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Organizacija Centralnega marketinga
Cilj delovanja Centralnega marketinga je prispevati k odličnosti marketinškega procesa z 

uporabo sodobnih pristopov, dvigovanjem ravni znanja in deljenjem dobrih praks.

Potrošniški in 
tržni vpogled

Mediji 

(Offline & 

Online)

Zavzetost 
potrošnikov in 

kupcev

Centralni marketing

Strateško poslovno področje 
Delikatesni namazi



CONSUMER EXPLORATION

Insight 
Exploration

Ideation 
Exploration

MARKETING MIX VALIDATION

Product MIX Communication

POST LAUNCH OPTIMIZATION

Media Product / 
Retailer

IDI‘s / FCG

Empathy interviews

Online consumer 
forums

Marketing 
intelligence 
platforms

Idea test

Design test

Creative 
development

Concept test

Home product test

Product test

Packaging test

Conjoint

Neuro pretest

Next TV

Brand assets

Ad tracker

Neuro posttest

Social listening

Benefits & Barriers

Portfolio 
optimization

Neuro shopper

MARKET AND BRAND KNOW-HOW

Euromonitor

Mintel

Global data

Usage & Attitude

Nielsen IQ retail

Nielsen IQ Global snapshots

BVC Brand tracker

Shopper GFK HHP

Shopper study



Različni viri podatkov



Fokus skupine

Online research community Empathy intervjuji

Kvalitativne raziskave



Kvantitativne raziskave - kontinuirane



Kvantitativne raziskave – ad hoc



Online platforme



Konstanten proces






