NOVOSTI V ANALITIKI IN DIGITALNEM
OGLASEVANJU 2024

Hiter pregled od metrik do platform in medijev



ZIVIJO!



Kdo sem? M

= Denis Jakin, solastnik in direktor poslovnega razvoja W3B,
= vdigitalu ,uradno’ od 2007,
= PPC-jam Ze vsaj 12 let.
= W3B je agencija za digitalni marketing:
= druzbena omrezja (strategija, upravljenje, vsebine)
= spletno oglasevanje (Google Ads, Meta, Outbrain, mediji)
= vsebinski marketing, novicniki, SEO
= analitika, analize, digitalne strategije

= 10 strokovnjakov, 8 let na trgu, cca 1. mio prometa
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O cem bom govoril? ﬂ

= Merjenje in analitika: izzivi v digitalnem oglasevanju in pomembne posodobitve
= Benchmark: koliko stane klik in kakSen CTR je dober CTR

= Novosti: posodobitve v platformah in nekaj drugih novosti



MERJENJE [ ANALITIKA 2024



Izivi v digitalnem oglasevanju M

e 2021

— i0S 14 posodobitev (Apple) — posodobitev zasebnosti v iOS 14, ki zahteva, da aplikacije
pridobijo dovoljenje uporabnikov za sledenje njihove aktivnosti prek aplikacij in spletnin
mest tretjih oseb. (i0S ima trenutno 26 % trzni delez mobilnin operacijskih sistemov, dec.
2023, StatCounter)

« 2022

— Zakonodaja: ZEKom-2

— Zacetek prehoda na GA4 in opustitev Universal Analytics (UA)
« 2023

— Zakonodaja: GDPR posodobitev v Evropi, CCPA v Kaliforniji itd.
« 2024

—  Google Analytics 4 (UA bo z 29.1. 2024 prenehal obstajati)

— Google za drugo polovico leta napoveduje opustitev podpore za piskotke tretjin oseb v
brskalniku Chrome. (65 % uporabnikov, 2022, Statista)

— AdBlockerje uporablja vec kot 30 % uporabnikov



Pomembne posodobitve: Google oznaka

Website or App ( Google Tag Manager  § Google Analytics 4

GTM-XXXXXX example.com

( GTM-XXXXXX g—g Q Google tag -g_Q '_——_ Data Stream

Reporting - Events

- Y @ e»es e e .1 Events cooo

Google Analytics: Konfiguracijska oznaka GA4 je zdaj Googlova oznaka.
Oznake dogodkov GA4 ostanejo enake.



Pomembne posodobitve: Google oznaka

< .l Google Analytics

0 Use the Google Tag and Google Analytics: GA4 Event tag together to enable
measurement for Google Analytics 4. Learn more

e Google Tag

Load the Google tag associated with your Google Analytics strear
' Google Analytics: GA4 Event
o Send an event to GA4
Legacy

Google Analytics: Universal Analytics

o Send a hit to legacy Universal Analytics

Google Analytics: Classic

s Send a hit to legacy Google Analytics Classic

Pogled znotraj Google Tag Mangerja

Google Analytics: Konfiguracijska oznaka GA4 je zdaj Googlova oznaka.
Oznake dogodkov GA4 ostanejo enake.



Pomembne posodobitve: Google Ads

Ime Vrsta Opis = Nastavitve podatkov

Nastavi privolitev za posiljanje podatkov o uporabnikih

Googlu za namene oglasevanja. Ustvarjanje profilov za osebno prilagojeno
oglasevanje

ad_user_data niz

Nastavi privolitev za osebno prilagojeno oglasevanje.

Opomba: Ce onemogocite osebno prilagojeno Podatke o vasi dejavnosti v te] storitvi (kot so obrazci, ki

ogloéevonje s kodo oIIow_od_personolizotion_signcls, jih posljete in vsebina, ki si jo ogledate) lahko shranite in
o . bodo rezultati enaki kot &e bi zdruZite z drugimi podatki o vas (na primer podatki iz...
ad_personalization  niz bliali ad onalization. & t tavit X
uporabljali ad_personalization. Ce parametra nastavite z Ogled podrobnosti
nasprotujo¢ima si vrednostma, je osebno prilagajanje
onemogoceno. Ce Zelite upoStevati izbire uporabnikov, Privolitev (1 ponudnik) »

implementirajte ad_personalization.

Uporaba profilov za izbiro osebno prilagojenega
oglasevanja

Oglasevanje, ki vam je predstavljeno v tej storitvi, lahko
temelji na vasih ogla3evalskih profilih, ki lahko odraZajo
vaso dejavnost v tej storitvi ali drugih spletnih mestih ...

Ogled podrobnosti

Privolitev (1 ponudnik) ( )



Pomembne posodobitve: Facebook Conversion [
API

« Velika vecina spletnih strani Se vedno

uporablja Facebook Pixel (aka Dataset) S I
«  Zaradi sprememb v digitalnem okolju bo =
treba implementirati Conversion API
(bivsi Server-Side API) I
« Glavne razlike: - ——
— Facebook Pixel: & o > e i f
« Deluje v brskalniku uporabnika. o =1 == e
Customer Facebook’s

+ Sledi uporabnikovemu obnasanju na
spletni strani.

— Conversion API. Y
+ Deluje na strezniku. Customer’s
+ Sledi dogodkom, neodvisno od brcwser
brskalnika ali naprav.
« Facebook Pixel naj bi v te] obliki prenehal

obstajati. (Ni §e uradno potrjena
informacija) 10

server




Povzetek M

= Brez investicije v analitiko (interna oseba, zunanji izvajalec) se bo vase digitalno

oglasevanje spremenilo v ,ne-digitalno”: ocenjujemo, da smo dosegli ...



BENCHMARK ANALIZE CENE IN CTR OGLASEVANJA
NA PLATFORMAH META, GOOGLE IN OUTBRAIN



Facebook CPC za LINK CLICKS
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2021:

Average CPC: 0,24 EUR
Maximum CPC: 0,83 EUR
Minimmum CPC: 0,03 EUR
2022:

Average CPC: 0,23 EUR
Maximum CPC: 1,05 EUR
Minimmum CPC: 0,03 EUR
2023:

Average CPC: 0,17 EUR
Maximum CPC: 0,51 EUR
Minimmum CPC: 0,02 EUR

Podatki za Slovenijo,
2023 so samo do novembra.

Facebook CPC za LINK CLICKS



Facebook CTR in LINK CLICKS

2021:

Average CTR: 1,51%
Maximum CTR: 3,76%
Minimum CTR: 0,24%
2022:

Average CTR: 1,38%
Maximum CTR: 3,97%
Minimum CTR: 0,25%
2023:

Average CTR: 1,44%
Maximum CTR: 6,65%
1,51 1,38 144 Minimum CTR: 0,32%
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Podatki za Slovenijo,

2023 so samo do novembra.

Facebook CTR in LINK CLICKS



Instagram CPC za LINK CLICKS (FEED) m

2021:
Average CPC: 1,41 EUR
3500 3333 Maximum CPC: 10,83 EUR
Minimum CPC: 0,03 EUR
3000 2022:
2500 Average CPC: 1,32 EUR
' Maximum CPC: 33,33 EUR
20,00 Minimum CPC: 0,02 EUR
2023:
15,00 Average CPC: 0,21 EUR
10,83 Maximum CPC: 0,91 EUR
10,00 Minimum CPC: 0,03 EUR
500
]/4] 0103 ]/32 0,02 0,2] 0,9] 0,0S
! 2021 2022 2023
B CPC mean mean MECPC max mean B CPC min mean

Podatki za Slovenijo,

2023 so samo do novembra.

Instagram CPC za LINK CLICKS (FEED)



Instagram CTR za LINK CLICKS (FEED)

For 2021:
Average CTR: 1,28%
6,00 5,40 Maximum CTR: 3,04%
Minimum CTR: 0,04%
500 For 2022:
427 Average CTR: 1,40%
4,00 Maximum CTR: 4,27%
3,04 Minimum CTR: 0,02%
3,00 For 2023:
Average CTR: 1,80%
200 1,80 Maximum CTR: 5,40%
’ 128 140 Minimum CTR: 0,29%
1,00
I 0,04 I 0,02 0,29
0,00 — -
2021 2022 2023
B CTR meanmean B CTR max mean B CTR min mean

Podatki za Slovenijo,

2023 so samo do novembra.

Instagram CTR za LINK CLICKS (FEED)



Instagram CPC za LINK CLICKS (STORIES) m

2021:

Average CPC: 0,40 EUR
10,00 9,33 Moximgum CPC: 1,73 EUR
Minimum CPC: 0,02 EUR
8,00 2022:
Average CPC: 0,77 EUR
Maximum CPC: 9,33 EUR

6,00 Minimum CPC: 0,03 EUR
2023:
400 Average CPC: 0,22 EUR
! Maximum CPC: 0,59 EUR
173 Minimum CPC: 0,06 EUR
2,00 ' 077 059
0,40 ' 0,22 ™
2021 2022 2023

B CPC mean mean B CPC max mean B CPC min mean

Podatki za Slovenijo,
2023 so samo do novembra.

Instagram CPC za LINK CLICKS (STORIES)



Instagram CTR za LINK CLICKS (STORIES)

For 2021:
Average CTR: 0,98%
500 Maximum CTR: 1,72%
Minimum CTR: 0,23%
400 3,74 3,96 For 2022:
Average CTR:1,02%
Maximum CTR: 3,74%
3,00 Minimum CTR: 0,04%
For 2023:
900 172 Average CTR: 1,33%
! 133 Maximum CTR: 3,96%
0,98 1,02 Minimum CTR: 0,19%
1,00
0,23 l 004 019
0,00 | - |
2021 2022 2023
B CTR meanmean B CTR max mean B CTR min mean

Podatki za Slovenijo,

2023 so samo do novembra.

Instagram CTR za LINK CLICKS (STORIES)



Google CPC (Search)
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2021:

Average CPC: 0,27 EUR
Maximum CPC: 1,00 EUR
Minimum CPC: 0,01 EUR
2022:

Average CPC: 0,21 EUR
Maximum CPC: 1,07 EUR
Minimum CPC: 0,01 EUR
2023:

Average CPC: 0,24 EUR
Maximum CPC: 1,05 EUR
Minimum CPC: 0,02 EUR

Podatki za Slovenijo,
2023 so samo do novembra.

Google CPC (Search)



Google CTR (Search)
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2021 2022

Hmean Emax Emin

50,97

23,01

0,37

2023

2021:

Average CTR:17,23%
Maximum CTR: 53,90%
Minimum CTR: 0,73%
2022:

Average CTR: 22,46%
Maximum CTR: 60,59%
Minimum CTR: 0,53%
2023:

Average CTR: 23,01%
Maximum CTR: 50,97%
Minimum CTR: 0,37%

Podatki za Slovenijo,
2023 so samo do novembra.

Google CTR (Search)



Google CPC (Display)
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2021:

Average CPC: 0,22 EUR
Maximum CPC: 0,46 EUR
Minimum CPC: 0,03 EUR
2022

Average CPC: 0,24 EUR
Maximum CPC: 0,68 EUR
Minimum CPC: 0,06 EUR
2023:

Average CPC: 0,20 EUR
Maximum CPC: 0,53 EUR
Minimum CPC: 0,06 EUR

Podatki za Slovenijo,
2023 so samo do novembra.

Google CPC (Display)



Google CTR (Display)

2021:

Average CTR: 0,70%

698 Maximum CTR: 6,98%
' Minimum CTR: 0,08%

2022:

Average CTR: 0,38%

Maximum CTR: 1,97%

Minimum CTR: 0,08%

2023:

Average CTR: 0,47%

1197 Maximum CTR: 1,54%

1,54 Minimum CTR: 0,13%
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Podatki za Slovenijo,
2023 so samo do novembra.

Google CTR (Display)



Google CPM (Display)
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3,01
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2021:

Average CPM: 0,98 EUR
Maximum CPM: 11,47 EUR
Minimum CPM: 0,13 EUR
2022:

Average CPM: 0,80 EUR
Maximum CPM: 2,88 EUR
Minimmum CPM: 0,27 EUR
2023:

Average CPM: 0,83 EUR
Maximum CPM: 3,01 EUR
Minimum CPM: 0,28 EUR

Viewability rate:
2021: 49,88 %
2022: 52,36 %
2023:53,74 %

Podatki za Slovenijo,
2023 so samo do novembra.

Google CPM (Display)



Native CPC (Outbrain)
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2023

2021:

Average CPC: 0,09 EUR
Maximum CPC: 0,17 EUR
Minimum CPC: 0,04 EUR
2022:

Average CPC: 0,07 EUR
Maximum CPC: 0,10 EUR
Minimum CPC: 0,05 EUR
2023:

Average CPC: 0,07 EUR
Maximum CPC: 0,11 EUR
Minimum CPC: 0,04 EUR

Podatki za Slovenijo,
2023 so samo do novembra.

Native CPC (Outbrain)



Native CTR (Outbrain)

For 2021:

Average CTR: 1,28%
Maximum CTR: 3,04%
Minimum CTR: 0,04%
For 2022:

Average CTR: 1,40%
Maximum CTR: 4,27%
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Podatki za Slovenijo,

2023 so samo do novembra.

Native CTR (Outbrain)



Povzetek

Platforme (Google, Meta) CPC 0,25 EUR

«  Sozitno (native) Outbrain CPC 0,10 EUR

« CTRji
—  Ceje pod 1% (preveri kreativo, preveri targeting)
— izjema Google Display

Povzetek






NOVOSTI 2024
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Google Ads

« YouTube: reservation ads

«  Se nina voljo v Sloveniji (lahko, da O rtn
O bStOjOjO betO testi rO njO) Bid on cost-effective ads in the Google Ads auction. Learn more

Select how you want to buy ads

@ Reservation

Buy a targeted number of impressions at a fixed CPM. Includes YouTube Select
lineups and Masthead. Learn more

Select the ways you'd like to reach your goal

@ Premier reach
Get access to special features and show your ads on top content with bumper, skippable in-
stream, non-skippable in-stream, and Shorts ads. This includes YouTube Select lineups. Learn
more

O Masthead
Drive mass reach and awareness with a prominent ad placement on the YouTube homepage,
shown across all devices. Learn more

O Standard reach

Get the most reach for your budget with bumper, skippable in-stream, or non-skippable in-stream
ads. Learn more



Google Ads

+  YouTube: audio ads (podobno kot
SpOtlfY) Select a campaign subtype

- /e na voljo v Sloveniji O Video reach

Reach a broad audience, or reach the same people multiple times. You pay for
every 1,000 times your ads are shown (impressions). Select how you'd like to
reach your audience below. Learn more

O Ad sequence
Tell your story by showing ads in a particular sequence to individual viewers
with skippable in-stream ads, non-skippable in-stream ads, bumper ads or a
mix. Learn more

@® Audio

Reach your audience while they're listening on YouTube with audio-based ads.
Learn more

30



Google Ads ﬂ

+ Na splosno:
— nadaljevanje razvoja Performance Max (search themes, negativne kljuéne besede ...)

— integracija Al: prediktivna analitika (digital brez piskotkov), personalizacija oglasov,
kreiranje oglasov (slovenscina $e ni na voljo) ..

— razsiritve ciline skupine (ex similar audiences)
—  Video view campaigns (VVC) - na voljo globalno, ,najve¢” ogledov za budzet
— privolitve (consent for ads personalisation)

— transparentnost (informacije o oglasevalcu, plaéniku, aktivni oglasi — dober vir informacij
za analizo)

— povecan doseg na TV screens” (smart TV - Android, gaming console, Chromecast)

W



Meta Ads

Vse kar je Advantage+

— Advantage+ shopping campaign

— Advantage+ app campaigns

— Advantage+ audience

— Advantage+ creative
Posodobitev poimenovanj ,Ads
objective”
Transparentnost (oglasevalec, plaénik)
Daily budget ,flexibility” - 75 % over
daily budget (do zdaj 25 %)
Registirani uporabniki (brez oglasov)

We are gradually introducing greater
daily budget flexibility to some Meta
Ads Manager accounts. This means
on days when better opportunities
are available for you, we may spend
up to 75% over your daily budget on
some days and less on others. On a
weekly basis, we won’t spend more
than 7 times your daily budget. If
your campaign is less than 7 days, the
total spend will not exceed your daily
budget, multiplied by the campaign
duration.
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Outbrain

Onyx

World

MEJOr Car manuracturers sucn as 1esia, rora,
and Volkswagen have already made significant
strides in EV development, with plans to
introduce more models to their lineup in the
coming years. Other manufacturers, including
General Motors and Nissan, have announced
plans to phase out internal combustion engines

and shift to all-electric vehicles

This shift to electric vehicles is not just driven

by environmental concems, but also by
economics. The cost of EVs has been declining
steadily over the years, making them
increasingly afTordable for the average
consumer. Additionally, the cost of EV
ownership is lower compared to traditional gas-

powered cars. with savings in fuel costs and

Contextual
Pre-Roll Video

World

offering an altenative to traditional currencies
and payment methods. Blockchain technology,
which underlies cryptocurrencies, is also being
used in other areas, such as supply chain

management and digital identity verification

One of the most significant impacts of
technology has been in the field of
manufacturing. With the development of
advanced robotics, automation, and 3D
printing, the manufacturing process has become
faster, more precise, and more cost-effective
This has enabled manufacturers to produce
high-quality products at lower costs, while also

reducing the need for human labor

IMMERSIVE EXRERIENCE

QOutstream Video

World

has a roomy interior and plenty of standard

safety features

High-Impact Display

33



Druge platforme

« Reddit
— Carousel Ads
— Product Ads

34



PR =

«  Performance PR (interna in zunanja distribucija optimizirana na stevilo in dolzino
branja)
« Interaktiven PR (kvizi, rebusi, nagradne igre)

Z,

*  Prednosti LV MEDIA
— Lastna mreza portalov
— Moznosti prilagojenih resitev
— Performance know-how
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Povzetek M

«  Platforme so fokusirane na to, kar pocnejo najbolje: performance

«  Transparentnost v oglasevanju, v ospredju je zasebnost uporabnikov (regulativa)

« TV je zdaj mogoce bolj ciljno zakupiti prek digitala (platforme YouTube, OS Android,
Addressable TV ..)

«  Voice [ audio oglasi — podcasts, poslusanje glasbe



DENIS.JAKIN@W3B.SI




