be tempered moving forward, analysts 

indicate that the industry’s strong backlog should help 

support the construction market through the year. 



 With regard to specific sections of the construction 

industry: 

 Residential Construction – Dodge Data indicates 

that residential construction starts fell 3.0% in 

2022, reaching $414.5 billion. Specifically,  

single-family starts were down 13.0%  

year-over-year, while multifamily starts 

increased 25.0%. At the same time, the National 

Association of Home Builders (“NAHB”) reports 

that, during 2022, total housing starts reached 

1.55 million, a 3.0% decrease from the 1.60 

million housing starts recorded in 2021. Broken 

down further, the NAHB says single-family starts 

totaled 1.0 million in 2022, down 10.6% from 

2021, while multifamily housing starts were up 

15.1% year-over-year. 

 Moving forward, according to Dodge Data, total 

residential construction starts are projected to 

increase by 0.4% in 2023, with single-family 

housing starts down 0.1% and multifamily 

housing starts up 1.4%. Meanwhile, according to 

the NAHB, housing starts are forecast to decline 

by 16.3% in 2023, with single-family starts down 

16.0% and multifamily starts down 16.7%. 

“Housing demand is weakening,” says Danushka 

Nanayakkara-Skillington, assistant vice president 

for forecasting and analytics at the NAHB. 

 Nonresidential Construction – Nonresidential 

construction starts increased by 38.0% in 2022, 

reaching $414.9 billion, according to Dodge 

Data. More specifically, institutional starts rose 

19.0%, commercial starts grew 25.0% and 

manufacturing starts were up 185.0%. 

 With regard to the outlook for 2023, Dodge 

Data projects that total nonresidential 

construction will fall by 10.1%. Commercial 

construction starts are projected to drop by 

3.0% with specific segments seeing the 

following pattern: retail construction, up 4.1%; 

warehouse construction, down 10.2%; hotel 

construction, up 2.5%; and office construction, 

down 0.6%. According to Branch, “We know the 

hotel sector is recovering, but office continues 

to be weak.” In addition, Dodge Data suggests 

warehouse construction, which boomed in 

2022, will trend downward in 2023 due to the 

fact that Amazon—which comprises 16.0% of 

total warehouse construction—is pulling back 

on construction of its distribution centers. 

Meanwhile, the education and healthcare 

markets are returning to their pre-pandemic 

pace, says Branch. While total institutional 

construction starts are anticipated to remain flat 

in 2023, education construction starts are 

forecast to increase by 5.4% and healthcare 

construction starts are projected to rise by 

13.7%. Further, manufacturing construction 

starts are forecast to be down by 42.7% in 2023. 

However, Branch notes that the value of 

manufacturing starts in 2023 is projected to be 

very strong by historical standards. Indeed, if 

not for the 185.0% increase in manufacturing 

construction starts that took place in 2022—due 

to the onshoring of chip manufacturing plants 

which was incentivized by both the CHIPS and 

Science Act as well as the Inflation Reduction 

Act—manufacturing construction would be 

seeing a record number of starts in 2023. 

 At the same time, the American Institute of 

Architects (“AIA”) has a more optimistic view of 

the nonresidential construction market going 

into 2023. In a January 2023 forecast, the AIA 

anticipates that construction spending will 

continue to grow in 2023, albeit at a more 

moderate pace. According to the AIA’s 

Consensus Construction Forecast Panel 

(“Panel”)—which is an average of the forecasts 

issued by eight leading economists—total 

nonresidential construction spending is 

projected to increase by 5.8% in 2023, with 

specific construction segments recording the 

following pattern: total commercial 

construction, up 2.6%; office construction, down 

0.5%; retail and other commercial construction, 

up 3.0%; hotel construction, up 9.5%; total 

industrial construction, up 15.1%; total 

institutional construction, up 4.1%; health 

construction, up 5.5%; education construction, 



up 3.0%; religious construction, down 0.4%; 

public safety construction, up 4.9%; and 

amusement and recreation construction, up 

5.3%. 

• Residential Market Slowing for Distributors? – According 

to EW, single-family construction is predicted to be the 

slowest market for electrical distributors “…over the 

next year or two, as sky-high interest rates, affordability 

issues and lack of buildable lots in many popular 

markets are pummeling homebuilders.” Although the 

market for multi-family construction was stronger than 

the single-family market in 2022, up 15.1% according to 

the NAHB, the firm anticipates that multi-family 

construction will also decline in 2023, dropping by 

approximately 16.7%. 

• The “Hottest” Markets for Electrical Distributors – 

Analysts report that, in early 2023, the “hottest” 

markets for electrical distributors will be related to 

manufacturing. More specifically, The Electrical 

Distributor (“tED”) reports that spending on “computer, 

electronic, and electric manufacturing” factories (such 

as semiconductor fabrication plants), transportation 

equipment facilities (such as automobile assembly—

including electric vehicles—and parts plants) and food/

beverage/tobacco plants is forecast to grow in 2023. tED 

notes, “Another promising category of manufacturing 

plants relates to renewable energy. Factories that 

produce solar panels and their components in the 

United States instead of China or Southeast Asia are 

getting a boost from tariffs and from tax incentives 

included in the Inflation Reduction Act…”  

• Long Lead Times for Products – Electrical distributors are 

at odds with a snarled supply chain. For instance, Laura 

Hodges, vice president of pricing and purchasing at S&P 

Global Market Intelligence, says that, as a result of the  

Russia-Ukraine war, “We are starting to see some 

European production move offline because of the 

inability to secure sufficient energy and its higher cost.” 

Further, China’s “no COVID” policy resulted in closed 

production plants which led to shortages; this is of 

particular importance to the electrical components 

sector, with its reliance on Chinese sourcing. Also, in the 

U.S., there is a shortage of warehouse space at ports 

and a shortage of truck drivers to move products. These 

are just some of the problems that resulted in long lead 

times for products sold by electrical distributors. Indeed, 

the EW/VRP study found that, as 2022 came to an end, 

the time it took for suppliers to have some electrical 

products ready to ship continued to be extremely long. 

In fact, when asked to comment about lead times, one 

respondent told EW/VRP, “I don’t even count things in 

weeks anymore, it’s months.” Another respondent 

lamented, “OEMs can’t even give us a ship date, and if 

they do it’s a guess.” According to VRP’s Lipinski, “We 

are still clearly years away from returning to  

pre-pandemic service levels and some distributors 

express doubt that we ever will. Switchgear lead times 

remain eye-popping (100-plus weeks in some cases). 

PLCs and metering products also continue to be very 

tight. We continue to hear about availability issues with 

nearly all of the major OEMs including ABB, Eaton, 

Rockwell, Siemens and Schneider.” Interestingly, a few 

survey respondents reported that lead times had 

improved somewhat during the fourth quarter; in 

response, Lipinski said, “[W]e suspect to some degree 

this reflects distributors becoming accustomed to the 

'new normal.’” In response to long lead times, some 

electrical distributors say that, when pricing jobs, they 

take into account the fact that the product may not 

come in on time and they may have to look for it 

elsewhere if that occurs. According to Chad Nienhuis, 

general manager of A+ Lighting Solutions (Grand Rapids, 

MI), “[R]ather than quoting something that is incredibly 

unique and without other options if there’s a hiccup, we 

try to quote something that’s more readily available 

from other sources if needed.” 

• Copper Prices Fall But Slowly Rise Once Again – Investing 

News Network reports that copper began 2022 trading 

at $9,720.50 per ton (“/ton”) on the London Metal 

Exchange (“LME”), and it remained above the  

$9,500/ton threshold for the entire first quarter. During 

the second quarter, the highest price came early in 

April, when copper changed hands for $10,469/ton. 

However, a supply picture that fell short of expectations 

drove prices down by more than $2,000/ton by the end 

of the period. In the third quarter, pessimistic demand 

expectations dominated copper markets amid growing 

fears of recession and rising concern about China’s need 



for copper in light of the country’s continuing COVID 

lockdowns. Even in spite of production disruptions in the 

top two copper-producing countries—Chile and  

Peru—prices ended the third quarter down, at  

$7,560/ton. Then, during the fourth quarter, copper 

prices on the LME began to slowly increase, breaking 

the $8,000/ton mark and hovering around that level 

during much of December. As 2022 came to an end, 

copper was trading at about $8,402/ton. In addition, 

Mining.com reports that, during January 2023, “A rapid 

softening in the dollar and hopes of revived demand in 

China after it lifted coronavirus controls” drove copper 

prices over $9,550/ton on the LME. Dan Smith, head of 

research at Amalgamated Metals Trading, suggests, 

“Short term, I think you have to be moderately bearish 

[on copper prices].” Nevertheless, he predicts that 

copper prices will end 2023 above $10,000/ton. “China’s 

going to come back strongly; we just haven’t felt it yet,” 

he predicts. 

 Recent M&A Trends for Electrical Distributors 

According to EW, 2022 was “one of the busiest acquisition 

years in recent memory” for the electrical distribution 

industry. In fact, EW and Electrical Marketing note that 

there were more than 30 M&A deals between electrical 

distributors during the course of the year.  

The trend continued into early 2023; on both January 4th 

and 5th, Sonepar announced M&A deals. On January 4th, 

Sonepar’s U.S. subsidiary, Springfield Electric, acquired HOLT 

Electrical Supply, a full-line distributor of electrical products 

and services to residential and commercial customers. 

Headquartered in St. Louis, MO, with 80 associates and eight 

total locations, HOLT recorded an estimated $75.0 million in 

sales revenue during 2022. According to tED, “[T]his 

acquisition springboards Springfield into one of its key 

strategic growth markets.” On January 5th, Sonepar’s U.S. 

subsidiary, Codale Electric, acquired NEDCO Supply. A  

privately-owned business located in Las Vegas, NV, since 

1982, NEDCO Supply is a full-line distributor of electrical 

products and services to residential and commercial 

customers. NEDCO’s sales revenue totaled more than 

$180.0 million in 2022. “NEDCO Supply will strengthen 

Codale’s position in southern Nevada, increasing its 

coverage in an area experiencing great growth,” says Rob 

Taylor, president of Sonepar North America. 

Further, on January 5, 2023, Rexel acquired Buckles Smith 

Electric Company (“Buckles Smith”), with six locations in 

Northern California. A recognized industrial automation 

player and authorized reseller of Rockwell automation 

solutions, Buckles Smith reinforces Rexel’s expertise, 

footprint and customer relationship capabilities in the San 

Francisco Bay area. The combination of both companies will 

allow them to accelerate development in a high growth and 

technology-oriented area. Subsequently, on January 17th, 

Rexel purchased the two branches of Lineman’s Testing 

Laboratories in Canada. According to tED, this will expand 

Rexel Canada’s footprint in the utility market with a set of 

services, products and solutions that will complement 

Rexel’s portfolio. Finally, on January 27, 2023, Rexel divested 

its operations in Norway to Kesko. tED indicates that Rexel’s 

activities in Norway were less profitable than desired and 

presented less possible strategic and value creation for the 

future.  

Notably, analysts indicate that there are numerous reasons 

electrical distributors may decide to enter into an M&A 

transaction. For instance, some are looking to make an 

acquisition that will enable them to enter a new geographic 

market in order to expand their business, while others want 

to merge with a larger distributor to take advantage of their 

resources. Additionally, there are electrical distributors that 

are getting ready to retire, either due to their age or their 

desire to take time to enjoy life following the worries that 

came along with the pandemic. 

In any case, following are several examples of the notable 

M&A deals that occurred during 2022: 

• In September 2022, Sonepar’s U.S. subsidiary signed an 

agreement to acquire Basin-River Electrical Supply, L.L.C. 

(“Basin-River”). The deal will allow Sonepar to expand its 

business in the Plaquemine, LA, market. Family-owned 

since 1981, Basin-River will be integrated into Sonepar’s 

Crawford Electric brand. According to Sonepar’s Taylor, 



“In the Louisiana region, Crawford operates four 

locations focusing on commercial and industrial 

segments. The Basin-River acquisition further builds 

Crawford’s presence with petrochemical, utility, and 

marine contractors.” 

• Also in September, a U.S. subsidiary of Sonepar 

purchased Professional Electric Products Co., Inc.  

(d/b/a “PEPCO”). According to tED, “With a strong 

presence in the state of Ohio, this acquisition offers 

Sonepar the opportunity to expand in the 6th largest 

electrical distribution market in the U.S.” Family-owned 

since 1968, PEPCO has 10 branches and 190 associates 

in Ohio and Pennsylvania. It recorded an estimated 

$300.0 million in sales during 2022. 

• In October 2022, The Winsupply Family of Companies 

(“Winsupply”) acquired Hydrologic Distribution 

Company (“Hydrologic”), with 12 locations serving 

plumbing contractors throughout the state of Florida. 

Collectively, the locations record approximately $250.0 

million in revenue. According to tED, since Winsupply is 

supported by six regional distribution centers around 

the U.S., it “…has the unique ability to provide each 

newly acquired location with timely product availability, 

not previously attainable.” Hydrologic will offer 

plumbing and lighting products. Notably, Hydrologic was 

the last in a number of acquisitions made by Winsupply 

during 2022. In August, Winsupply acquired First Source 

Electrical, a full-line distributor of commercial,  

multi-family, residential and low-voltage electrical 

supplies located in Houston, TX. Then, during July, 

Winsupply completed the purchase of Romar Supply 

(“Romar”), a wholesale distributor of mechanical and 

industrial PVF and steel fabrications. Romar has about 

100 employees and a 116,000 square foot facility, 

complete with a state-of-the-art fabrication shop in 

Irving, TX, as well as a secondary location in San Antonio, 

TX. Winsupply’s first acquisition of the year was made in 

April, when Winsupply purchased Williams Wholesale 

Supply, a plumbing and electrical wholesale distributor 

serving the Cookeville, Crossville and McMinnville, TN, 

markets with three locations. 

• On October 25, 2022, Sonepar’s U.S. subsidiary, 

NorthEast Electrical, entered into an agreement to 

acquire Rockingham Electrical Supply Company 

(“Rockingham”). Family-owned since 1954, Rockingham 

offers a full line of electrical products and services. 

Operating in Massachusetts, New Hampshire and Maine, 

Rockingham has 10 branches and over 100 associates. 

• Also in late October 2022, Warshauer Electric Supply 

(“Warshauer”), one of the largest independently owned 

electrical distributors in the U.S. with five distribution 

locations throughout New Jersey, announced that it had 

acquired Broadway Electric Supply in Woodbury, NJ. The 

acquisition will expand Warshauer’s footprint in 

southwest New Jersey. Founded in 1954, Warshauer is a 

family-owned business that also runs the Warshauer 

Tech and Trade schools training licensed electrical 

contractors, electricians and interior designers.  

• In November 2022, Crescent Electric Supply Company 

(“Crescent”), one of the nation’s largest independent 

distributors of electrical hardware and supplies, 

acquired Lowe Electric Supply Company 

(“Lowe”). According to tED, “This deal allows both 

companies to provide customers with an increased 

breadth of services across their served industrial and 

construction business segments. The combined entity 

also enables customers to benefit from more products, 

services and solutions through an enhanced geographic 

footprint.” Lowe has 13 locations across Georgia and 

South Carolina. Prior to the deal, Crescent operated out 

of more than 140 branches in 26 states; however, it did 

not have operations in Georgia or South Carolina. 

Combined, the company will operate out of more than 

150 branches located in 28 states nationwide.  

• On November 4, 2022, WESCO announced completion 

of the purchase of Rahi Systems Holdings, Inc. (“Rahi”), a 

leading provider of global hyperscale data center 

solutions. The final purchase price of $217.0 million 

represents approximately 7.5x Rahi’s projected trailing 



12 months adjusted earnings before interest, taxes, 

depreciation and amortization as of September 30, 

2022. Rahi serves the full lifecycle of data center 

solutions by helping its customers manage and simplify 

technology. With this acquisition, WESCO will combine 

Rahi with its Communication and Security Solutions 

strategic business unit. “Rahi’s extensive services 

portfolio strengthens our leading data center solution 

offerings for our global customers,” says Engel. “This 

acquisition, the first since the transformational 

combination of Wesco and Anixter, highlights our 

continued investment in the high growth data center 

segment and further expands cross-sell opportunities 

across our company.” 

• During December 2022, Graybar, a leading distributor of 

electrical, communications and data networking 

products, completed an acquisition of CX Connexion, an 

electrical distributor based in Buffalo Grove, IL, that 

serves construction, commercial, institutional and 

industrial customers, with specialized capabilities in 

lighting and equipment design. The company, founded 

in 2007, operates two locations in the Chicago area. As a 

subsidiary of Graybar, the company will continue to 

operate under the CX Connexion name with the same 

leadership team, employees and suppliers. “We are 

excited to welcome the CX Connexion team to Graybar,” 

says Kathleen M. Mazzarella, chairman, president and 

CEO of Graybar. “With its positive reputation and 

extensive service capabilities, we believe the acquisition 

of CX Connexion provides a solid foundation for 

accelerating our growth in the Chicago market.” 



Notable Closed M&A Transactions 
Year             

Closed   Target   Acquirer   Distribution Category 

    Name:   Name:     

2023  Buckles-Smith Electric Co.  Rexel USA, Inc.  Operates as an electrical distributor 

2023  YESCO Electrical Supply, Inc.  Schaedler Yesco Distribution Inc.  Wholesale electric parts for contractors 

2023  ErieTec, Inc.  Purvis Industries Ltd.  Distributes mechanical and electrical motion control products 

2023  Philcor TV & Electronic Leasing, Inc.  Codale Electric Supply, Inc.  Electrical products 

2022  Arrow Terminal LLC  Federal Marine Terminal, Inc.  Distributor of electrical, industrial, and maintenance supplies 

2022  Lab Development, LLC  Graybar Electric Company, Inc.  Distributes electrical equipment 

2022  Vanderhoof Electric Supply, Inc.  Green Mountain Electric Supply, Inc.  Wholesaler and retailer of electrical supplies 

2022  Lowe Electric Supply Company  Crescent Electric Supply Co., Inc.   Provides electrical products and services 

2022  Wiseway, Inc.  CID Capital II, Inc.  Distributes electrical, plumbing, and lighting supplies 

2022  Challenge Technology, Inc.  Bogey Free, LLC  Distributes electrical power systems 

2022  Tower Fasteners Co., Inc.  All Integrated Solutions  Electrical hardware supplier 

2022  Walker Industrial Products Inc.  Graybar Electric Company, Inc.  Distributes electric components and factory automation solutions 

2022  Advanced Electrical & Industrial Supply  World Electric Supply, Inc.  Distributes electrical products 

2022  First SOURCE Electrical  Winsupply Inc.  Distributor of various electrical products 

2022  Phyl-Mar Electrical Supply  City Electric Supply  Electrical products 

2022  Valley Electric Supply  Rexel  Electrical products 

2022  Kansas City Electrical Supply  Elliott Electric Supply  Electrical products 

2022  Williams Wholesale Supply  Winsupply Inc.  Plumbing and electrical distributor 

2022  W.A.Bragg & Company, Inc.  Plumbing Distibutors, Inc.  Distributes electrical plumbing supplies 

2022  Wiliams Electrical Supply  Inline Electric Supply  Electrical products 

2022  Advance Industrial Devices Company LLC  Black Bay Energy Capital, LLC  Distributes electric motors and motor controls 

2022  Atlantic Electrical Supply Corporation  Encompass Supply, Inc.  Electrical products wholesaler 

2022  Winkle Electric Company  Rexel USA, Inc.  Electrical products - distributor of Rockwell Automation products 

2021  Caniff Electric Supply Co., Inc.  McNaughton-McKay Electric Company, Inc.  Electrical products wholesaler 

2021  Mid-Coast Electric Supply  Reynolds Company  Electrical products 

2021  Richard Electric Supply Company  Sonepar USA  Electrical products 

2021  Steven Engineering  Graybar Electrical Company  Distributor of automation, motion control and pneumatic solutions 

2021  Metro Electric Supply  Graybar Electrical Company  Electrical products 

2021  Topaz Lighting Corporation  Southwire  Provider of electrical fittings, components and lighting products 

2021  Engineered Fastener Company  Frontenac Company LLC  Electrical components distributor 

2021  Mayer Electric Supply Company, Inc.  Rexel USA, Inc.  Electrical products wholesaler 

2021  Soligent  City Electric Company   Solar electrical equipment 

2021  Stealth Aerospace, Inc.  Aircraft Fasteners International, LLC  Electrical products supplier to aerospace industry 

2021  Advanced Controls & Distribution, LLC  Connect-Air International, Inc.  Industrial electrical products 

2021  French Gerleman Electric Company  Agilix Solutions, LLC  Automation, electrical, power transmission, and safety products 

2021  Richmond Electrical Supply, LLC  Cape Electrical Supply, LLC  Electrical products 

2021  HCA Distributing  Volutone Distributing, Co.  Electrical products 

2021  Houston Wire & Cable Company  Omni Cable Corporation  Wire and cable products 

2021  Shanor Electric Supply, Inc.  NOCO Energy Corp.  Lighting and lighting control products 

2021  Assets of Mid-West Electrical Supply, Inc.  Van Meter, Inc.  Automation, datacomm, electrical, lighting, and power transmission products 

2020  HD Supply Holdings, Inc.  The Home Depot, Inc. (NYSE: HD)  Electrical products 

2020  Foley Group, Inc.  Convergence Partners, Inc.  Lighting and electrical equipment 

2020  Assets of Titan Wire & Cable, LLC  Monroe Engineering, LLC  Wire and cable products 

2020  Chelsea Lighting   Kinzie Capital Partners  Lighting and lighting control products 

2020  Baynes Electrical Supply   Granite City Electric Supply  Electrical and lighting products 

2020  Crescent Electric's Bronx, NY Location  Long Island Electrical Distributing   Electrical products 

2020  Rexel's Pittston, PA & Johnson City, NY Locations  Schaedler Yesco Distribution Inc  Electrical products 

2020  Anixter International Inc  WESCO   Network & security, electrical & electronic, and utility power products 

2020  Galco Industrial Electronics, Inc  AEA Investors  Electrical control, automation, and motion products 

2019  Frost Electric Supply Company  CED  Electrical supplies 

2019  NABCO  Greenbriar Equity   Circuit breakers, fuses, motor controls, and connects 

2019  Pittsburgh Wire and Cable Inc  TPC Wire & Cable Corp  Electrical wire and cable 

2019  BTC Electronic Components  Aircraft Fasteners International  Connectors and wire management products 



Publicly-traded Distributors of Electrical Products 

Electrical Distributor Index Performance vs. S&P 500 

The electrical distributor index has experienced significant gains off of its March 2020 lows and has consistently 

outperformed the gains of the S&P 500. Over the last three years, the electrical distributor index has increased 81.0%. 

Note: Valuation data as of 02/27/2023 

Sources: S&P Capital IQ and public data 

($ in millions) Enterprise % of 52- LTM Revenue Growth LTM Margins EV / LTM EV / NFY 

Company Value Wk. High Revenue EBITDA 1 Year 3 Years G. Profit EBITDA Revenue EBITDA Revenue EBITDA 

Fastenal Company    30,010       85.6%         6,981       1,780       16.1%         9.4%       46.1%  
     

25.5%          4.3x        16.9x          4.1x  
      

18.0x  

Rexel S.A.    10,413       96.6%      19,987       1,518       27.3%       10.8%       26.2%         7.6%          0.5x          6.9x          0.5x          6.2x  

WESCO International, Inc.    14,017       97.2%      21,420       1,671       17.6%       36.8%       21.8%         7.8%          0.7x          8.4x          0.6x          7.4x  

W.W. Grainger, Inc.    36,817       98.8%      15,228       2,441       16.9%         9.9%       38.4%  
     

16.0%          2.4x        15.1x          2.2x  
      

13.9x  

 Median      96.9%   $ 17,607   $  1,725       17.3%       10.3%       32.3%  
     

11.9%          1.5x        11.7x          1.4x  
      

10.6x  

 Mean      94.6%   $ 15,904   $  1,852       19.5%       16.7%       33.1%  
     

14.2%          2.0x        11.8x          1.9x  
      

11.4x  




