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Kako unikathna
iIdentiteta B2B
Znamke prispeva
K posiovhemu
uspehu?

Sergej Zlahti¢ (TRONOG) & Mitja Jereb (PM)




v Samar koji miluje

“MINISTER ZA ZDRAVJE OPOZARJA: PREKOMERNO
PITJE ALKOHOLA SKODUJE ZDRAVJU!”
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ZNOTRAJ
BRANZE SMO
RES DOBRI

vendar nasa pojavnost
tega ne odraza...



IMAMO ODLICNE
REFERENCE (H&M,
HugoBoss, Douchebags,
Mercedes, BMW, Mini
Morris.. )

vendar jih pogosto ne
smemo pokazati...




EKIPA PRECEJ
CASA PORABI
ZA PRIPRAVO

raznih predstavitvenih
materialov, sejemskih
nastopov, objav za
druzbena omrezja...




KOMUNIKACIJA
NI POENOTENA

podoba se spreminja
od projekta do
projekta...



01 LOGO 01 LOGO 03 COLOR SCHEME

Basics

Web version Basic bronze 1 Only symbol

Bronze is a precius
metal.

Bronze Excellence

Precisement
Well-establish

i Reliability
Medlum Stability

G ray Precisement
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Development




TRONOG d.o.0.

Tina Bregant | Managing Director
S| +386 40 542 770 | DE: +49 172 568 8651

tina.bregant@tronog.com | www.tronog.com
Cesta v Gorice 41 | SI- 1000 Ljubljana | Slovenia
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1. Izkoristiti
trenutek In
Interno
poenotiti fokus
ekipe

2. Zagotoviti
dovolj
zanimive In
izstopajoce
gradnike
Identitete
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1. Izkoristiti
trenutek In
Interno
poenotiti fokus
ekipe

2. Zagotoviti
dovolj
zanimive In
izstopajoce
gradnike
Identitete
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Kaj smo naredili?
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We thread pixels into digital matter

of any form one can envisage. In our
universe the role of the atom was taken
by the pixel.

Our digital objects are sharper than the
eye. They allow endless zoom in voyage.

Dive deep into the Tronog's sphere of
digital threads. You'll see marvels.
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Rezultati?
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9 hasvetov za
blikovanje mocne

Identitete B2B
zhnamke




te zgodbo znamke
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te zgodbo znamke
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te zgodbo znamke
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te zgodbo znamke
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in zapisi
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te zgodbo znamke

H ¢ =

2 1N Zapisi

stven
Istentni




.kﬁ

| b g
IR/ | .~L-.
141 /1 -h-qu




content. creative.code. consulting.

WWW.P-Mm.Si
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http://www.p-m.si
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