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THE PROBLEM

...leads to poor

Inadequate city outcomes
neighbourhood

What went data
wrong?

%

INADEQUATE DATA POOR CITY OUTCOMES

Uninformed
decisions are
expensive to fix

“1in5
apartments
in Melbourne
are vacant”

1. Kelly, J et al (2012), Social Cities, Grattan Institute
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OUR SOLUTION

Social Data for
Neighbourhoods

Since this presentation started...

64 million Q‘@’
<>‘,4,ooo,ooo,ooo

19 Million
Australians are
active Facebook

users,
that’'s 3 million more

than are enrolled to
vote.




How it works



Our product
suite

Get current information with (near) real-time data
Fast turnaround with insights in days
Actionable insights based on millions of data points

See change over time with time series reporting

Neighbourlytics Team



Neighbourhood snapshots
in dqys What’s happening?

Where people spend

time

What people value

and talk about

What’s popular

Collingwood, Melbourne



We’ve gathered
social data for
400+
neighbourhoods
and counting. °,

4
3 . ‘;‘
2.

Our CURRENT data portfolio (Nov 2018)



ways social data
can help improve
city-making

1. Places
2. Social Life
3. Experience



1 Places

“A thriving neighbourhood is
where communities have
access to everything they need
to support their physical and
mental wellbeing within walking
distance”

@lucindahartley
@neighbourlytics



I—_Iome Construction
businesses workers

Independent
shops

Bird
Watching
Parents
Group on
Tuesday

80%
Residents










Marina Bay Sands Chinatown






Nairobi CBD Kibera



Global Neighbourhoods Why Successful?

A critical mass of
activity

1700 Places




Place Assets

Strong destinations with
lots of choices.

60% Destinations




Public Spaces

Physical places people
are attracted to.

Highest Relevance

6% public space




2 Social Life
















Social Life

A Wlde range of Czﬁgoif‘?:r lei/gslgjn(guarter Ei?ﬂa[r),ijtrid
opportunities for

the

neighbourhood to

connect.

Average number of events per day

13 12 10



Social Life

Local Vaneoover et Comion”™
stakeholders

activating the

community

Average number of venues active each month:

134 137 126



3 Experience







Experience




Experience

Little Mountain Pelican Waters Buderim



Experience

Little Mountain Pelican Waters Buderim




Experience



What's Next?



Social Cities Benchmarking Project



Download the project preview...



Join us!

lucinda@neighbourlytics.com
www.neighbourlytics.com

@lucindahartley
@neighbourlytics



