









































WHAT TO EXPECT
AT DX3 2025

9O 08 Leaders in retail, DTC, eCommerce, marketing and tech.

&/
DX3 2025 is dedicated to championing innovators, founders, women leaders,
and Canadian-grown successes, spotlighting their innovations, resilience, and
contributions to the landscape. Through curated sessions, workshops, and
networking opportunities, DX3 aims to empower and connect the innovative
marketing, retail and technology ecosystem in Canada.

% Speed networking, roundtables & VIP lounge

W DX3 2025 is taking networking to the next level with speed networking
sessions, intimate roundtable discussions, and an exclusive VIP lounge.
Attendees with all-access passes will have the opportunity to connect with
industry leaders, experts, and like-minded professionals in dynamic and
engaging settings, fostering meaningful conversations, collaborations, and
partnerships.

S Year-round access to content

l& DX3 2025 is offering early registrants an exclusive year-round subscription,
granting access to a wealth of resources beyond the event itself. With this
subscription, all-access pass holders gain entry to other curated events,
insightful podcasts, and exclusive content, providing ongoing value and
opportunities for learning, networking, and growth.

Talent strategies for innovative brands and retailers
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The DX3 Talent Forum aims to facilitate discussions on finding and nurturing
new talent to drive innovation and growth within businesses. Join us as we
delve into the latest trends, challenges, and best practices in talent recruitment
and management, equipping attendees with invaluable insights and strategies
to navigate the evolving landscape of talent acquisition.
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