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Revija Akademija MM je  edina strokovno-znan-
stvena revija s področja trženja v Sloveniji in je že 
vključena v uveljavljene mednarodne bibliografske 
baze EconLit, ProQuest in EBSCO, potekajo pa 
tudi dogovori za vključitev revije v bazo SCOPUS. 
S tem revija Akademija MM pridobiva na medna-
rodni pomembnosti in prepoznavnosti.

Vabimo vas, da sooblikujete vsebino revije in 
nam posredujete članke, ki obravnavajo aktualna 
vprašanja in prispevajo k razvoju teoretičnega in 
empiričnega trženjskega znanja v slovenskem 
prostoru. Članki so lahko znanstveni ali strokovni, 
napisani v slovenskem ali angleškem jeziku. 

Prejete članke bomo po zgledu vseh kakovostnih 
revij presojali glede na njihov potencialni prispe-
vek k razvoju in nadgradnji trženjskega znanja. 
Članki naj bi zadostili naslednjim minimalnim 
kriterijem:

 ■ obravnava aktualnega trženjskega problema 
ali vprašanja; 

 ■ nov, zanimiv vpogled v problematiko ali te-
meljit pregled obstoječega znanja (pregledni 
prispevek);

 ■ uporaba relevantne literature;
 ■ zadostna konceptualna in metodološka rigoro-

znost;
 ■ upoštevanje navodil za pripravo prispevkov v 

reviji Akademija MM. 

Vabimo vas, da znanstvene in strokovne prispevke 
pošljete na elektronski naslov: amm@dmslo.si.

 Uredniški odbor Akademije MM 

The journal Akademija MM is the only Slove-
nian indexed scientific publication in the field of 
marketing; it is indexed in EconLit, ProQuest and 
in EBSCO. The journal is currently considered 
for being included in the world’s largest abstract 
and citation database of peer-reviewed literature 
SCOPUS.

The editorial board invites you to submit quality 
papers that will help strengthen marketing theory 
and practice in Slovenia. We especially encourage 
an interdisciplinary debate and empirical research 
that is based on different methods, qualitative 
and quantitative. We welcome contributions from 
different marketing perspectives. They can be in 
Slovene or English.  

Every submitted article will be reviewed with 
regard to their potential contribution to the field it 
discusses. The minimum criteria for publication 
are as follows: 

 ■ Focus on a relevant broad-marketing question; 
 ■ A new and interesting insight into the research 

question, or a thorough review of the existing 
body of knowledge (a review paper);

 ■ Based on relevant literature;
 ■ Sufficient conceptual and methodological 

rigorousness; 
 ■ Appropriate use of terminology and submitted 

by strictly following the journal’s Guidelines for 
contributors. 

Papers should be submitted  
by email to amm@dmslo.si. 
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