“Your donor communications, bless
their hearts: Are they any good?”

DIY Audit

~ Tom Ahern ~




How we read direct mail
Step #1: The open or trash decision

XYZ Organization
W h O 9 123 Sweeping Street
¢ Your town, CT 01234
Me?

Ms. Jane Smith
567 Main Street
Your town, CT 01234

What?
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Who?
What?

Me?

Askl

How we read direct mail
Step #2: Do | really care?

Logo

[ Optional important message ]

Hook

Dear Ms. Smith,

If you’re like me, the sight of

Hoo

kids running around on stage in silly

costumes makes you giggle with

delight.

Sincerely,
Ms. Sincerity Champion, ED

PS: ytuytggygkigkygkygigikgy
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Askl

Who?
Askl



How we read direct mail
Step #3: What do you want me to do?

What? Y es! | want to support children’s community theatre in
my town. Here’s my tax-deductible gift of...

Email address
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Two distinct types of letter...

1. Acquisition (no gift yet)
2. Renewal (made a prior gift)
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1. Acquisition (reader is a stranger)
2. Renewal (an acquaintance)
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Acquisition letter ?s...

1. Who are you (your promise)?

2. What do you want?

3. Why should I trust you?
4. Why do you matter?

5. How do you relate to me?
6. What’s the rush?
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In an acquisition letter, you are
making your case to strangers.
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Reality check: Most people throw
away most of their non-personal
mall most of the time.

Keep your expectations low. And
personalize as much as you can.
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“Personalization” can include...

e The person’s name

e The pronouns “you” and “I”

* An audience attribute: “As a parent,
you know....”

o Geography: “As a resident of...”

e Hand-written touches
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FREMCH-AMERICAN SCHOOL
OF RHODE ISLAND 5 v Schoesl . T hspe
aening thisugh langage L gensider Mﬂ":\:r“ﬁ

e onkt be ThARL,

May 25, 2010
Dear Simone and Tom,
“Mom, are we there vel?”

My son Jeffrey said this several times during our very {irst Newport to
FASRI commute.

“No, not yet.” [ replied. But | was anxious too. Had I made the right
choice enrolling him in thia unique little French school close to an hour's
drive from home?

Fast forward three vears: je ne regrette rien! No regrets. Both of my
children now attend this amazing school.

My name is Betty Tully Cares, and I'm proud to be a parvent and a
Board member at FASRL I'd like to thank you for your support of FASRI this
year, and ['m writing to ask [or your help once again,

I have an exciting new challenge to share with you. A wonderful
group of FASRI donors has pledged to mateh vour gift towards
technology, dollar for dollar, up to a total of $4,500.

We're just $9,000 shy of eur final goal of $45.000 for technology this

year, FASRI still needs to veplace twelve more computers in the library and
provide technology training for teachers. Please help us reach our goal!

75 lohn Stragt «  Providence, RI 02206 »  fel 401.274.3325 = rax 401.455.3437 +  werwfasdi.arg

bonm ore Se ;m?m"ﬁﬂ

: |
Mz, Bimone Jovaux and My, Tom Ahern Hace 1'090-"'-‘5‘3—*9 :
10 Johnson Road Ol shai g Fase b
Foster, RI 02825 Susae 7 gl
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Renewal letter 7s...

. What did you do with my prior gift?

1
2. Are you grateful?

3. What do you want now?
4. Do you have proof?

5. Again: Who are you?

6. What’s the rush?
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“Does my stuff get
an A+ on the
'you’ test?”



Get yourself one of these
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N/

BOAFS & GIFLS CLUR
OF BENTUTHET
Crevs Messllor Place
Pawtuckar, RI (2850

Dear believer in the kids of

Pawtiitet. ..
Your newsletter is inside.
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We're so glad

we found you.
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Dear Jane Doe,
Welcome ... | hope.

I’m writing today to request the pleasure of your
acquaintance.

There’s a place reserved for you on The Rhode Island
Foundation’s mailing list ... but only if you agree and check,
“Yes, I’'m interested” on the enclosed reply card.

You’ll be in good company, that | can promise.

[etc.]
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@aven't yet made Sharp one hari writing to sincerely ask th.

.... Please consider makinirst gift today!
Since my treatmearned just how important donors are to Sharp.

Year after year, donors have helped Sharp build new facilities, buy new equipment, fund
scholarships, research, community outreach ... and more.

Whe ear the worst diagnosis i If¢ quickly appreciate why all those years
of donor sup matter.
ian ;@m. nsils are ful ncrd the doctor say. And that wasn't all od
wv and the roof outh.as well.

ready lost a year-because an earlier doctor, not at Sharp, had misdiagnose re-

thkat symptoms and :@w ome with a remedy from the drug store.

At Shas rushed into surgery immediately.

ight Imagine, it could have been a very, very bad scene f
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MICHIGAN ENVIRONMENTAL COUNCIL
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“Am | making a
promise?”



Nothing stops a
bullet like a job.

Homeboy Industries



Can 180 days
change a life?

.f

acceleratmg amerlca

Annual Re nrt
2007—2008
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Promises

~

A bigger endowment means discoveries come faster.

A bigger endowment means more improvement
better treatments, faster healing, and hope wherg there
wasn't hope before.

A bigger endowment means we will more guickly
penetrate the genetic and functional mysteries inside
today's incurable diseases and find relief.
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“Am | treating the
donor as our org.’s
superhero?”
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WE LIVE UNITED.

.
il i 2

g --'.:! 1 f T i A
*'1”' rmﬂ hﬂ‘

-,‘l.

F g
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= !1
B PR

2009-2010 COMMUNITY INVESTMENT REPORT

GIVE. ADVOCATE. VOLUNTEER.
LIVE UNITED.
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“We had intended to create
our own foundation and have it managed.
But our attorney said it would
cost too much.”

Tim and Tony wine deavwn 1o the Foundarion,
ey sary, beecause of our low administratree costs, our high rank
they could choose how their funds would be used.
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St. Jude’s welcome package

o #10 envelope: THANKS! Your St. Jude welcome materials
are enclosed.

» Personalized, one-sided letter (for $10 gift) gushes, “I’ve
just received the marvelous news — you’re the newest
member of the St. Jude family.” Marlo Thomas

e P.S.:“l know there are many worthy charities that ask for
your help. Please know how honored we are that you’ve
chosen to support the work of St. Jude.”

 Inserts: thank you from patient, thank you from parent,
small notepad, reply slip with a gentle ask for “extra gift”
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You, the Legend

ENDOW A SCHOLARSHIP IN YOUR WILL (IT’S EASY).

FREE HOW TO GUIDE:
leaveabequest.org
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You Helped Give Grace a Voice!

S Groarig B LG Sreldnoad Lnaie O Jik
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Wl T W | & Tewrm al i
;-::Fi“| Time it By with cacobral palsy, a form ol beas

larmian T alfecis P abity 10 Spasak

W el oon nuchiEnEEny 3590 BINCLIBGE 8N paChEGS 10 oMM neChie, - 33
Graoe's mom, Linda Winghl, “Commnsations wene 8 guissing game,”

Grace's Voice — and Pursonality — Emange
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PEECAUNES: Bl represont weords and pivites. WWnoen Orsss 1ouchos T fonsin, s dineod ~shasks™
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Donor-NEGLIGENT:
“We did this. We did

that. We were amazing.
Oh, by the way, thanks.”



Donor-CENTRIC:
“With your help, all

these amazing things
happened. And without
your help, they won’t.”



Merry Christmas
from the children , elderly and staff

Santa Maria!
Without you,

fhe loving work_
of our missions-would not be possible.
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THIS IS YOUR VICTORY!

Thanks to EMILY’s List members like you, in
the 2008 cycle we unseated some of the most
extreme Republicans in Congress and gained
strong Democratic majorities.

1 | NEW U.S. REPRESENTATIVES

Ann Kirkpatrick AZ D-o1

Jackie Speier CA | D22

Donor Comm Self-Audit | © 2009 Tom Ahern | WWW.AHERNCOMM.COM
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Dear <Salutation>,

As 2004 draws to a close, | wanted to share with you just what
a difference your decision to <paralSupport/continue>
Amnesty International Australia as <Paral donor type> has
made to many people around the world.

| feel very fortunate because in my travels | am able to meet
the people that you have helped, such as José Gallardo, who |
met at our last International Council Meeting in Mexico. José
was a former general in the Mexican army, who was arrested
and imprisoned simply for complying with the constitution of
his country.

Source: Sean Triner, Pareto
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“Am | showing
Impact?”



Donors don’t give to your
organization. They give
through your organization to:

e fix a problem they worry about;
e sustain or expand a solution they believe In;
e get more of what they’re interested In;
o feel like they’ve made a difference.
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They are not giving to this, at least not initially

Memphis Child Advocacy Center

Helping Victims
Become Children Again

They are giving to this
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« Abrickandaflag ... OR (2)

o “With that $1,000, we can train a person to
treat 80% of the illnesses in an entire village
for a year.” (123)

Source: Nick Fellers, The Suddes Group
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Association In Greatsr Sam Antonio offered parenting tips.

with
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It costs 51,000 1o hospitalize
& child in crisis for two days...

How can my $25 gift
make a difference? Vv,

Mantal health services aren’t cheap, ﬁ J
And ewvan when haalth plan benefits
cover Inpatient treatment, those reimbursameant
dedlars pay only for psychiatric and clinical
sarvices. Thare are so many things insurance just
won't pay for...
& haireuts and hairbrushes for children
wiho need halp leaming o groom
themsalvas
¥ books and inexpensive outings for
children who nead help leaming fo
wse their leisura time constructively
* sometimes extra clothing for & court-
committed child who may spand &0
days in our care sithout 8 parent to
bring a smile or 8 changs of
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- That’s how your 525 gift wall make a diffarence.
You don't have to be weaithy to have a practical,
everyday fmpact in the life af a child.
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7

Well
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“Am | talking about
accomplishments or
mere activities?”



This1s NOT an accomplishment.

.-—HH&‘C Unveils New L_ffe ;n:i‘ i
< Job Skills Resource

Elizabeth House in Hartford
Mercy Hope

Center at g pipp,
i d 7 ﬂi’mﬂg C
%;Tg:;afmw "“*’Hﬂremﬂmm:g on Friday, May 6, at s
mﬂsﬁﬁ:{m %Eﬁiﬁ for the mﬁbﬁ{fﬂn HS ¢
T2 projecy Wag on Hside g peyy| y

Tk,
b
: Made P G
E“’%* The "D Of profegior. ATt

+ ord’< T :
EToup o o essionale ¢, S Life apnd 1.n ﬂ

This Is merely an untranslated activity.
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Why would donors care about any of
these? What Is your donor angle?

> 25th anniversary

> Average length of stay: 28 days
> 5 new hires In last year

> Served 118 adults, 136 children

0000000000000



Thank you, donors! You fusded this health promotion...anl we're sering great resulfs.

rds warking.

SOME OF THE STATISTICS REGARDING reproductive health care
for Rhode Islands rapidly growing Latina\population have
been less than rosy.

But PPRIs bilingual public health\campa\gn, Salyd Entre
Armigas, paid for with gifts from the Paxtnership Foupdation

- v T
Accomplishment stories
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“Am | telling stories

of adversity, triumph,

and reversed fortunes

(1.e., taking my donor
on a journey)?”



Now playing In the
Theatre of My Forehead

The Anggglote

o .
b i
i




We have a 24-hour hot line.
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Why do we have a 24-hour
hot line?
Because violence against
women never sleeps.
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When she entered our 3rd grade,
she couldn’t spell “cat.”

At the end of the year, she could
spell “Tchaikovsky.”

09 Tom Ahern | WWW.AHERNCOMM.COM



No more chair-sleeping for Starship parents
Supporters provide much-needed parent beds
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Essence of storytelling:

Something happens



today > tomorrow
before > after
problem > solution
evil > good

Ahern | WWW.AHERNCOMM.COM
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He's been
gone seven

years.

But this is
the hour
he'll decide
to call us.

And ask us
to help him
go home.

Help
Missing
People
make
every
hour
count

Sponsor an
hour now >
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Great brands are “stories that are
never completely told.”

— Scott Bedbury
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“Do | tell people how
we are unique?”



What makes you different?

“We take citizens most likely
not to succeed, and we help
them to succeed.”

Director, Community College of RI
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Some wish
they could
stert life over.

Other S don’t
have a choice.

Problem/solution
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Educarion s one of the cornerstones of Friends of the
Children’s program. Studies have shown that studenis who
complete high school are dramatically less hikely to become

Source: Friends of the Children
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“Can readers easlly
sKim my stuff?”



Vogele’s eye motion study

Figure 30
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How you assume people see your newsletter

LLEGISLATIVE UPDATE

2003 Legislative Session:
Lean and Mean

The Wrap Up
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How people actually see your newsletter
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2003 Legislative Session:

Lean and Mean

The Wrap Up

Frvm il w0l W 200 Y i e S LS bl W
§ oomgmryg gl stomisd e ugrlcerSy oo

Donor Comm Self-Audit | © 2009 Tom Ahern | WWW.AHERNCOMM.COM 72



What do “readers” really see

o Artwork: 80 percent
* Photos: 75 percent

e Headlines: 56 percent
e Briefs: 31 percent

o Captions: 29 percent
e Text: 25 percent™

*This number is abnormally high, according to Poynter Institute researchers. They

tested prototypes rather than actual publications. Prototypes invariably produce
higher, more positive numbers than real publications. Source: Ann Wylie
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Readers read at 100 mph. The big check says, “Problem solved!”
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“Are my headlines
really headlines?”



This 1s not a headline. It’s simply big type.
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This 1s not a headline. It doesn’t tell me what
the story is about.

Donor Comm Self-Audit | © 2009 Tom Ahern | WWW.AHERNCOMM.COM 78



Donor Comm Self-Audit | © 2009 Tom Ahern | WWW.AHERNCOMM.COM 79



World Travelers

Wy Linad, By s piad by s, they o Tesvelnd e makad, Dlanad) aaad 'l:|lli. .H E:n mL' I.-Inm:_'

Furvw ymainl b ciines. lbor Lonsfon Paim, gl Hiog Ko sl jpeemryis] Siseoph .
el coanliklie. &m L E .'_I..'ll_llll.l_'h oy :"-:l'i'l :".LJJII.' II!Ill hiial el r{} Rl;_lc‘_l] 1rI'::

vl s, Wyl 1hetibs i |r'|.| S

ml
¥ baguad s i Whawir Boidais 10 b0 wVairsr | oy il i i |I-IIII|d-." I.|'|__|.-||| il
reat p Ot ...:-J i i Ehaviad Dewas roods v @ Bunberupd carpue whedoaals

brasssana. Dy smraned 3 famiy @i o [ Aadl s |||__ﬂ.a||||-|| s .a.'.':l [ Wik TE il

World-Class Care

spudpm l..F:tll-!.. il hand ok el gerayvormi, b tmmfoirsd s somgag

great recognition:-..

LeTih I i & Lzl il il '\-'-l":.l il TS @l I.lll.'!. lini, ]lu'_i'
9 Fuiihi byiilkiinim | adsy wyli, g by v o] i e Dy jdvpasianii il (1

but Wh at S' .tlh‘e LuSt@lF'y- on ok basr puccoslolly baiihal o
i baryt i Feedrh ST fE¥ :_Ia.'lf-l (s thur bidg bigaalicy, scarmpas

sdir Thd saghiou chal vy rei i =y by alih Sl lIrII B [ v Dheg i

- I
1 Ligr bupw Dodad many woges fa e RIS ihen e digaly oi. g | Ravkd Licia b R
givat Bu ssnrmae o ehat penerveiry dhise b beon given e wn,” I o inicing, g

Fosstrninad 1theii beilasnw] I.f'll W II.'-'-I.- tan, Bam Mamded, MLE, wihea I?l.'.l |1IM [
e = F

ihaiitable ivine sl uitinsk £

ks fnni fflon mery bymel s, Wham il wm aevaenl. 5 preeraial] g airibe chamishlie
dadacrinn thes snducnl the s’ soner 1, b shs hefpand oo drvonady dhain

I s in ||l."|._|- ik

5 i ai g5 i ||'|.-h.|| livima ,""ulll.'.l."ﬁl dam] s Livey wih
spetrterly rusminer— et thid ihey we o fravd sl de spel thioe prandson,
| - FT ml.lllll.'d! th rrr willl sdesni Jhid s i dl m Ll Jpggana .'li,'lll..llr

g H_J.\.I- ol w1 1r.\_|.'.|.ll.
Bl aml Syl Livn sastvsy aiossd dbe glodss, Busl dhey O e h-l'h&ﬂ! =
sl claas hashh e, Thas pencrmaay will balp te oves el dhis liph-cpuley

v iambaaiale o sk i il bl II'F-III'I'III-’! P el b

Bl yemi wmiks] Bl etvbeiim b phaiia] gnliddeili i ] chaiinaky rrlll..l..i.i .“.r'-
wrmtant e $r of (ol Plumsing o 78176154,

Donor newsletters | Tom Ahern | www.aherncomm.com 80



Deck (sub-headline)

Would Marijuana Be OK by/
Prescription If You Didn’t Get High?

Painkillers Without Pleasure

N\

Headline

[In this case, the Wall Street Journal used 14
words to tell the tale -- short-winded for the
Journal, which averages more like 25-30
words for its headline/deck combos]
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“...after seeing your presentation, we put into
place many of the fundamentals you advocate
for a good donor newsletter. It’s working!
...we’ve more than doubled our gifts, and
they keep coming. The average gift size [from
the newsletter] Is almost twice as much as our
appeal’s average gift.”

-- Clovis Thorn, Director of Development, Drug Policy
Alliance; September 22, 2005
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“A good headline [has] enticing words,
good action verbs, the best possible
summary of what the content is about,
and, If possible, a surprise or ‘hook’ that
pulls us In.”

Dr. Mario R. Garcia, Redesigning Print for the Web
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“Do | promote trust?”
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If you have credibility-
builders, display them.

- Menden of...

%Huu nnuh%
Conservation Leadership for Armerica’s Future | &

Land Trust Alliance
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“Fundraising and efficiency facts...”
From the United Negro College Fund website

-- UNCF maintains a low cost ratio of only 17.6 percent of total revenues —
7.8 percent for administrative costs and 9.8 percent for fundraising.

-- Both The Non-Profit Times and The Chronicle of Philanthropy rank UNCF
among the top 10 charitable educational organizations in the country.

-- Approximately 92 percent of students attending UNCF member
institutions require financial assistance.

-- 59 percent of students attending UNCF member institutions are from

families with a gross income of less than $35,000 and roughly half of UNCF
students are from single parent households.
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Got testimonial?
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“Is my website ready
for donors?”



58% of donors say they
research a nonprofit online
before making a contribution.

Source: The Agitator’s 2008 DonorTrends Survey
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What’s in the middle of your home page?

* A Great Story, Ideally with a Photo. What's the best example you have that,
in an instant, explains the importance of what you do? What story and/or
photograph immediately conveys "This is why we do what we do" or "This is
why it matters so much™?

« A Solution to a Supporter's Problem. Your supporters look up to you as an
expert on your issues. If they are giving you money or other support, that
usually means they agree with your approach to solving problems in your issue
area. Bring your issue down to the individual, family, office, or neighborhood
level and position yourself as a helpful, supportive neighbor by publishing an
empowering how-to guide to solve a problem related to your mission.

* An Urgent Call to Action. What single thing do you want your supporters to
do right now? Sign up for an event? Volunteer? Donate $25? Ask your website
visitors to do it right there on your home page, emphasizing the results that
will come about when they do.

Source: Kivi Leroux Miller, 2010
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“Am | jargon-free?”
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Write like you’re writing to
your mum.

-- Richard Radcliffe, one of the world’s leading researchers
Into donor motivation
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We work with you to:

Create partnerships and initiatives that focus
attention on and mobilize giving for key
challenges facing our city... Collaborate with
community leaders to make change happen
whether as a donor or non-profit executive,
visionary or organizer. We support philanthropic
leaders In carrying out their work, reinforcing
their efforts by carrying out ours.
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We work™with you to:

Create partnerships @sd initigi#fes that focus
attention on and mobiliZpgiving for key
challenges facing oypfity... Sgllaborate with
community leagefs to make chan@g{happen
whether asgftonor or non-profit exeClgve,
visiong#/ or organizer. We support philantegopic
leg@iers In carrying out their work, reinforcing
their efforts by carrying out ours.
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The Loreto College Development [jargon] Office
plays an integral role [jargon] in linking all facets
[Jargon] of the Loreto community by working with
Its key networking [jargon] groups; Parents &
Friends, Class Representatives and Old Scholars.
This liaison [jargon] is vital as it ultimately
strengthens our community, enhances public
relations [jargon] and effectively markets our
College both internally [jargon] and externally

[jargon].
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“Do | make lots of
unburied offers?”
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Prince Alfred College
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This year, and forever, best friends

Grace I)f_'nmhile_{cL 1992) and
Doris Feldman (d. 1992) will help ...

finread the fillwosdehd | yninsured Hamden children suffering from eye and ear problems
e et early diagnosis and treatment. How can these good deeds continue
Febimas, it wemcgehong  Vear after year? Grace and Doris put charitable bequests in their wills.

A charitable gift in your will could easily be the most
important — and lasting — gift you ever make. Find out why.

______________________________________ -
. : e . S . 1 Youdon't have to be rich
| TO GET YOUR FREE, INSPIRING BOOKLET TODAY... | /0ot o el
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- HUNGRY

10-year-old peasant farmer proves

. You’re never too old... " HUNCRY

Offer -tunity

Ahern | www.aher



“Do | make It super-
duper easy to make a
gift?”



552-484-9007 {(mobile)
www.cctwincities.org

For 513, you can give someone in the Twin Cities a night in a shelter and a warm meal.

email footer (Tina Palmer, CFRE)
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(footer on every emalil)

Greenpeace relies almost entirely
on the support of individuals,
remaining independent of any
government or corporate money.
Please donate now If you can.
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For just 87c per day you can help stop the suillering of dogs Like Sange 300 days & year
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#1 reason people didn’t give
online, research said?

They didn’t know they could.
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“Am | utterly explicit
about what | want
someone to do?”
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Saint Ignatins’ College - Adelaide ihs

Educating the whole person

o

A Catlrelic, co-educational sciool conducted by the Jesnits E&fr{:{eﬂéfﬁﬂ

Development Office
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mEmbers of B community
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Saint natius’ College - Arejpa ihs

Educating the whole pers

p 1t - conducted by tie Jesnits {-.?*ﬂ Gloria
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« Our school’s future will depend heavily on
charitable bequests from you and others.
Are you ready to learn more?

e There are children we’d love to come here.
But they can’t afford it until we raise more
for scholarships. Are you ready to help?
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“Is my stuff rich with
emotional triggers?”



Emotion Rationality
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(Direct mail industry trade secret!)
Seven emotional triggers cause
people to respond to direct mail:

-- Anger

-- Exclusivity
-- Fear

-- Flattery

-- Greed

-- Guilt

-- Salvation
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“Do | Include great
big faces?”
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"&"}hpﬂ did being smart M

gET to bethis much fun2
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—SSEMNTIAL
'HAT'S WHY HE IS
iG BACK O5E
=5SUCH AS ‘5
-H JEFF VOLUNTEERS

Source: Friends of the Children

il o B,
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Studies show eyes attract eyes
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SEARCH THE SITE
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“Do | surprise my
readers ... or bore
them?”



& L

We need your support urgently to

KEEP
CRUELTY
HISTORY

To find out what you can do and
donate, please visit

www.league.org.uk.

IR CIRETARE . L
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Anything

New

Will Grab My Attention

(including the word “new™)
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Planned Parenthogd launches |)
chichew)condom bran

« Released fpr Valentine's Day under the trade
HreProper Attire™

. fashi-.:u n statement” condoms come in
choice of styles

for asramto provide the condom?

PLANNED PARENTHOOD HAS S-;}r.-u-_'mmu offer
wormen who are sexually active, stylish, andWwamt to pro-

tect their health: a line of attractively packaged condoms
called Proper Awrire,” FDA-approved and rigorously
lest quality assuramce.

Th ondom brand has
a remind-vour-man subtitle:
Required for Entry.”

“From the chic pack-
aging to the playful brand

TS
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From the President

When |i-:t|]i||j|;|.|.r|'| and Maud Booth founded
Yolunteers of America in March 1894, a reporter
asked them whar the organizaion would be doing.
Ballingron responded, “We will go wherever we are
needed and do whatever comes 1o hand.™

Thar vision sl rings true 11.|-|l.I:|.'. As the
changing vimes we live in have creared challenges
in all of our lives, the work of Volunteers of
America continues to meet the needs of people in
communities across our Commonwealth and this
Alan R. Garner el narion.

Thankfully, some things don't change. P'lease

This 1s NOT new
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Calls to 2-1-1 referral
helpline increase as
economic gloom
deepens for many in
Dutchess and nearby
counties

Distress calls expected
fo increase in deep
winter months

The mumbser of 211 helpline calls
comiipmes @0 rise cach year. In 2009 the
walls rome 1 5,71 7 in Dhulchesa Cioanty alons.

Ar the worst s et o come. The
deep wonier morths, Lasmary through
March. ssuadly draw the highod nurdsd of
2= -1 cafls i Dechoss Catingy,

Donor-supported 2-1-1: What it is

The 2-1-1 bedpline i a oollabommive
elort of ke Unitled Ways of Deichess,
Ciraspe, Py, Rockland, Sullivan,

Dutchess County calls
to 2-1-1 from 200§-2009

S ey ——

227

5 LRl daf L=l 3¢ Yo il

20058 2006 2007 2008 21009

Help from 2-1-1 by know kadgeable and
cAring call ﬂ'l'qf‘l-lﬂl'-li et oh sl thas
150 Mapguagpes amd i available from Sam
Ak B g, seven days 8 wesk, Asssstance for
the hesteng enpaimed s as silabde 54 mnell via
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Also “new-ish”

Words like secret, hidden, hints, tips,
update, private, confidential, mystery,

discover, unveil, expose,

reveal, divulge.

Phrases like "Did you know?", "Myths
and Facts," "Frequently Asked
Questions,” "Heard on the Blog."
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Ol Mty cheeck, payable to WGEH, Is enclosed.
[0 Phease charge my: O AMEX [ W54 OMC O DiSC

Here's my special Annual®ind contMsgiio -
O 530 05X O SXNXND Surprise us!

Accour Exp Dite

wgbh.org/annualfund

PLEASE RESPOND TODAY]
Mamber ID&: HAMAOSMROI001

Fleame ruaky airy seormaary comrclions below:
Ms. Ivanna Bettermail
MePherson Associates, [ne.

312 East King Street

Malvemn, PA 19355-2520

E-mail (see back);__<email pdifresss

PO B 53875
Boston, MA 52205 5475
gt g annul o

0000000000000000000000000000000000000
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Promise: When you
stop boring your readers
with predictable stuff,
your iIncome will go up.



“Do | Invite my
donors to a fight?”
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SAVE THE BAY.

WARRABANSETY BAY

DCRATE

HELP US HELP THE BAY
Make & Cranien

Membsribis
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GET COMMECTED!

Sgn ug for £ Y
[idlreerd dieret 10 vear
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