Kako razumeti kupca
in mu to tudi pokazati

AZRA M. CESEK
DIGITALNA AGENCIJA MADWISE
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BLIZNJICE DO EMPATICNEGA PISANJA
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BLIZNJICE DO EMPATICNEGA PISANJA

e Super Mario vs goba

e KupCev problem & "vasa" resitev
o Prakti¢ni vidiki

o Custveni vidiki

e Orodja 1n taktike:
o Kje prisluhniti kupcem
o Besedni zaklad =z zaklad besed
o Pogovorni slog pisanja

e Povzetek
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SKECHERS OGLASA
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1.
Uporabnik
<> produkt




«“TODAY
PRODUCTS ARE BOUGHT,
NOT SOLD.

Oren Klaff ﬁ i



PRODUKT CUPEC

odnos pokrovitel jstva

STARA
PARADIGMA
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KUPEC

odnos podpore

PRODUKT




Problem &
resitev
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Prakticni
vidiki

"I GET YOU"

Znacéilnosti [ features

Kaj produkt omogoca? Katere so
njegove funkcionalnosti?

Prednosti za buyer |/
benefits for buyer

Katere prednosti so pomembne =za
kupec (ne znamko)?

Prednosti / benefits

Katere prednosti ima produkt?
Zakaj je boljsi od drugih?
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REZERVACIJA
NAJLJUBSE MIZE

_|_
UZITEK V DELU

3] joan

DESK BOOKING AND ASSET RESERVATION

Book your favourite
desk and assets and
\enjoy your work

Adapt to an ever-changing workplace environment in
the most efficient way. Let Joan take care of desk
booking, equipment, and parking space reservation,
and make sure people always get what they need for

optimal on-site work performance.

FREE TRIAL

DOWNLOAD GUIDE —

P WATCHVIDEO —
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POMOC PRI ISKANJU
_|_

OHRANJANJE MIRNIH Need some help
ZIVCEV T i
finding your
things?

Chipolo helps you find your missing

personal items without losing your mind.
P A i A s AR e ISt e T NN

~ BUYNOW

chlpblo



: *.-.* Custveni
 vidiki

"I FEEL YOU"

e Kako se kupec pocuti, preden se zave, da
obstaja resitev za njegov problem?

e Kako hocete, da se kupec pocuti med uporabo
produkta?

e Kako hocete, da sebe dozivlja? Katere misli

M.

zelimo spodbuditi pri kupcu?




Naj sami
povedo
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Kje preveriti, kako uporabniki

govorijo o svojih problemih 1in

resitvah, ki jih zasledujejo.

e Raziskave 1in vprasalniki odprtega
tipa.

e Komentarji o vasem ali o konkurencnem

produktu - na druzbenih omrezjih,

forumih, Redditu

Sporoc¢ila ali vprasanja, ki pridejo na

info@ ali prek kontaktnega

obrazca.

Posnetkil testov uporabnosti.

Posnetkil alil transkripti fokusnih
skupin.

Pogosta vprasanja za pomoc
uporabnikom.

_ a A A .
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Kako ne usek
‘meme ?

NAJBOLJSI VPOGLED

Odkrijte kupcCeve bolec¢ine, supermoci,
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"DATABASE ADMINISTRATOR
MEME"

NOT SURE IF DATABASE
ADMINISTRATOR

I NO ONE ( ans nv.

/‘“’\
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s’

I'M THE DATABASE

ADMINISTRATOR




LinkedIn
Jobs

"KAJ ZE TI DELAS?"

Odlic¢en pripomocek za resitve,
ki jih uporabniki uporabl jajo pri
delu.
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NAGOVOR CUSTEV ot

https://thework.com/wp-
content/uploads/2019/02/Emotions_List_Ltr.pdf
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PRAKTICNI 1IN
CUSTVENI VIDIKI
PROBLEMA

It can be difficult to find the right pair of left handed scissors. Often, left
handed children and adults have to make do with scissors that don't truly
fit their hands or their cutting needs.
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PRAKTICNT IN Join over 700 million
WUETVEN] ¥IDIKI registered users who
RESITVE

trust Dropbox

Easy to use, reliable, private and secure. It's no wonder Dropbox is the choice for
storing and sharing your most important files.

D & ¢

<> Dropbox
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trust Dropbox

Easy to use, reliable, private and secure. It's no wonder Dropbox is the choice for
storing and sharing your most important files.
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<> Dropbox



3.
Orodja Iin
taktike v praksi
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Glas in ton
Jezik, ki spodbuja

zaupanje in doslednost.

Nabor besed

Besede, fraze, metafore

‘ :

Pogovorni slog

Sprosc¢en in enostaven

slog pisanja.

PROCES
PISANJA



K JEZIK, KI SPODBUJA
Glas In ton ZAUPANJE IN DOSLEDNOST

KDO ? Glas vam pove, kdo vam neka]j
govori. Je osebnost vasega produkta
in je vedno enaka. (Sicer imate
shizofren produkt, c¢esar pa ne

zelite.)

KAJ? Ton vam pove, kaj vam nekdo govori.
Je odraz osebnosti produkta, ampak
se spreminja glede na kontekst.




Vizija & misija

Zakaj produkt obstaja?




Vrednote

Zakaj produkt obstaja? Brez katerih vrednot
produkt ne bi obstajal?




51 vrednot

ACHIEVEMENT - to have important accomplishments

ADVENTURE - to have new and exciting experiences
AUTHORITY - to be in charge of and responsible for others
BEAUTY - to appreciate beauty around us

CARING - to take care of others

CHALLENGE - to take on difficult tasks and problems
CHANGE - to have a work life full of change and variety
COMFORT - to have a pleasant and comfortable life
COMPASSION - to feel and act on concern for others
CONTRIBUTION - to make a lasting contribution in the world
COOPERATION - to work collaboratively with others
COURTESY - to be considerate and polite toward others
CREATIVITY - to have new and original ideas

DEPENDABILITY - to be reliable and trustworthy

DUTY - to carry out our duties and obligations

ECOLOGY - to live in harmony with the environment
FLEXIBILITY - to adjust to new circumstances easily

FORGIVENESS - to be forgiving of others

FRIENDSHIP - to have close, supportive friends

FUN - to play and have fun

GENEROSITY - to give what we have to others

GROWTH - to keep changing and growing

HEALTH - to be physically well and healthy

HELPFULNESS - to be helpful to others

HONESTY - to be honest and truthful

HUMOUR - to see the humorous side of ourselves and the world
JUSTICE - to promote equal and fair treatment

KNOWLEDGE - to learn and contribute valuable knowledge
LEISURE - to take time to relax and enjoy

MASTERY - to be competent in everyday activities

MINDFULNESS - to live conscious and mindful of the present moment
MODERATION - to avoid excesses and find a middle ground
NON-CONFORMITY - to question and challenge authority and norms
OPENNESS - to be open to new experiences, ideas, and options
ORDER - to have a life that is well-ordered and organized
PASSION - to have deep feelings about ideas, activities, or people
PLEASURE - to feel good

POPULARITY - to be well-liked by many people

POWER - to have control over others

RATIONALITY - to be guided by reason and logic

REALISM - to see and act realistically and practically
RESPONSIBILITY - to make and carry out responsible decisions
RISK - to take risks and chances

SAFETY - to be safe and secure

SERVICE - to be of service to others

SIMPLICITY - to live life simply, with minimal needs
SPIRITUALITY - to grow and mature spiritually

STABILITY - to have a life that stays fairly consistent
TOLERANCE - to accept and respect those who differ from us
TRADITION - to follow respected patterns of the past

WEALTH - to have plenty of money



Vrednote Osebnost
produkta

Zakaj produkt obstaja? Brez katerih vrednot Kdo bi bil produkt, ce
produkt ne bi obstajal? bi bil oseba?




Produkt
kot oseba

DOLOCITE OSEBNOST

Vprasanja za lazji uvid, "kdo" je
vas produkt.

Ce bi produkt vstopil v prostor, kaj so prve
tri stvari, ki bi jih opazili na njem?

Ce bi ga povabili na kavo, kaj bi vam zaupal?
Kako bi opisali demografijo produkta (ne
uporabnikov)? Leta, zakonski stan, izobrazba,
zaposlitev?

Ko produkt zacne brati casopis, katera sekcija
ga najprej pritegne: politika, sSport, kultura,
novice, ¢rna kronika ...?

Kaj produkt poc¢ne v prostem casu? Kateri so
njegovi interesi?

Ali ima smisel za humor? Kdaj ga uporablja -
vedno, v kriznih situacijah, ko se sprosti?
Katere osebne znacilnosti nikakor ne drZijo za
produkt?

Ali poznate koga, ki utelesa osebnost produkta?

e Katera znana osebnost najbol je predstavl ja

produkt?




Vrednote Osebnost
produkta

Zakaj produkt obstaja? Brez katerih vrednot Kdo bi bil produkt, ce
produkt ne bi obstajal? bi bil oseba?

Arhetipi znamk

Kaj zene produkt
naprej?




Brand
Archetypes

HITRO DO NABORA
BESED

https://nikkilouclark.com/quiz-
brand-archetype
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#monkistyle
TRENDI 1IN We LOVE to see u all & your unique style. Pls keep tagging
SPRO S é EN JEZIK @monki to share ur A-MAZE-ING #monkistyle with us!

MONKL
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UMIRJEN 1IN
L JUBEC JEZIK

Our artful, versatile, responsibly-made
clothing helps you get dressed with ease &

feel at home in your body.

| want to encourage you to indulge in the sensory magic of
clothing: fabric that floats softly around you as you move,
skims the curves and planes of your body with delicious
kindness, colors that speak to your heart and calm the

mind, and fibers that connect you with nature.
It’s our mission to create well-crafted, beautiful, and
functional clothing that brings you comfort and that helps you

feel whole.

In addition to creating an excellent product, we also

endeavor to have a positive impact on people and planet.
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HUDOMUSEN 1IN
BRUTALNO ISKREN
JEZIK

P.P.P.P.S. My first course, Writing_ Under Pressure helps you write headlines

quickly with 50% less crying.

Dan Nelken




Glas in ton

Jezik, ki spodbuja
zaupanje 1n doslednost.

Besede,

fraze, metafore

‘ :

Pogovorni slog -

Sprosc¢en in enostaven

slog pisanja. F A ‘/,jh

PROCES
PISANJA
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NAJPOMEMBNEJSI TOOLBOX
PRI PISANJU BESEDIL

Pustite besedni zaklad - rajsi
oblikujte zaklad besed.



that sell

RICHARD BAYAN

Nabor besed & fraz za vsako
situaci jo.




Sopomenke &
Thesaurus.com

7A SE VEC IDEJ

SI — https://viri.cjvt.si/sopomenke/slv/
EN - https://www.thesaurus.com/




Glas in ton

Jezik, ki spodbuja
zaupanje 1n doslednost.

PROCES

PISANJA

Nabor besed

Besede, fraze, metafore

Pogovorni slog
Sprosé¢en in enostaven
slog pisanja.



- "PISI KAO STO GOVORIS"
Pogovorni
Bolj tekoc¢, sprosc¢en, razumljiv in
SIog dos:c]open naéii pisanja. :
O o
pisdnja




.* Nekaj smernic
zd lazji zacetek

1.Ne napisite nicesar, cesar ne bi rekli. Najprej
povejte sprosc¢eno, potem zapisite. Lahko se tudi
najprej posnamete ali pa uporabite "Speech to Text".

2.Pisite kratke stavke & izogibajte se oklepajem. 1
misel, 1 stavek.

3.Na glas preberite, kar ste napisali. Ce zveni
zategnjeno, robotsko, neosebno - popravite.

4 . Predstavl jajte si, da pisete za konkretno osebo.

©.Naj zveni profesionalno. To ne pomeni zapleteno,

NN

temved precizno, a preprosto.
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3x Dos Glas, ki ga ponajo

Razvilijte glas, ki ga bodo

uporabniki prepoznali, tudi ce
ne vidijo vasega logotipa.




P ri m e r SLACK FEATURES

rosLepen oLas,  ‘One platform for your

KI GA
PREPOZNAJO team and YOUI'WOfk

KJER KOLI

Slack
1.113,429 followers
23h+ ®

All the features of Slack work together so you can, too.

Do you hear that? + It's the sweet sound of Monday. If you could add one

Impeccable jam to a # songoftheday Slack channel, what would today's be? &
cCe 25 20 comments - 1 share



3x Dos Glas, ki ga ponajo

Razvilijte glas, ki ga bodo

uporabniki prepoznali, tudi ce
ne vidijo vasega logotipa.

Sproscen & oseben slog

Besedilo naj bo razumljivo,

dostopno 1n - predvsem -
¢lovesko.
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RAZUMLJIVO & DOSTOPNO

BESEDILO Join the eToro Community

The collective wisdom of millions of investors is
at your fingertips,

Learn, share your experience and join the
conversation.

Building connections leads to bu1ld|n9
confidence.

eToro provides investors, from beginners to TE—
experts, with a comprehensive crypto trading
experience, on a powerful yet user-friendly

PRERL sy AT et AR
l platform

‘eTOrO®




3x Dos Glas, ki ga ponajo

Razvilijte glas, ki ga bodo

uporabniki prepoznali, tudi ce
ne vidijo vasega logotipa.

Sproscen & oseben slog Razumevanje trenutka

Ton naj se prilagaja kontekstu
— od striktnosti do socutja.

Microcopy naj bo razumljiv,

dostopen 1n - predvsem -
¢loveski.
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TON, PRILAGOJEN
KONTEKSTU

IKEA Family

Nekateri klubi so ekskluzivni, klub IKEA Family pa je za vse. Od tistih, katerih
strast so njihovi domovi, do zacetnikov, ki Se pri opremljanju potrebujejo
pomoc. S clanstvom pridobis popuste za veliko izdelkov, brezplacno
zavarovanje izdelkov, ob vsakem obisku pa ti ponudimo tudi brezplacen topel
napitek in Se veliko vec. PricakujesS lahko tudi vec novih presenecenj. Ker
vemo, kako dober je obcutek, ko te nekdo ceni.




LinkedIn

https://www.linkedin.

Email

azra.m.cesek@gmail .com

com/in/azra-m-cesek/

Hvala za pozornost

and

DON'T B

stuff.

- A STRANG

.



