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The Red Bulletin —
Beyond the ordinary

An infernational active lifestyle magazine delivering thrilling,

high-quality confent from the world of Red Bull and beyond.

Up Front
Covering sport, action, adventure, music, culture, nightlife and el T meserieh leicamn e
SUPERSTARDO readers into The Red Bulletin’s world

innovation, the focus is on high achievers and adventure seekers,

of the extraordinary, with an enga-
ging mix of visually driven stories

impossible feats and incredible endeavours that inspire, entertain

) Through an accessible format of
and empower our audience. igloend deublesem cildks,
this easy-to-read mix of fascinating
content and captivating imagery
instantly communicates everything

The Red Bulletin and its accompanying channels and line
The Red Bulletin is about.

extensions offer exclusive access fo the high-performance world

of Red Bull. Benefit from this compelling environment and 360°

solutions.

MMER

FREE PUBLICATION
OF THE YEAR

Aston Martin Valkyrie ¥

FANTASTIC BEAS

.s“ -

Concept
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Concept

Features

Inspiring stories from around the
world, with an emphasis on
powerful visual storytelling.

Get up close to the most incredible
action, adventure, music and culture
with breathtaking photo-reportage

from across the globe. Through

exclusive in-depth inferviews, gain un-

paralleled insight info what mofivates
high performers and game changers

across every field of achievement.

Concepf

Getit.Doit. Seeit. Wl I

Whether you pref
tarmac or headi .
off track, here's the,,
very bes of bike " *

Guide

Putting the reader front and centre
— service journalism delivering
activities and gear to enhance their
lives.

Get it, do it, see it: our readers
can experience The Red Bullefin
lifestyle firsthand with recommen-
dations on where to go, where to

party, what to buy and more.

City guide

GOING

BB 4
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The Red Bulletin Target Group

UK - Current audience

i

TN
Commuter Traveller
Evening Standard distribution Airport distribution
Median Age 39 Clobal Traveller,
Time poor, Shop on Influencers

commuter, Sport obsessed

't

GenZ

University, Gym, Red Bull distribution

Active social life, Passion for fitness,

Tech savvy, Social influencers

Male Male 56%
Female Female
5 Passengers average Male
ABC1 18-44 yrs ncome 39K -
emale
ABCI Business 54%
Acted on 70% Leisure 63% 1824 yrs 81%
Advertising ‘ % ‘ % %
50 100 50 100 50 100
Perspective Research, ESI, 2017 Global Media Hub Research, 2018 Global Media Hub Research, 2018
B 5
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Insight™

35% of our readers read a single copy for between 31 & 60 minutes

33% of our readers share a copy with at least one other person

What readers engage in several times a week or more:

Activities

Sporting clubs 75%

Attending gigs/Listening
to music

Clubs/Bars

Fitness

Cycling Percentage

' %
100

What topics readers consider very interesting:

Topics

Travel
Adventure

Active Sport

Technology &
Innovation

Music Percentage

' %
100

*Marketagent, May 16

PLUS:
THE ULTIMATE
BIKE GEAR
FOR SUMMER

HANGING
TOUGH

 yKepiTioN
UMMER 2018, £3.50

JANELLE MONAE ON
“I DITCHED THE GYM"

FIRE, FEASTS & FJORDS

ﬁ ThEaED

6
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Distribution

]C0,000 Monthly print run
éS,OOO Main distribution with The Evening Standard

RED BULL CHANNELS
Q5,000 Alternative distribution* _

. Red Bull Events
28 Wings Teams
€ SBM - Student Brand Managers
Distribution points*

ON-SALE/SUBSCRIPTION
* london Train & Underground sfations

+ UK maijor airports: business lounges, gates, media walls e
L S i
» Gyms (Virgin Active, Fitness First, Pure Gym) B Insoe o Klosk

« Eurostar/Eurotunnel E/ Sulbseriiier
* Refail (Blacks, Snow & Rock, Cycle Surgery, Powerleague)

* Red Bull Network

* Universities ALTERNATIVE /PARTNERSHIPS
* Media agencies & corporate locations

' Georargeting _y Airlines High-street stores
Universities |=| Airport lounges D Carrier
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Timings & global focus 2019*

Issue

February
March
April

May

June
Summer
September
October
November

Winter

* Subject to change

Special

Fitness

Travel /Adventure
Mountain Bike
Outdoor Gear
Natures Gym

Bike

Outdoor Urbanites
Travel /Adventure
Watches

Winter Gear

Official release date

08.01.2019
12.02.2019
12.03.2019
09.04.2019
14.05.2019
11.06.2019
13.08.2019
10.09.2019
08.10.2019

12.11.2019

Ad Copy Deadline

03.12.2018
14.01.2019
11.02.2019
13.03.2019
15.04.2019
13.05.2019
15.07.2019
12.08.2019
09.09.2019
14.10.2019

B

8
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Rates: ads

Print (incl. e-paper]

Double-page Single-page 1/2 page
RATE
RATE RATE 5,332
12,896 8,166
FORMAT
FORMAT FORMAT Q6 x 276mm (vert)
404 x 276mm 202 x 276mm 202 x 134mm (hor)
Advertorial Special positioning Discount
DPS advertorial 18,950 IFC (Inside front cover) 8,854 4 ads 10% discount
WP advertorial 12,550 IBC (Inside back cover) 8,854 6 ads 15% discount
OBC (Outside back cover) 10,999 12 ads 25% discount
Page 4/5 14,880
1¢ righthand page 9,761
29 righthand page 9,331

Prices in GBP excl. VAT 20%

Terms & conditions and technical details: http://b2b redbulletin.com

Bk 0
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The World of Red Bull Media

Please contact us to find out more about
our Red Bull Media House channels

: hons around

‘lE" ‘he world in 2019

......

of genius™.is

DAM PEATY on bacoming unbeatable

B RedBull RedBull  youfffiTy
GOM -V Red Bull
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Contact

Ollie Stretton Mark Bishop
Publishing Manager Sales Manager
+44-78-701-507-69 +44-77-200-885-88
llie stretton@redbull.com mark.bishop@redbull.com
Manuela Brandstétter Monika Spitaler Walter Sadaba
Sales Support Specialist Print Sales Support Specialist Print Production Specialist
+431-90 221-27936 +43190 22128919 +43-664-8837-9618
manuela.brandstaetter@r [l.com monik italer@r Il.com walter. sadaba@redbull.com

Gerhard Riedler
Global Head of Media Sales

gerhard.riedler@redbull.com

Red BullMEDIA

Subject fo change. Red Bull Company Ltd., Seven Dials Warehouse, 42-56 Earlham Street, London, WC2H 9LA, United Kingdom
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