
Making Social Media Safe

How can we control messaging in a viral age?



MEETING OBJECTIVES

At the conclusion of this session, you will: 

• Have a better understanding of what social media protocols 

are and how to set them up

• Learn common mistakes and how to avoid them

• Know how to use both the organization’s profile and personal 

accounts to positively boost your brand





WHAT ARE YOU AFRAID OF?

Seriously, what could possibly go wrong?



SOCIAL MEDIA DISASTERS

• Human error (People posting from the wrong account, awkward misspellings, 

etc.)

• Someone representing your organization says something that reflects poorly on 

your brand

• People catch you behaving badly

• Really bad decisions

• Disgruntled employees













POLICIES AND PREVENTION
Creating a policy that works for your organization 

• Internal and External

• Staff driven

• Monitoring? 

• Operate in good faith 



INTERNAL POLICIES
Keys to a good policy

• Restrictive vs Open

• Remember the six G’s of social media marketing 

• Winter is coming: Prepare in advance

• Prepare strong guidelines 







EXTERNAL POLICIES

• Employees are the best way to spread your brand

• Sometimes people lack filters

• Have you been on Facebook/Twitter/Instagram lately? 

• Hard to enforce but good guidelines to have

Why do they matter? 











EXTERNAL POLICIES

• Encourage staff to state who they work for when referencing work related materials

• Determine your line for posting at work: Who can? Who can’t? What can people 

post? 

• Lead by example 

What to remember 



COMMON MISTAKES

• Admin settings are IMPORTANT

• Response protocols need to be in place

• Try to monitor the conversation

• Don’t be overly restrictive 







Remember: Be gracious, accidents happen
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